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KON-ITE Watch STHAP 


KON-ITE WATCH StRaP 
PERE EET a 





The Kon-ite line offers every desirable feature in leather 
watch straps. The new Kon-ite STYLE BOOK, describing 
these features, is now ready for distribution. Watch for 
your copy. 


A. SAUER & COMPANY 


439 Race Street Cincinnati, Ohio 
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‘Whatever Appears in Jewelers’ Circular-Keystone is Automatically a Matter of Record in the Jewelry Industry 
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THE 


SPEAKING OF 


T HE ‘Tacoma unit of Weistield & 
Goldberg built traffic recently 
when afternoon crowds called from 
one to tive p.m. to ask questions of 
Georges H. LeBarr, Boston psy- 
chologist. who was engaged by the 
jewelry store for this occasion. 

To build initial interest, Mr. Le- 
Barr psychoanalized Morey Weis- 
field, the manager of the ‘Tacoma 
jewelry store, pointing out that “he 
likes to meet people and is open to 








new ideas.”” Furthermore, “his fore- 
head shows organizing ability, his 
eyes shrewdness, his nose judgment, 
mouth adaptability, and chin deter 
mination. He is willing to spend 
money to make money and is a man 
of great commercial capacity and 
power.” 

During these days of European 
aggression and psychosis, when 
nearly every psychologist in the 
country is analyzing Hitler and 
Mussolini and speaking of their re- 
pressions and psycho-analytical im- 
pulses, folks have become keenly in- 
terested in this study of the mind 
as well as the reading of human 
nature. 

Mr. LeBarr has analyzed Presi- 
dent Roosevelt as well as the late 
President Warren G. Harding and 
other celebrities. So he was a strong 
magnet at the jewelry store, where 
he built traffic with folks bringing 
in questions for answer or coupons 
provided by the jewelry house for 
their character reading. Mothers 
who had been urged to bring friends 
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JEWELRY TRADE 
and children called with them and 
presented the little “customers of 
tomorrow” to the jewelry store staff. 
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OMANCE, believes O. C. 

Homann, manager of the C. 
B. Brown Jewelry Co., 
Neb., makes the salary look larger 
than it really is. 


Omaha, 


Consequently, his policy is to size 
up every young man coming in to 
buy wedding sets, and if he feels 
reasonably suge his salary is in the 
lower brackets, to suggest a mod- 
erate priced set, pointing out that 
if things break well for him finan- 
cially, he can turn the set back 
towards a better one later. 

“An engagement or a_ wedding 
ring shouldn’t be the object of cred- 
it pressure,” declares Mr. Homann. 
“We feel the young man really ap- 
preciates our friendly attitude, and 
rarely resents it. By this advice, 
we have kept many young fellows 
from entering married life followed 
by a poor credit risk.” 


o 


AVITT’S, of Hartford, Conn., 

last month won tremendous at- 
tention-value, a lot of smiles and no 
doubt plenty of good will with an ad 
that tied in with the election. 

A composite photo pictured Wil- 
liam Savitt, with arms wide spread 
as if at the height of a campaign 
address, apparently addressing thou- 
sands of men and women at an open 
air rally. A handbill attached to the 
platform said, “Vote for Bill Savitt 
for Jeweler, ‘The People’s Choice.’ 

“Thousands Acclaim Savitt as 
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Favorite Jeweler, 

said a headline under the picture. 
“Bill Sayitt—of Savitt Jewelers— 
who is running this year—and every 
vear—for the office of ‘Your Jewel- 


Connecticut's 


er,’ the text went on, “wishes he 
could address his thousands of cus- 
tomers—as he is apparently doing 
in the picture above. He would tell 
them how much he appreciates their 
‘yote’ and renew his ‘platform’ which 
is the basis on which he has achieved 
his present-day success. 

“No one has even regretted buy- 
ing from Savitt — that’s why they 
come back time after time when they 
need diamonds, jewelry or silver- 
ware or radios or anything he sells. 
And that’s why you will always be 
glad if you join the throng that 
cheers, ‘Savitt for Jeweler’.’ 

Carrying out the campaign idea, a 
box listed “Savitt’s 10-Star Plat- 
form.” 


o 


COUNT-THE-BEANS contest 

generally rates as the Methu- 
saleh of all prize competitions. But 
Jacobs Jewelers, of Jacksonville, 
Fla., gave an ingenious new twist to 
this old, but ever-popular, game, by 
piling an unidentified number of un- 








set, small diamonds in a show win- 
dow and inviting sidewalk-shoppers 
to guess the correct number of 
stones. 

“Free!” (The firm advertised the 
contest.) “A $50 diamond ring will 
be awarded to the person who near- 
est correctly counts the number of 








diamonds in the plate on display in 
our front window — just register 
your name—there’s no obligation.” 

Thousands of persons registered 
in the store during the event, and 
attempted to guess the correct num- 
ber of small melee in the plate. Care- 
fully checking through stacks of 
‘ards, the firm finally awarded the 
prize to a woman who counted 852 
diamonds—a remarkable feat, since 
she came within two of the correct 
number, 854. 

The contest not only boosted store 
traffic, but provided Jacobs with the 
addresses of many new prospective 
customers. A $200,000 showing of 
diamonds and diamond jewelry was 
held the same week as the diamond- 
counting contest, to celebrate Jacobs’ 
50th anniversary. 
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VERITT’s jewelry store, Al- 
buquerque, N. Mex., made 
clever use of the tremendous amount 
of publicity concerning Fifth Column 
activities to draw attention to one 
of their recent newspaper advertise- 
ments. The idea was ingeniously 
handled in such a way as to be ef- 
fectual and still not violate good 
taste and decency. 
The advertisement was so ar- 
ranged as to run completely across 











the newspaper page in columns of 
varying depth, with each column 
separated from its neighbor by a 
heavy black rule. At the top of each 
column were the words, ‘Column 
‘One’,” “Column “Two’,”’ and so on 
with various items of merchandise 
displayed and priced in each of the 
columns until Column 5 was reached. 
This one was left completely blank 
except for the words in large bold 
type at the top of that space, “5th 
Column,” and a little further down 
in the otherwise empty column the 
wording, “There might be a ‘Fifth 
Column’ in the U. S. A. but there 
are not any false, subversive ‘Fifth 
Column’ values or claims shown or 
made at Everitt’s.”’ 

The advertisement was a real at- 
tention-stopper and according to the 
store management was widely and 
favorably remarked upon by custom- 
ers who told how forcefully it at- 
tracted their notice. 
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HEN Shane’s jewelry store, 
1326 Broadway, Oakland, 
Calif., celebrated its 31st anni- 
versary, capital was made of the 
figure 31 in a variety*of ways. 
The anniversary advertisement 
was printed in bright green and 
black ink on the pink section of the 














"| never accept jewelry from gentlemen friends. Couldn't you 
give me the cash instead?" 
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paper. Practically all items not 
price controlled had a 31-cent end- 
ing. Four green “sign boards” ear- 
ried the four “31” designations, “31 
Years in Oakland”; “31c. a Week”; 

“31 Dollar Special Values”; and 
“31 a Lucky Number.” 

The “lucky number’ mentioned 
referred to free gifts offered to 
every visitor. Every 31st visitor was 
promised an extra gift, a special gift 
was offered to every 310th visitor, 
and ‘‘a gorgeous, valuable gift” was 
promised every 3100th visitor. All 
gifts, including three “grand sur- 
prises,” 
need not be purchasers. Carrying 
15 illustrations, the advertisement 


were offered to visitors, who 


continued interest to later ads, in 
which details of the drawing for the 
three special gifts were supplied. 
Prices of 15 items illustrated in the 
ad started with #4.31, and ran up 
to $119.31, and with the exception 
of a watch priced at $29.75, there 
were no cent-endings other than 31. 
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ENVER, Colo., has the doubt- 

ful distinction of being one 
of the few cities in the world where 
advertising on street clocks is no 
longer permitted. 

When George Cranmer, manager 
of parks and improvements, took of- 
fice, he declared the city’s street 
clocks constitute a traffic hazard 
and a public nuisance and ordered 
them removed. Because jewelers 
protested it was agreed that the 
clocks could stay but their owners 
were required to remove all adver- 
tising matter from them. 

Since more than one clock had 
recently been remodeled with ex- 
pensive neon signs, this order meant 
a substantial loss. In addition, many 
a long-known Denver landmark was 
defaced by the change. 
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AST month on this page we ask- 
ed, “How many items regularly 
sold in jewelry stores can a man 
wear at one time without duplica- 
tion or over-dressing?’’, and said 
that we would publish the answer 
this month. 
How many were you able to think 
of? You'll find the answer on page 
38 of this issue. 
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“Late with tho latest’ (Black 
Starr & Gorham). Diamond and 
emerald necklace in peacock 
feather motif. Girandole ear- 
rings (like the Duchess of Kent's) 
and bangle bracelet and 
ring are in diamonds and plat- 
inum. The man's timepiece is 
wafer thin and diamond studded. 


"Diamonds on a pedestal” (Udall & Ballou). Diamond orchid worn 
the new way, on a silver throat ribbon, Modeled ear clips that fit 
the lobe of the ear. Diamond bracelets in checker board "cartridge- 
belt" and herringbone design. Rings are diamonds and emeralds. 


"Good as gold" (Cartier). Gold chain 
necklace formed of two bracelets 
joined by massive yellow gold wild 
rose with diamond center. Smaller 
rose in hair, and bangle bracelet 
in matching materials and design. 
Diamond earrings simulate pine-cones. 


“Diamonds and dogwood" (Marcus & Co.) Spray of carved rock 
crystal dogwood with yellow diamond centers, each blossom 
with ruby-tipped petals and emerald leaves. The piece 
separates into a smaller spray and two single blossoms. 
Earrings, bracelets and bridge ring are diamonds and emeralds. 


Ameriea’s Designers 
Set the Pace 


HAT is believed to be the first showing of exclu- 

sively American-designed fine jewelry held the 
spotiight in the Ritz Carlton Hotel in New York, on 
Nov. 12. That afternoon four prominent Fifth Ave. 
jewelers, in cooperation with the DeBeers interests, 
staged a dramatic presentation of their newest and most 
beautiful pieces. 

Though the jewelry was displayed on living models, 
the presentation differed from the usual fashion show in 
that the emphasis was entirely upon the jewelry with 
the costumes entirely incidental to the jeweled adorn- 
ments. 

New thoughts and trends in jewelry design were 
clearly revealed, one of the most noteworthy being the 
comparative absence of melee. Instead, fewer but larger 
stones were employed to secure striking and artistic 
effects. The use of massive yellow gold for necklaces 
and bracelets, as a background for a few fine stones, was 
demonstrated, one such example by Cartier being among 
those pictured on this page. Naturalistic flower and 
feather designs were also in high favor, and a new 
American trend in setting called “sec’—-that is, dry and 
was manifest in several of the pieces in 





unadorned 
which no small stones were used and even the metal of 
the settings was hardly visible. 

American designers are clearly demonstrating that 
it is no longer necessary for the American market to 
depend on Paris as a source of fashion and design, and 
trade and style authorities who viewed the show were 
unanimous in the belief that American talent is bring- 
ing fresh inspiration and interest to the creating of fine 
jewelry. 
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Gift suggestions tumble from the big bell in this "caril- 
lon," all but one of which are flat cut-outs linked with 
ribbon. Card says "The name (store) on Your Gift 
Will Assure a Special Welcome." Note gift wrappings. 
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Change Those Christmas Windows! 


| a a grand idea to change windows once a week in 
the mid-stream of Christmas selling! You were 
bursting with enthusiasm and bright ideas when you in 
stalled that first set the day after Thanksgiving—but 
by this time, right in the heart of the holiday season, you 
may be fresh out of inspiration and short of time for 
thought. 

Here, then, are three Christmas displays to the rescue. 
conceived with eye appeal, but dedicated to the principle 
that a window display’s real job is to sell goods. Modern 
window displays must be as rich in emotion-appeal as 
they are tempting to the eve. 

A somewhat different consideration is given to the 
purchase of gifts than to those things which we get for 
personal use. The primary motives which impel such 
purchases are: First, affection for the recipient and the 
desire to please him or her; second, pride, and, third, 
price and practicality. Since fond affection will quickly 
loosen purse strings, the first of these motives becomes 
the most effective. Displays based on this incentive may 
stress style, service and quality, but these selling points 
should be made from the angle of the joy and pleasure 
they will bring the lucky recipient. Such displays may 
offer specific suggestions for various types of people. 

Human nature being as it is, there is a very definite 
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by VIRGINIA DIXON 


element of pride in the purchase of a gift whether it is 
for a casual friend or a sweetheart. The gift chosen 
must be worthy not only of the recipient, but also of the 
giver. Here, quality and style points may be made, and 
distinguished manufacturers’ trademarks or your own 
store name may be utilized as synonyms for good taste 
in gift selection. 

Bells form the decorative motif in the sketch above. 
in which the copy carries out this appeal to pride. The 
large bell in the foreground should be a full three-di- 
mensional bell from which pieces of jewelry and small 
gift packages may seem to spill. The smaller bells on 
the background, in graduated sizes, may be flat cut-outs. 
Wide double-faced ribbon is looped from bell to bell, and 
a bunch of holly decorates the largest one. If it is not 
possible to get a full round bell large enough in size, a 
cut out may also be used here, but the actual bell would 
be much more effective. The copy reads—‘‘The Name 
Blank on Your Gift Will Assure a Special Welcome.” 

The upper sketch at the right suggests another dis- 
play based on the same appeal. Question marks of vari- 
ous sizes are made of artificial holly leaves, attached to 
wire or cardboard frames, with the holly berries form- 
ing the period at the base of the question mark. These 
are scattered across the background of the window which 
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also carries a fictitious Christmas list in giant size on 
which question marks appear opposite the names. The 
copy appears on another poster on the background . . . 
“Here Are the Gifts That Will Turn Your Christmas 
Question Marks into a Merry Christmas for Everyone 
on Your List.” Gayly wrapped gift packages further 
carry out the decorative scheme. 

The appeals of price and practicality are noted last, 
since, while they are important, they are rarely a first 
consideration in the purchase of a gift. Gift windows 
should certainly be priced whenever this does not conflict 
with the established policy of the firm. In most cases, 


the price consideration can be covered incidentally in 
your gift displays. Occasionally, it may seem wise to 
build an entire display around the price idea. When 
this is done, especially at Christmas time, the price story 
should be presented in some original and dramatic man- 
ner. Price tickets alone are somehow out of keeping with 
the Christmas window show and cannot be expected to 
receive the attention that a dramatic presentation will 
insure. 

The sketch at the bottom of this page shows a sug- 
gested price display which utilizes Christmas candles 

(Please turn to page 51) 











The psychology behind this display will appeal to ha- 
rassed shoppers. Question marks, made of artificia 
holly leaves, will win attention for gift suggestions. 





Price is less important than desire to please the re- 
cipient, or than pride in giving, but budget-conscious 
shoppers will find this division into price brackets useful. 
Candles of varying size indicate the relative price range. 
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“Don't try to spread your purchases 
over too many numbers'—this rule helps 
Famous - Barr's costume jewelry sales. 


Bay in smaller quantities, advertise, and 


keep tab on what's selling by frequent 


inventories, advises Russell McElwee, (right). 


jewelry buyer at Famous-Barr Co. 


By VIOLA R. HAGUE 


6 HE way you make your purchases has a great deal 

to do with keeping your stocks free of mark- 
downs,’ warns R. McElwee, buyer of jewelry at 
Famous-Barr Co., St. Louis. “The day of the old-time 
buyer who wrote large orders for ‘assorted jewelry’ is 
past. ‘Today, the wise buyer will buy more frequently, 
in much smaller quantities, because fashions change so 
quickly. 

“The buyer should concentrate on a comparatively 
few makers and buy the cream of their stocks, rather 
than either deal solely with one manufacturer or spread 
his business over too large a group,’ continues Mr. 
McElwee. ‘Large purchases are justified only after an 
item has proved itself. I recall one instance where we 
sold several thousand of an inexpensive item, yet the 
initial order was for only 72 pieces. The item turned 
out to be a startling success, but we made it prove itself 
before we invested heavily in it. If it had been a flop, 
we would have been out only the cost of the 72 pieces, 
whereas if we had purchased on the initial order, the sev- 
eral thousand we eventually sold we would have been 
taking a terrific risk for which the slight price advantage 
on a Jarge quantity would not have compensated. When 
an item proves to be a best-seller, after a trial, we then 
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order in more substantial quantities, but never more than 
we know we can sell within the next two or three months. 

“Next to the method of purchasing, unit control is 
probably one of the most important factors in keeping 
your stocks free of markdowns,’ Mr. McElwee went on. 
“There are several systems of controlling merchandise 
which a buyer can use effectively, according to his needs. 

“Tirst, there is the actual physical inventory, taken 
periodically of various lines grouped according to the 
sections in your jewelry department. For instance, in 
our compact section, there are many staple items which 
we should never be without. To keep a check on this 
stock we have pictures of all the compacts that we have 
ordered in a big book, and every week or so we check 
this book against our actual stock to see what items need 
to be re-ordered, and what ones are not selling. This 
picture-method is an effective one, because if a style is 
sold out, we can tell that immediately and have the neces- 
sary information on how many were purchased, and the 
style number and maker to re-order it. 

“Another method of unit control is the double-stub 
ticket, such as we use. This ticket, attached to the mer- 
chandise gives the retail price, the style number and (in 


code) the name of the maker. When the salesgirl sells 
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a piece of this merchandise, she detaches half of the 
ticket, and this is retained in the department. Every 
week these ticket stubs are checked over, to determine 
the best-sellers and the styles to be re-ordered. By keep- 
ing close tabs on these, a buyer is able to ward off costly 
mark-downs. 

“Controlling the sale of novelty or high-style jewelry 
is the most difficult of all,’ continued Mr. McElwee. 
“Here the system of making purchases in small quan- 
tities, which I mentioned before, plus an ever-watchful 
eye, are absolutely essential if you want te keep from 
suffering markdown losses. Remember, too, the prin- 
ciple of careful selection. Don’t try to spread your pur- 
chases over too many numbers, especially in this class 
of goods. For instance, it is better to buy two dozen 
each of ten items than it is to buy one dozen each of 
twenty. Here’s why: probably seven or eight items out 
of the lot would turn out to be really ‘hot’ sellers while 
the others would move more slowly, and you'd soon find 


Keeping Your 
Stocks Free 


Of Mark-Downs 


yourself with a lot of odds and ends left on your counter, 
and not enough of any one thing to push it as effectively 
as you could if you had the same quantity but divided 
among fewer members. It’s small quantities of each of 
many odds and ends that spells markdowns. 

‘However, there is a method of keeping exact check 
even on novelty jewelry,” advises Mr. McElwee. “We 
hold out of each shipment we receive, a sample of each 
item to which we attach a tag showing quantity purchased. 
the retail price, the maker and the date it arrived. We 
keep these samples in a box, and periodically, weekly 
or every two weeks, according to the season, we take these 
samples and check them with the stocks on our counters. 
With every item still on hand, we check the remaining 
quantity with the quantity received to find out how well 
the item has sold. If a substantial amount of any is left, 
that is, if the selling record was poor, we put the sample 
on the counter with the others, concentrate on that mer- 
chandise with extra sales effort, and do not re-order it. 
On the other hand, if we find that a certain item is sold 
out, proving the piece’s popularity, we immediately re- 
order from the information we have on our original 
sample. 

“This constant checking saves those markdowns whicli 
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would have otherwise occurred if we had lost track of 
the item. A smart buyer should keep a watch on his 
merchandise while there’s still time to do something 
about it. 

“Every jewelry store should be departmentalized, and 
the best selling features of each section should be played 
up by some unique method differing from the other. 
Your method of display can do much in selling your 
feature items,’ explains Mr. McElwee. “Take flag pins, 
lapel gadgets or charm bracelets, for instance, if you 
mount them effectively on colorful velvet or paper 
placques and give them a separate section, their sales 
are bound to rise. The same is true of lockets and crosses 
or best-selling compacts when they are displayed in a 
dramatic manner. 


“Although the jewelry business has been good in 
the last few years, it is possible to attain still more 


profitable volume by intelligent promotions. 
(Please turn to page 46) 


In order 












Loose-leaf stock con- 
trol sheets used in 
Famous - Barr Co.'s 
jewelry department. 
The narrow, lower 
sheet contains the 
cost, retail price, de- 
scription and basic 
stock of each item. 
The wide page, 
above, faces the 
tally sheet. On hand, 
on order and total 
stocks are promptly 
entered on this sheet 
at regular weekly or 
monthly _ intervals. 
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Six Windows 


That Rang 
The Christmas 
Bell 


HE future is based on the past, and display prin- 

ciples and ideas are no exception. Therefore, win- 
dow layouts that built sales during the 1939 Christmas 
season will prove an effective point-of-departure for 
constructing this month’s Christmas displays.  Inci- 
dentally, your show windows this Yuletide ought to be 
10 to 20 per cent more productive in sales than last year’s 
windows, because shoppers have that much more spend- 
able money in their jeans and handbags, and will be 
more responsive to window suggestions. 

Take a look at these six displays that as many West 
Coast jewelers used successfully a year ago. Perhaps 
one or more of these layouts will give you an idea for 
your store’s use, during the busy weeks that precede 


this Dec. 25. 


The attractive display in the upper left corner of 
this page was one of two used by Hartman Bros. Co., 
Salem, Ore., to call attention to rings as Christmas gifts. 
In an alcove of red, were a four-foot bright red electri- 
cally illuminated “‘candle’’ and a big cluster of red glass 
balls and silver foliage. A small Santa held aloft a little 
card on which was printed “Select your Christmas rings 
now. A small deposit will reserve your selection.” Dia- 
mond rings were grouped in boxes. 

“Is there a man in your life?” a card queried in a 
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clever window arranged by Ben Tipp, Seattle, Wash., 
pictured at the upper right of the opposite page. “Your 
gift for him is here.” And watches, small leather goods, 
rings, fountain pens, belt buckles, cuff links, cigarette 
cases, electric shavers and a wide range of other articles 
for men were displayed on a stepped-up fixture covered 
with white. Packages wrapped in white and tied with 
red and silver ribbons, with Christmas cards attached, 
suggested these articles as they would look under the 
Christmas tree. A blue background with silver stars 
and a large white wreath studded with red holly berries 
completed the holiday atmosphere. 

The White House, San Francisco, hit on a brilliant 
idea for merchandising silver hollowware when they 
draped shimmering silver cellophane over blue to form 
the background for a wide selection of silver, including 
tea and coffee services, salvers, water pitchers and can- 
delabra. Holly covered the display fixtures and the 
candelabra held tall red candles. A card said, “Sterling 
and silver plate—Gifts that pay you shining tribute all 
year—year-in and year-out.” This window is pictured 
left center on the facing page. 

Santa Claus, as is proper, appeared in some form or 


Window showmanship blooms in the 
Pacifie States. like Rose Bowl champs 
and sereen stars. These effective 
displays used last year may help your 


Christmas window layouts this month 


By W. B. STODDARD 
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other in many displays, for he is the old gentleman whose 
name stands for Christmas giving. In the window pic- 
tured at the bottom of the opposite page, Harley’s, Port- 
land, Ore., showed a “‘snow” mountain and “snow-pow- 
dered” trees set in banks of glistening white. A figure 
of Santa and his sleigh and reindeer slowly circled the 
mountain, propelled by nearly invisible wires. The 
photo shows the wire and the drop lights that illuminated 
the moving figure, although a picture of Santa could not 
be obtained because he was constantly in motion. Rings 
and watches were set in red velvet cases at the base of 
the snow mountain. 

A life-size, half-length figure of Santa sat like a judge 
in a display of Stone-Margulis, Inc., Portland, Ore., 
pictured left above. Pen in hand, the Christmas saint 
was writing in a big book, and the display of three dozen 
men’s, women’s and children’s wrist watches in every 
price range obviously carried Santa’s nod of endorse- 
ment. Foliage, poinsettias and tall red candles with 
electric tips decorated the rear corners. 

H. Morton Jewelry Co., Inc., Oakland, Calif., thinks 
Christmas a splendid occasion to promote the remounting 
of rings and other family heirlooms as gifts to members 
of the younger generation. The card in the window 
pictured at the right above suggested: “Remounted 
rings make ideal gifts within the family, where sentiment 
may be perpetuated by having the ring of yesterday 
remounted by Morton’s expert workmen.” 

“Family treasure—The pleasure of each generation 
in diamonds that bear a family legend encourages the 
lovely tradition of marking each of life’s important mo- 
ments with gifts of immortal diamonds,” another card 
said. A third message read: “Heirlooms of a family— 
diamonds are immortal—choice crystalline tokens that 
shine into the future in your perpetual honor.” Diamond- 
set jewelry was displayed. 

A cut-out angel ringing cut-out silver bells, against 
a star-studded midnight blue background, suggested the 
Christmas message, “Peace on Earth, Good Will to 
Men.” 
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“DUNCAN PHYFE SIDE CHAIR 
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GEORGE WASHINGTON 
THE ALVIN CORP. 





HIGH BOY WITH QUEEN ANNE INFLUENCE 


EARLY AMERICAN 
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DRUM SEWING TABLE 















Patterns in the spirit of these periods are offered in all of the quality makes, 


but space limits the showing to two examples in sterling and two in 
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Knowing Yesterday’s Designs 
Sells Silver Today 











Biggest swing in the design and furnishing of homes is to 
“Early American”; the awakening of patriotism is reviving 
interest in the formative days of our nation. 
America’s early silversmiths were masters of their art and left 
many examples of simple, classic beauty to inspire their present- 
day successors. This article tells how jewelers can help their 
customers select contemporary patterns in sterling and plate 
that will harmonize with dining rooms furnished in the Early 
or Federal American traditions. This is the eighth in a series 
of articles describing period styles, by Belle Kogan, designer. 


Fortunately, 





BELLE KOGAN 





Part VIII—Early American and Federal American Influences on Silver Design 


HAT has come to be accepted as one of the 

major furniture styles in today’s homes, varying 
somewhat in interpretation from year to year, but con- 
tinuing to occupy a fixed place in the consumer’s choice, 
is the simple, livable and informal style known as Early 
American. It stems primarily from the furnishings of 
our Colonial forefathers, and reflects not only the influ- 
ences of European origin on early American tastes, but 
also the regional variations developed in the different 
parts of the country where early settlers located. Obvi- 
ously, the physical conditions that faced the settlers com- 
ing to the New World limited the kind of furnishings 
with which they surrounded themselves. And it is not 
too hard to trace, too, the influences of Seventeenth 
Century England, of the great Eighteenth Century mas- 
ters, of the French Eighteenth Century courts. 

However, the interpretation with which we are most 
familiar is the New England maple furniture that in- 
cludes chests of drawers, lowboys, butterfly tables, drop- 
leaf and gateleg tables, ladderback and Windsor chairs, 
four-poster beds, upholstered wing chairs, all character- 
istic pieces. Combined with informal fabrics and rugs 
of the hooked type, adaptations of these Early American 
pieces are in wide use today. 

Appropriate for homes done in this period are the 
many fine silver designs that were America’s own con- 
tribution to the 18th Century. In silver, in glass, in 
pewter, there is a rich heritage of Early Americana. 

Mastercraftsmen of the period, of whom the most 
famous was Paul Revere, produced simple and beautiful 
designs in pewter and in silver, and of course, there is 
museum value in the early glass of Stiegel and Wistar. 
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Perhaps because these designs had their roots in our 
own country, perhaps because their origin is near enough 
to our own times to strike a sympathetic note—whatever 
the reason—there is wide acceptance in today’s homes 
for accessories that are Early American in feeling. 

In thinking of Federal American furnishings, the 
great name that comes immediately to mind is that of 
Duncan Phyfe. Working in this country at the same 
time that the great furniture craftsmen Hepplewhite, 
Sheraton and Chippendale were active in England, 
Duncan Phyfe followed much the same inspiration and 
is best known for his use of classical motifs; reeding, 
the acanthus, the lyre, in mahogany furniture. Marked 
Eighteenth Century influences are found in Federal 
furnishings, setting a keynote of formality completely 
different from the simple homely quality of Early Amer- 
ican. The period called American Regency now so much 
in vogue, takes most of its character from the Duncan 
Phyfe period in this country which was directly in- 
fluenced by English Regency and French Directoire. 
For use with this type of decoration, china, glass and 
silver that reflect the characteristic Federal motifs and 
the formal classic feeling should be suggested. 

Until recently, the general heading of “Colonial” or 
“Early American” has sufficed to characterize furnish- 
ings of the 18th Century in this country, and the name 
“Federal” has been used for our contribution te the 
19th Century. 

Within the past several years, however, under the 
impetus of world conditions, we have begun te inves- 
tigate seriously the wealth of design material latent in 

(Please turn to page 51) 




























































































Men. Too. Are Good Prospects 


EWELERS sometimes are apt to think of their 

sales possibilities only in terms of what is bought 
by or for the ladies. It’s true, of course, that the 
female of the species makes greater use of gems and 
jewelry for her personal adornment, but the lowly male, 
too, wears a surprisingly large number of things from 
the jewelry store, and the total of his purchases for his 
own personal use makes a volume of business that is well 
worth the while of any jeweler to cultivate. 

The diagram above, with the accompanying key at 
the right, indicates twenty-five articles customarily found 
in the jewelry store which a man can or should wear at 
one time. It includes no duplicates, nor does it take into 
account the things used with other types of clothing, 
such as pearl studs and cuff links, and a pocket watch 
and chain for evening wear. 

On the basis of even minimum jewelry store qualities, 
the items shown make a total of $100 worth of sales. 
And if such things as the ring, the scarf pin, and the 
cuff links have fine stones, the amount may run to 
several thousand dollars. 

Multiply that by the number of men in your commu- 
nity, and you have a market with decidedly attractive 
possibilities. It will pay you to go after it. 

For example, an effective window display could be 
made on the theme of the above diagram. Set up at the 
back of your window a similar sketch or photograph 
with the various items displayed before it, and a narrow 
ribbon connecting each with the spot were it is worn or 
carried. Accompany it with a display card explaining 
that these are the essentials for the well dressed man 
and quoting price ranges. Watch the interest it arouses 
and the customers it brings in. 
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What the Well-Dressed Man Should Wear 


1—SPECTACLES 

2—FRONT COLLAR BUTTON 
3—BACK COLLAR BUTTON 
4—COLLAR CLASP 
5—SCARF PIN 

6—SCARF PIN HOLDER 
7—LAPEL EMBLEM 
8—SILVER SPECTACLE CASE 
9—CIGARETTE HOLDER 
10—TIE CLASP 
11—BELT BUCKLE 

12—WRIST WATCH 
13—WRIST WATCH BAND 
14—CUFF LINKS 
15—WEDDING RING ON LEFT HAND 
16—-MONEY CLIP 
17—POCKET KNIFE 
18—FOUNTAIN PEN 
19——-MECHANICAL PENCIL 
20—CARD CASE OR WALLET 
21—CIGARETTE CASE 
22—CIGARETTE LIGHTER 
23—KEY CHAIN 
24—STONE OR SIGNET RING ON RIGHT HAND 
25—CIGAR CUTTER 


The above list includes only the items which a 
man in business clothes would wear at one time. It 
contains no duplicates, though with many of the 
items a man might well have two or more articles 
of the same nature, such as several scarf pins, cuff 
links and a pocket watch, in addition to the wrist 
watch shown. 
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Longines-Wittnauer Jewelers 
add up the score for 1940 
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SALES for 1940 of Longines-Wittnauer watches exceed the total of any 
previous year by a wide margin. The increase over 1939 is more than double 
the planned quota. Since the number of jewelers is little more than for 1939, 
the average profit is substantially greater for every Longines-Wittnauer 


jeweler. 


ADVERTISING reached a figure that put it into the first three in dollars 


spent. The Longines-Wittnauer 1940 advertising program included every 
worth-while medium: magazines, radio, newspapers, car cards, sports pro- 
grams, and special promotions. 


TIMING HONORS increased for 1940. Longines was official watch for 


120 college football associations, for the National Professional Football League, 
for the principal intercollegiate championship basketball games, track and 
field meets, and regattas; for the National Tennis and Polo Championships, 
the National Horse Show, and a host of other significant events. Every 
National and American League umpire used Longines watches for timing 
all big league baseball games including the 1940 World Series. The prestige 
of Longines watches was maintained and increased. 


STYLE LEADERSHIP contributed to Longines-Wittnauer sales increase. 


Year after year, style innovations introduced by Longines first, have been 
followed by the industry. Sound styling is a definite Longines-Wittnauer 
advantage. 


DISPLAYS created by Longines-Wittnauer continued to set the pace for 
the industry. They fit the jeweler’s window because they are designed for 
jewelers’ windows. They are successful because every display is pre-tested 
before it is offered to Longines-Wittnauer Jewelers. 


rs . 
Lonclutian— LONGINES-WITTNAUER IS THE ONE FINE 


pai Lae 





LONGINES-WITTNAUER WATCH CO. INC., 580 Fifth Ave., New York, N.Y. 


LINE THAT NO FINE JEWELER CAN AFFORD TO BE WITHOUT. 


THE WORLD'S MOST HONORED WATCH 
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Hollywood Stars 
Model Favorite Gems 


At Style Show Series 


ROWNED heads in real life are few and far be- 


tween—but the queens, duchesses and peeresses of 
Hollywood rule fashion and style throughout the Silver 
Screen Empire, with nobody to say them nay. Women 
everywhere look to Hollywood for inspiration and guid- 
ance in what they are to wear. The movies today dictate 
style. 

More than local interest, therefore, surrounds a series 
of five presentations sponsored on as many recent Wed- 
nesday afternoons by Durward Howes of B. D. Howes 
& Son., Los Angeles retail jewelers, and Pere West- 
more, prominent make-up artist. 

Motion picture stars, each one selected for her per- 
sonality in reflecting one of the five precious gems, were 
introduced, from week to week, with ensembles of dia- 
monds, emeralds, rubies, pearls and sapphires, in that 
erder, one gem for each successive Wednesday. 

Pictures of the actresses and gem ensembles were 
taken for several magazines and newspaper syndicates. 
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A chain of round and baguette diamonds, ter- 
minating in floral sprays of diamonds, enhances 
the coiffeur of Maris Wrixon. Also diamond and 
pearl necklace, bracelet, canary diamond ring. 












An 18!/2 carat emerald, set in the bangle brace- 
let, features the emerald and diamond ensemble 
worn at the style show by pretty Mary Martin. 


The graceful hair ornament, worn by Brenda 
Marshall, has "leaves" of round and baguette 
diamonds and marquise diamond ‘flower buds." 
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6000-Year Jewelry Show 
Is Rich Source of Design 


Y HEN the Metropolitan Museum of Art, in New 
York, last month assembled jewelry from its 
various collections for a magnificent showing of the jew- 
eler’s art during 6000 years, it hardly thought to pro- 
vide contemporary American jewelry designers with 
ideas for 1941 jewelry. 

Yet the showing, which opened Nov. 20 and will con- 
tinue through Jan. 26, comes during the eclipse of Paris 
as a style source, and will provide welcome inspiration 
for American jewelry designers who are now “on their 
own”’ as never before. 

Retail jewelers and the gem-loving public will like- 
wise be fascinated by the museum’s splendid display 





of 500 pieces in the large special exhibition gallery. 
There are examples from most of the world’s great civ- 
ilizations: ancient Egypt, Mesopotamia, Greece, Italy, 
Persia, India, China, Europe during the Middle Ages 
and the Renaissance, and, finally, modern times. 

The exhibition begins chronologically with the earliest 
known type of jewelry—small shells pierced to form 
beads and strung on a cord, or larger shells strung with 
colored stone beads. These crude beginnings date from 
the Badarian period, before 4000 B.C., nearly 1000 
years earlier than the first dynasty. A girdle consisting 
of small blue-glazed soapstone beads, recovered from a 
grave of the same period, shows that the Egyptians had 
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already discovered the use of vitreous glaze and were 
imitating gem-stone jewelry. 

Gold was used abundantly after 3000 B.C. Among 
the earliest gold articles in the collection are three hol- 
low bracelets. Faience became popular about this time, 
so craftsmen could mold beads and other ornaments out 
of a plastic—an easier process than cutting them from 
stone—and then coat them with the same vitreous glaze 
that had formerly been applied to the stone beads. 

The choicest objects in the Metropolitan’s collection 











Egyptian jewelry of the Ptolemaic period, from the exhi- 
bition, "The Art of the Jeweler" at the Metropolitan 
Museum of Art. Strung on five gold chains, the medallion 
of the necklace is set with emerald matrix, surrounded by 
two bands of granular ornament. On the bracelets, spool- 
shaped gold beads serve as spacers or dividers on the 
bands. The medallions, set with carnelian and garnet, serve 
as clasps, the loops and sides interlocking with loops on 
the bracelet proper by means of gold pins. 


of Egyptian jewelry were found in nearly perfect con- 
dition in the tomb of the Princess Sit Hat-Hor Yinet, 
daughter of a king who reigned from 1906 to 1887 B.C., 
and near whose pyramid she was buried. Her girdle 
has two strands of amethyst beads connecting hollow 
gold panther-head ornaments, which hold pellets that 
tinkled as she moved. A matching necklace combines 
two strands of amethyst beads and two leopard’s claws 
joined to sections of gold beads. 

From the same treasure is a necklace of drop-shaped 
beads and a pendant, or pectoral, in which bits of 
turquoise, carnelian, lapis lazuli and garnet are inlaid 

(Please turn to page 46) 
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EIGHT "DON'TS" FOR RETAIL JEWELERS 
by RETA COWLES 
of Walter Lampl 
ETAIL jewelers’ orders will be speeded and their 
customers’ good-will will be protected if the men 
and women who sell jewelry behind the counters are 
aware of certain difficulties that confront jewelry man- 
ufacturers at the present time. 

First—There is the shorter work week, the shortest 
work week ever in the history of the jewelry industry. 
Second—Many of the trained and highly skilled work- 
ers have been and are constantly being drawn into 
plants producing defense materials. Tool-makers, die- 
workers, metal-workers and skilled craftsmen are needed 
to defend America. New help is not as efficient as the 
old-timers. Third—It is difficult to obtain certain raw 
materials. Fourth—The colored stone market has been 
demoralized and the supply of them in this country is 
limited. 

Mr. Retailer, you may know these facts, but it is up 
to you to see that your regular salesforce, your new 
help, and your repair department are adequately in- 


formed: 
DON'T WHY 


Don’t neglect to instruct 
your entire personnel on all 
points relative to the stock 
which you carry. 


Don’t take orders for new 
items not in stock unless 
you know you will be able 
to obtain such items from 


Because only in this way 
will you be sure that your 
customers are receiving ac- 
curate information. Impor- 
tant facts might be omitted 
if repeated by another. 


Because production preb- 
lems make it impossible for 
the manufacturer to pro- 
duce as rapidly or carry 


the manufacturer. Sell what 
you have in stock. 


Don’t promise to obtain 
stones of any kind in this 
present day market. 


Don’t promise specific de- 
liveries on special orders. 


Don’t submit estimates or 
promise repairs can be ef- 
fected unless you first con- 
tact the manufacturer. 


Don’t try to order some- 
thing the manufacturer has 
not shown you in sample, 
even if you want to order in 
a large quantity. 


Don’t promise a silver piece 
of jewelry in gold filled, or 
the reverse. 


Don’t forget that deliveries 
may be delayed during the 
holiday rush. 


such large stocks on hand 
at this time. 


Because there is a scarcity 
of colored stones. The sup- 
ply in this country is lim- 
ited. It is impossible to 
obtain all stones in all sizes. 
Inquire from the manufac- 
turer before making any 
promises. 


Because of the shortest 
working hours in the history 
of the industry; the diffi- 
culty in obtaining certain 
raw materials; and_ the 
shortage ef trained and 
skilled craftsmen. More 
time is required to fill spe- 
cial orders. 


Because in many in- 
stances certain raw ma- 
terials may not be stocked 
by the manufacturer and it 
would be difficult for him to 
secure it in small quantities 
for repairing one small 
item. 


Because the manufacturer 
may not be able to get a 
certain raw material to com- 
plete such an order, whether 
you ordered one piece or a 
gross. 


Because all metals do not 
adapt themselves to all 
items. 


Because early buying indi- 
cates that this will be a big 
holiday season. 








EMERALDS 


RUBIES 


Unmounted Star Sapphires, also mounted in rings for 
men and women, available from our stock at all times. 
We are prepared to cooperate with you, on whatever 
your requirements may be. 








EMERALD CUT and MARQUISE 
STAR SAPPHIRES 


SAPPHIRES 


STAR RUBIES 


CAi'S EYES 


We are in the market for Diamond Jewelry, 
and can offer good prices on any large pieces 
which your customers may desire to dispose of. 





JEROME RICHHEIMER 


608 FIFTH AVE. NEW YORK 


GEMS OF 
: TRE MODE 
* 
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DIRECTLY 
IMPORTED 
FROM INDIA 


OcER UWURMSER 


ROCKEFELLER CENTER 
StO FIFTH AVENUE 
NEW YORK 


od Ley. \cie) LOS ANGELES 
S. KUTNER KAZANJIAN BROS. 
55 E. WASHINGTON ST. 220 W. 5th STREET 











6000-YEAR JEWELRY SHOW 
(From page 42) 


to represent two falcons, symbolizing the god Horus, 
which face each other across the cartouche of the king, 
supported by a figure representing eternity. The mu- 
seum also shows other necklaces, bracelets, anklets, 
girdles and amulets from the jewel box of the same 
princess. 

Interesting steps in the development of the seal ring 
are shown in part of the collection dating roughly from 
1500 to 1000 B.C. For centuries the seal had been cut 
on the reverse side of a stone scarab, which pivoted on 
the shank of the ring, but presently the scarab was 
eliminated, the rings were made of solid gold, and the 
devices were cut into the metal just as monograms or 
coats-of-arms are cut today. 

The so-called broad collars of this period, made up of 
brilliantly colored faience beads, bear a striking resem- 
blance to some of the bib necklaces which have been 
popular during the last several seasons. 

Earrings won great popularity during the Late 
Dynastic and Graeco-Roman periods (945 B.C. to 300 
A.D.) and the technics of granulation and filigree came 
into use for all sorts of gold jewelry. In granular work, 
minute grains of gold are soldered, one after another, in 
a line or ornament. 

The Greek style predominated among the wealthy 
classes during the three centuries of Greek rule which 
followed the conquest of Egypt by Alexander the Great. 
The jewels shown on page 42 are from this period, as 
are several other splendid examples of workmanship 
shown in the exhibition—among them delicate earrings 
made of twisted gold strands ending in animal and 
human heads, and a bracelet depicting two Greek god- 
desses flanked by serpent figures. 

A necklace with Roman coins and earrings made of 
gold, pearls, emerald matrix and faience round out this 
exhibit of Egyptian jewelry, whose 4000-year history 
covers twice as long an interval of time as the entire 
Christian era. 

The jewels of other civilizations, as represented in 
the current showing at the Metropolitan Museum of Art, 
will be pictured and described in future issues. 


KEEPING STOCK FREE OF MARK-DOWNS 
(From page 33) 


not to suffer from the aftermath, don’t buy a melange of 
maker’s odds and ends, even if he does offer what seems 
like a very attractive price. Remember,” 
McElwee, “it is better to buy something salable, that is, 
something your customers want, at $2 than it is to buy 
something unsalable at $1.25. 


reminds Mr. 


“Many makers used to have, and some still do, big 
half-price sales of sample jewelry. This type of promo- 
tional event almost invariably results in markdowns be- 
cause of the many prices it creates. Let me explain how 
your stocks are affected by these sales. A store is able, 
by making these sample purchases to sell $5 jewelry for 
$2.50, $7.50 pieces for $3.75, and so on. Now, most 
stores have certain regular price lines, such as $5, $10 
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and so on, so you can readily see how this sale increases 
your price lines. 

“Most buyers know, the more price lines you have, the 
more trouble you have, and when you have to reduce 
these odd prices on the goods that are left after such 
a sale the problem becomes still further complicated. 
It is much better to promote a group of items at one 
price, which fits your store’s merchandising policy, than 
to offer a hodge-podge of all kinds of prices. 

“The public responds much more readily to a one- 
price promotion,” continues Mr. McElwee, “and by con- 
centrating your advertising efforts on this one price line, 
you are bound to have a much more effective advertise- 
ment. But let me repeat again, do not buy heavily until 
you see what the results will be. Most manufacturers 
will agree to give you prompt delivery on a duplication 
of your order, should you need it so that you have all the 
advantage and none of the risk of a larger purchase. 
Any maker is glad to see his merchandise promoted, and 
consequently will do everything in his power to cooper- 
ate, provided the retailer in turn gives him reasonable 
cooperation. 

“You're better off to buy moderately and then have 
some money left for advertising and pushing what you 
buy. For regardless of the advertising money spent, 
whether it is $50 or $100, it is still less costly to dis- 
sipate or lose this money, should the promotion be dis- 
appointing, than to have a big inventory of slow-moving 
merchandise on your hands. 

“For example, a gross of a $5 item reduced to $2.50 
would cost in markdowns alone $360. But now suppose 
that two dozen pieces were bought with arrangements 
to get additional quantities as needed, and suppose you 
spent $50 advertising the item. And suppose it was a 
flop. You'd still be better off, because your $50 adver- 
tising expense added to the 50 per cent markdown on two 
dozen pieces would total only $110. And you would 
also have a smaller stock of undesirable merchandise. 

“Markdowns in most stores are the easiest way out,” 
concludes Mr. McElwee. “They are the path of least 
resistance, and many buyers resort to them hastily with- 
out thinking of other means of disposition of undesirable 
goods, or mistakes in buying that they have made. Every 
purchase should be made with the markdown picture 
in mind, and no purchase of any worth while quantity 
should be made without a plan in the buyer’s mind for 
selling it. Any large quantity remaining after a sale 
which was not as successful as anticipated should be 
taken care of before another promotion is undertaken.” 


HOLD A "NAME THE JEWEL" CONTEST 


Here is an original idea for a contest with children 
or grown-ups. Call it a “name the jewel” meeting 
and get a team of men to compete with a team of 
women, or a team of boys vs. a team of girls. They are 
to name jewels shown one at a time, and spell the name 
correctly. It is amazing the number of people who cannot 
recognize, much less name and spell, any but the most 
common stones. This idea will net you human interest 
copy in your local paper as well as much “chatter value” 
in your community. Give prizes to the members of the 
winning team. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1940 











P MANUFACTURER 
AND GEM IMPORT HE 
42 FIFTH AUEN 
W YORK CITY 























Whitelaur 
Brothers. 


Extend to Dou 
The Compliments of the 
Season 
CAith Sincere THishes 
for a 
New Bear Full of 
Health— BHapptuness 
and 
Prosperity 





























Diamonds 


in all 


SIZES 


and 


SHAPES 


Memorandum Selections Upon 
Request 








WHITELAW BROTHERS 


Diamond Importers & Cutters 


48 WEST 48TH SI..N.Y.C. BRYANT 9-O1L2 3 






































48 


CONSTRUCT "DIAMOND MINE" IN HOLLYWOOD 


There’s been a trend toward diamond-mining movies, 
in Hollywood, during the last year—and the hundreds 
of thousands of persons who are seeing them are yp- 
doubtedly developing a new enthusiasm and apprecia- 
tion for diamonds. So far, four different studios haye 
produced a picture built around the thrills and hazards 
of diamond production. 

In filming “South of Suez,” the fourth and latest of 
the recent diamond-mining movies, Warner Bros. ob- 





An alluvial diamond mine, from "South of Suez" 


tained still and motion pictures of real diamond mines 
in Tanganyika and retained a diamond-mining expert 
who supervised the setting up of a complete “Tangany- 
ika” mine, complete with practical machinery in running 
order. Warner Bros. also delved into the technical 
phases of cleaving, cutting and polishing and made 
them intimate parts of the story’s plot. 

“South of Suez’ will be released early this month. 
Theaters which will show the movie have press books 
containing half a dozen promotional ideas for jeweler 
tie-ins. 

TABLE SHOWS TIME PAYMENTS DUE EACH MONTH 


Advertisements of the Ross Jewelry Co., Washing- 
ton, D. C., frequently contain a clear and simple explana- 
tion of how their time-payment plan operates, in dollars 
and cents due each month. 

Many so-called “cash” jewelers who have experiment- 
ed with credit selling during the last few years merely 
advertise “divided payments may be arranged” or “‘cred- 
it terms available,’ leaving prospective purchasers in 
the dark as to what sum the store expects to be paid 
each month. The payments table employed in the Ross 
Co. advertisements clears up this uncertainty. 

This is the time payment information as presented by 
Ross in seven lines inside a one-point box: 

“Purchases up to $25.00 you pay the equivalent of $2.00 





monthly. 

“Purchases up to $50.00 you pay the equivalent of $4.00 
monthly. 

“Purchases up to $75.00 you pay the equivalent of $6.00 
monthly. 

“Purchases up to $100.00 you pay the equivalent of $8.00 
monthly. 

>: eae up to $200.00 you pay the equivalent of $16.00 
monthly. 

“Purchases up to $300.00 you pay the equivalent of $24.00 
monthly. 


“Purchases up to $500.00 you pay the equivalent of $40.00 
monthly.” 
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Men's Initial Jewelry 





PATENT PENDING 


A brilliant collection of third dimension initial jewelry for men 
Styled to reflect the individual taste 
Each piece is hand wrought of heavy 14 karat gold 
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GEORGE H. WILCOX, OF INTERNATIONAL SILVER CO., DIES 


The silver industry, and the International Silver Co., 
in particular, were saddened by the news of the passing 
on Nov. 26, of the dean of the silver trade, George H. 
Wilcox, second president of International Silver Co. 
and chairman of the board of directors since 1928. The 
deceased was aged 84. 

Immediately upon his graduation from Yale’s Sheffield 
School in 1875, Mr. Wilcox entered his father’s firm, 
the Meriden Britannia Co., and became vice-president 
of the International Silver Co., when it absorbed the 
former company in 1898. He assumed management of 
factory “E.” His father was Horace C. Wilcox, who 
helped found the Meriden Britannia Co. in 1852. 

After years of long and conscientious service, Mr. 
Wilcox was advanced to the presidency in 1906, suc- 
ceeding Samuel H. Dodd, the first president of the Inter- 
national Silver Co. He ‘was aged 72, but still alert in 
mind and strong in body in 1928, when he relinquished 
the presidency to assume the less arduous post of chair- 
man of the board. He, however, made it a point to 
appear at his office daily, just as before. It was at this 
time that his two sons, Horace C. and Roy C. Wilcox, 
took more prominent roles in the business, the former 
taking charge of hollowware sales, and the latter serving 
as secretary. 

In his more active days Mr. Wilcox was especially 
fond of hunting, and was one of the most active mem- 
bers of the Metabetchouan Club, which owns some 500 
square miles of Canadian wilderness. 





The late George H. Wilcox 


Gentleness and courtesy were part of Mr. Wilcox’s 
personality to a marked degree, and his closest associ- 
ates vouch that he had never been known to utter so 
much as a “damn.” Through precept and example, his 
life was a joy to his business associates and to the citi- 
zens of his beloved city of Meriden. 
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A FINE PEARL NECKLACE 
DESERVES NOTHING LESS 
‘THAN A DIAMOND 
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The last word in beauty and safety. 


Many exquisite creations available. 


In gold and platinum, priced to retail 
from $5.50 to $250.00 


HARRY C. SCHICK, INC. 


Manufacturers of SCHICKSNAPS and other fine jewelry 


Factory and Main Office: Newark, New Jersey 
New York Showroom: 347 Fifth Avenue 


Providence + Chicago « San Francisco 
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CHANGE THOSE CHRISTMAS WINDOWS 
(From page 81) 


as a decorative background to call attention to the price 
ranges of the merchandise shown in the three divisions 
of the window. The floor of the window is divided in 
sections with the merchandise arranged in as many price 
groups. A tall candle with a holly leaf price card ap- 
pears back of the highest price group. A smaller size 
candle with the next lower price group and so forth. 
Cardboard tubes covered with bright paper may be used 
to imitate the candles if real ones of the proper size are 
not available. Whether real or artificial candles are 
used, the candle flame should be simulated in some way. 
A twist of yellow and red crepe paper may serve. The 
copy appears on a paper scroll across the background— 
“Whether It Be Large or Small—Give a Gift of Endur- 
ing Quality.” 

In selecting the merchandise for these displays, try 
to select it as carefully as you would if you were select- 
ing gifts you yourself were giving. Cover, of course, a 
wide variety of tastes and types of customers, but make 
the selections with the idea of being as helpful as pos- 
sible to the customer with his all-important (to him) gift 
problems. This spirit will bring not only an increased 
response in Christmas trade, but return business 
throughout the year. Christmas is a good time to make 
friends—the psychological way! 


HAS GOERING SECRET FORTUNE IN GEMS? 


It is now being stated in London that Marshal Goer- 
ing, in the Fall of 1939, purchased a $125,000 pearl 
necklace and a $500,000 necklace, earrings and brooch 
suite in emeralds and diamonds through dealers in Lon- 
don’s Hatton Garden, this jewelry being now safe in 
Italian bank vaults. At the time of the purchase the 
name of the new owner was more or less a mystery, but 
it has since been established, Hatton Garden dealers say, 
that the investor was Hermann Goering. It is computed 
that the value of jewelry purchased by the Nazi air 
chief and deposited in safety in Italy or neutral coun- 
tries is not far short of $3,500,000. 

Diamond dealers are speculating as to the manner in 
which British exchange restrictions were evaded if Goer- 
ing did actually negotiate war-time jewelry purchases 
here. It is presumed the order was placed through an 
Italian retail jeweler and the jewelry shipped from 
London to New York and thence to another neutral cen- 
ter from which place it was dispatched to the Italian 
bank. The British say that the Nazi chiefs are keen on 
diamonds. 


KNOWING YESTERDAY'S DESIGNS 
(From page 37) 


the regional contrasts in our expansive country. And 
so today we find manufacturers producing fine designs 
that stem from our own rich and varied resources. Today 
there is an unprecedented interest on the part of the 
consumer in Americana. Since silver, china and glass is 
‘ colorful and filled with human interest, a natural op- 
portunity exists to dramatize this merchandise in the 
light of its historical background. 
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For 70 years this trade mark has 
represented the highest quality of 
material, workmanship and ethical 
business methods in the manufac- 
ture of diamond and platinum 
jewelry and fine watch cases. It is 
your security when stamped on a 
piece of merchandise. 


J. MILHENING, INC. 


FACTORY AND MAIN OFFICE 
4626 Ravenswood Avenue, Chicago, Ill. 
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Jewels and Gems, by Lucile Saunders McDonald. Decorations by 
Vera Bock. Thomas Y. Crowell & Co., New York, 1940. $2. 


HERE is no question but that Mrs. McDonald can 

tell a good story, and she has done just that through- 
out this book. Rather different from most of the gem 
books that it has been our pleasure to review in the last 
few years, this book is supposed or said to be intended 
for the young reader. Aside from a lively, interesting 
presentation of her material and imaginative illustra- 
tions, there seems to be no reason for considering it a 
child’s book. 

Fortunately, too, for in it we find the best place of 
which we know to read so many of the ancient stories 
and legends connected with the history of gem collect- 
ing, particularly of the time of the power of the Mahara- 
jahs. Most of the book, and certainly the better parts, 
deal with the East, the gems of India and Ceylon and 
their use by monarchs whose names seem so naturally 
to suggest Oriental splendor and mythical jewels. 

With this book, which makes no claims to be anything 
much but a collection of legends, it is impossible to give 
a brief summary of the contents. It jumps from one sub- 
ject to another, with no connection whatever, and dis- 
cusses various gems. Even the chapter headings, 
“Earth’s Bright Treasure,” ‘Thieves in the Garret,” 
“Isles of Riches,” “The Fearless Stone” and “Treasure 
in America,” to list but a few, leave one guessing what 
each is all about and one must read it through before he 
knows. In them most of the important gem stones are 
discussed, but in a haphazard way with little reference 
to one another. 

From the jeweler’s standpoint the book should be 
severely criticised, for it is obvious that Mrs. McDonald 
is qualified to tell a good story, but nothing more. She 
clearly has only the vaguest of notions of the composi- 
tions, occurrences and relationships of the different gems 
which she discusses. This ignorance has lead to a chap- 
ter entitled “The Ruby Kingdom,” in which she has 
included ruby, spinel, garnet and amethyst. To top this, 
one finds under amethyst the statement that “There are 
two kinds of amethyst, precious and semi-precious.” 
“Shah Jahan’s Peacock Throne” tells about topaz, but 
Mrs. McDonald really means yellow sapphire. To make 
this worse she adds peridot to this group, then adds 
precious topaz in abundance, and a few citrines; all 
without knowing anything about the chemical differences 
and without regard to proper nomenclature. The mis- 
leading use of gem names by the jewelers and the public 
reaches its deserved fruition when books are published 
containing so much confused thought. It is to be hoped 
that the trade will curb itself in this regard after such a 
salutary lesson. 

But why go on? We can only repeat that Mrs. Mc- 
Donald tells a good story, and for that the book is in- 
teresting, but her details are inaccurate and her editing 
of the stories has not permitted any distinction between 
the possible and the fantastic. It is fine reading, but | 
should be taken with a whole salt cellar. 

—F. H. Poven. 
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SWISS WATCHES ARRIVE IN LARGE VOLUME 


EAVY shipments of Swiss watches and parts, re- 

ceived last month by American importers, assured 
a satisfactory and adequate supply for the holiday 
market. 

“The situation affecting American watch importers 
is not at all an unfavorable one,” said Oscar Lazrus, 
president of the American Watch Assemblers Associa- 
tion. “Every importer is receiving his import require- 
ments, and no retailers have failed to have their orders 
filled. Business is excellent.” 

Chronographs, timers and technical watches, however, 
felt pressure from the system of transit permits which 
the German government applied early in October on 
Swiss-manufactured goods exported through German- 
controlled areas. Few of these complicated watches 
cleared customs during the last two weeks of November, 
and these presumably had been shipped before the 
Transit Control went. into effect. 

At least one importer of chronographs was reported 
to have obtained permission for future shipments by 
furnishing the German authorities at Berne with certi- 
ficates of ultimate consumption, as guarantee that the 
instruments are to be used in the United States and will 
not be transshipped to Britain. The objective of the 
Transit Control is to prevent enemies of the Axis from 
obtaining articles useful to warfare. 

Correspondence from overseas led several watch im- 
porters to believe that a quota system will be worked 
out, under the Transit Control plan, so that American 
importers will be assured shipments on the basis of their 
imports since 1937. 

Shipments of watches and parts from Switzerland to 
the United States has become exceedingly complicated 
since Italy entered the war and France collapsed, though 
in spite of a round-about route and red tape require- 
ments goods come through at frequent, if irregular, in- 
tervals. First of all, a transit permit must be obtained 
from the German consul at Berne and submitted to the 
French border inspectors, if the goods are shipped via 
Canfranc, France, as most of them now are, through 
Spain to Lisbon, Portugal. Part of the main railroad 
line from France into Spain was washed out by heavy 
rains in late October, so that a side line is now being 
used for parcel post. Shipping by boat from Marseilles, 
France, to Lisbon was proposed last month. 

Once goods are loaded on board an American Export 
liner at the congested port of Lisbon, four weeks’ time 
usually elapses before they reach New York. This is 
because the ships call at Bermuda, where the sacks of 
mail are taken ashore and inspected by the British cen- 
sors. The censored mail is then loaded on the following 
week’s boat for New York. Importers complain that 
shipments are sometimes held over two weeks in 
Bermuda. 

When Greece entered the War, the use of 15 Swiss- 
chartered Greek ships was apparently lost to Switzer- 
land. The Mount Taurus, one of these ships, carried a 
Swiss cargo from Genoa, Italy, to New York early in 
October, and it was hoped then that Greek ships would 
continue to bring Swiss shipments. Switzerland is now 
reported dickering with Panama to charter a number 
of vessels to replace its Greek “merchant fleet,” says 
Rohner Gehrig & Co., New York, Swiss agents. 
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THROUGH aZYEARS 


Through the years from 1889, 
Wadsworth has been famous fer creat- 
ing designs of beauty. quality, and 
dramatic appeal. Truly, Wadsworth 
eraftsmen strive for the altimate, 
achieve near perfection, worthy of the 


precious metals in which they werk. 
Offices 


New York, 630 Fifth Ave. 
Chicago, 35 East Wacker Drive 


Wadsworth 


THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 
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Lady's Bracelet Watch 
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Featuring 
AN UNUSUAL SELECTION OF 
LADIES GOLD BRACELET 
WATCHES 


Price Range—$75 to $150 Keystone 
PERY movements used exclusively 


CAROL JEWELRY COMPANY, INC. 
10 West 47th Street, New York, N.Y. 








H. M. SCHRAGER & CO. Inc. 
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Season's Aya 
aye Greetings 


To Our Many Friends In The 
Retail Jewelry Business 


303 — 5th AVE. NEW YORK, N. Y. 


CHICAGO OFFICE: 36 S. STATE ST. 


TELEPHONE: CENTRAL 4645 
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Some annoyance was created for American importers 
when the American Export Lines’ Excalibur arrived 
in New York, Nov. 22, with news that it had left more 
than 1000 sacks of mail from 15 European nations be- 
hind at Lisbon, because of difficulties with the Portu- 
guese government over payment for mail carrying. In- 
cluded in these temporarily stranded sacks were large 
shipments of watches which had been speeded through 
Swiss factories for delivery in the U. S. by Dec. 1. 

Shipping company officials said on Nov. 25, however, 
that Portugal had accepted full responsibility for pay- 
ing for shipping all mail and parcel post. 


FEW DIAMONDS IMPORTED IN OCTOBER 

NITED STATES diamond imports during Octo- 

ber continued thin, owing to the extinction of the 
cutting industry in Holland and Belgium. The impor- 
tation of cut diamonds came to 7476 carats valued at 
$751,821. This compared with 61,651 carats worth 
£3,590,601 in October, 1939. 

Melee—stones smaller than 10 per carat, commer- 
cially uncuttable at the present time in the United 
States or elsewhere in the world—accounted for 4598 
carats, with a valuation of $389,699, an average of 
$84.75 per carat. All of these stones are considered 
“B. I.” goods—that is cut before the invasion, in the 
Low Country factories. 

The following nations of origin are supplied by the 
United States Division of Foreign Trade Statistics for 
melee imported in October: 








Source Carats Value 
IRMA, atric tetra sing nicis. ei clarae aie siomisins 4,073 $346,249 
LO Cc re 10 819 
MIE Oe ented, od cits Consiga Vphev'al deans Gre erdieress 127 6,599 
NII aioe cir io aiid, ta racsce ar etd-O Rate anes 131 12,138 
Union of South Africa .........ccccsevcss 257 23,894 

DEMME, eect gb Bice hana sca oa es engl ea 4,598 $389,699 


Cut diamonds larger in size than one-tenth of a carat, 
imported during October, totaled 2878 carats, with a 
declared value of $362,122—an average per carat value 
of $125.82. 

They are listed by nation of origin: 





Source Carats Value 
LT ea AOC TIC ae 40 $4,839 
a rerrnare ertoenonre: ear iite are me eer 118 33,238 
POON, oop slak boon bGius oc eases 28 6,991 
GEN 2s So) eee ce a ace 219 40,281 
NR MMRERE Uiayei eee re aves oe chi omnes Sra ala ree 211 20,029 
Union of South Affica ... ... ccc cccscnss 2,262 256,744 

MOUND, satecuio sin eee anes Meee 2,878 $362,122 


During the same month imports of rough diamonds 
suitable for cutting into gems (excluding industrial dia- 
monds) totaled 6915 carats valued at $420,522. 

Sales at the diamond sights held in London on Oct. 
15 and 16 by the Diamond Trading Co. were valued 
at approximately $750,000, which was about $500,000 
less than the amount realized at the September sights. 
Only gem stones were shown at the October sales, while 
a quantity of industrial diamonds was included the pre- 
vious month. Other sights were held during November. 

Broken-out goods—diamonds recovered from old 
jewelry—are in increasing demand, owing to the drying 
up of the supply of newly cut. Reminiscent of the old 
gold buying that followed abandonment of the gold 
standard, jewelers in several cities have begun to ad- 
vertise: “Cash for your old diamonds.” 
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© From sidewalk to sec- 
ond floor, the new Linz 
store at 1608 Main, Dal- 
las, is a jewel of design. 
The facade is cream Cor- 
dova limestone, and the 
vestibule, faced with 
Colorado marble, is 
flanked with eye-level 
show windows trimmed in 
aluminum, with red gran- 
ite bases. The terrazzo 
floor of the vestibule leads 
to glass and steel doors. 


















® Bright, blond and airy, the first floor 
has cases of Circassian and American 
walnut, walls and columns finished in 
beige tones of Tiaimo wood and African 
mahogany, and 500-watt down-lights 
which provide an intensity of 60 foot- 
candles at counter height. The floor is 
terrazzo, with inlaid strips of aluminum. 
Executives’ offices and the engraving de- 
' partment are on the mezzanine floor. 
%j 

Ch eee ila“ wee... - - 





© The second floor is decorated in green and ivory 
and lighted with fluorescent units. China, crystal, 
antique silver, children's jewelry, designing and repair 
departments are situated on this floor, as are the 
ladies’ lounge and general offices. The building is air- 
conditioned. Lang & Winchell are the designers. 
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ALWAYS TAKE 


OLD GOLD 


IT IS LIKE CASH 


and when you have peo- 
ple bring in their obsolete 
jewelry you show NEW 


and SELL. 


The season for awarding 
Sports Trophies is near— 
Football — Track — Skiing— 
Bowling — Basketball — Bad- 
minton—Tennis—Golf, etc. 
We make what is probably 
the widest range of sports 
charms on the market. Your 
Wholesaler will gladly show 
samples of the Fisher Line in 
14k and 10k gold; 1/10 and 
1/20 10k Gold Filled, Ster- 
ling and Rolled Gold Plate. 


Send for illustrated Price List. 


J.M. FISHER CO. 
ATTLEBORO, MASS. 





V 


When you have old GOLD 
—SILVER—PLATINUM to 
sell, remember that it pays 
to ship direct to 





“THE FISHER LINE” 
J.M.F.CO. 








£CO. 


PRECIOUS METALS 


Seri NERS > 6M ANUEAC TIRE FS 
55 € WASHINGTON ST. 
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They’re 


New! 





@A large part of Untermeyer, Robbins 
& Co.'s "Early American Reproductions" 
series of cluster combinations is available 
for Christmas selling. Large center stones 
are encircled with smaller stones which 
either blend with the color of the center 
stone or are in direct contrast with it. 


® The |7-jewel 
Croton Aquamatic 
is claimed to be 
waterproof, dust- 
proof, shockproof 
and non-magnetic. 
Nationally adver- 
tised, $37.50 retail. 








© The Waltham Premier Temple, 
America's first 21-jewel women's 
wrist watch, is cased in 14 karat 
gold, mirror lapped for beauty, 
and has an arched crystal. $60. 


® Marathon Co.'s new Klix com- 
pact has a patented “never miss” 
action which opens with a gentle 
side squeeze. Pictured is a late 
design, tailored in natural gold 
finish with calibre stone sides. 
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®@ "Singapore Koroseal" molded watch 
straps, by Akron Linen Products Co., Akron, 
Ohio, are now offered in the new fall and 
winter shades, crystal, blue and brown. $1. 





®@ An ideal gift for a man— 
initialed money clip, handsome- 
ly styled in hand-wrought 
heavy 14-karat gold by Gold 
Bros., 7 W. 45th St., New York. 


® To honor the boy who is serv- 
ing his country, 4 x 6 in. silk 
American flag and photograph 
holder, made by Ohlson Metal 
Products Co., Waltham, $1.50. 





@ Newest idea from Walter 
Lampl, 608 Fifth Ave., New York, 
is this sterling silver 22-year calen- 
dar memorandum book. Boxed 
with chamois cloth protector, $5. 

















The ALTON watch has fulfilled its promise. It has 
demonstrated to thousands of users that the ALTON 
represents better value and higher quality in each 
price range. 

Every watch is cased, timed and rigidly inspected in 
our own shops. Each watch comes to you in a spe- 
cially designed beautiful gift box. 

You can offer these dependable new ALTON watches 
to your customers with every assurance that you are 
giving the best possible value at the price, Every 
watch is guaranteed to give long years of satisfaction 
to users. 





The above watches are three of nearly 50 new models 
added to the ALTON line and illustrated in our 1940- 
1941 catalog. Hundreds of other profit making values 
are shown. This catalog also illustrates our complete 
line of diamond rings, wedding rings and combination 
wedding ring sets. If you have not received your 
copy ask for it on your letterhead. 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star. Belove, and 


I.D. Watch Cases 


gy 


Chicago 


5 South 


Wabash Ave. Ilinois 
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F A BANK uses an idea, you can bank on it’s being 

a good one. Franklin Savings Bank, 42nd Street 
and 8th Avenue, New York City, attracts attention with 
a slowly revolving clock on a concrete pedestal. The 
supporting pedestal juts out above pedestrians and is 
high enough to catch the gaze of hurrying people. The 
face of the clock, naturally, gives the time; on the back 
is an ad for the bank. If you are located on a corner 
or on a wide street, capitalize upon the visibility with 
such an action attention-getter. The idea is even more 
appropriate for a jeweler than a bank. 

* * * 

IF YOU ARE readying silver and china specimen 
table settings for the holidays, enlist the cooperation 
of your neighborhood florist. He will gladly provide 
flowers if you promise a credit line in your displays 
and in your advertising. Ask him to make floral table 
arrangements appropriate to the holiday themes of your 
settings. He will create motifs to duplicate the pattern 
on your china, to point up the glassware color scheme, 
to set off a period style, or to enliven a holiday idea. 

* * * 

LOOKING FOR a Christmas combination that is a 
proved success? Here’s one... offer a set of 88 pieces 
of silverware with a solid maple coffee table to serve 
as the silver chest. Olds, Wortman and King’s, Port- 
land, Ore., report success because customers liked (1) 
the big drawer ample to house the silverware, (2) the 
idea of buying a modern coffee table to go with their 
new silverware, (3) the possibility of having silver 
right at hand when serving for teas and parties from 
the coffee table in the living room. 

F * * * 

REACH YOUR LOCAL movie people to discover 
when Marlene Dietrich’s newest film, “Seven Sinners,’ 
is due and plan ahead for cooperation. This may be 
achieved in several ways because the star is jeweled 
even to her suit in the new film. You could get pictures 
for your window showing her use of an enormous 
jeweled clip in her hair, or the new use of jewels with a 
suit—she used a row of five jeweled medallions in grad- 
uated size outlining a shoulder yoke and repeated in a 
jeweled belt buckle. Show these pictures in your win- 
dow with jewelry that your public may use in the same 
way. Or, arrange for a display case in the theatre lobby, 
featuring your versions of jewelry for the hair and 
for suits. 

* * * 

ARE YOUR costume jewelry flags, eagles and other 
Americana emblems moving slowly now that the first 
rush is over? Here’s a stunt that will speed them up. 
It’s based on the always potent fashion angle. Borrow 
a dressy jacket from an apparel store and display it 
in return for a credit line. Pin a whole row of emblems, 
each one different, marching up the jacket from hip to 
bustline. Another trick in the same idea is to line up a 
whole collection of the pins on a black velvet ribbon, 
anchored at the shoulder and belted in at the waist. 
Use this window card, “Smart Set Patriotism Panels— 
the Latest Fashion.” 
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JP ROBABLY no other industry uses so many highly specialized words and 
phrases in its business as does the jewelry trade. 


Many of these trade and technical terms are in such daily use that they 
are a familiar part of the vocabulary of every jeweler, but others that are 
less well known may be a little puzzling. Or the words that are known and 
used by the man who is a specialist in some one branch of the trade may be 
unfamiliar to others. Gemology, for example, has a specialized vocabulary 
of its own, as do watchmaking, silversmithing, and so on. 


The need for a complete, comprehensive, and authoritative dictionary 
of these trade and technical terms, embracing all branches of the trade, has 
long been apparent. JEWELERS’ CiRCULAR-KEYSTONE, as a service to the 
industry, has undertaken the task of compiling such a glossary, and here 
presents the first installment. Succeeding sections will be published every 
month in these pages until the entire list of jewelry trade terms from A to Z 
has been covered. Upon completion of this serial publication, the dictionary 
will be issued in book form. In the meanwhile it will be useful to preserve 
a file of the numbers of JEWELERS’ CrRCULAR-KEYSTONE containing the vari- 
ous installments. 


Three men, each an outstanding authority in his field, have collaborated 
to compile the list of words and their definitions. Dr. F. H. Pough, assistant 
curator of gems and minerals of the American Museum of Natural History, 
New York, and educational director of the New York Chapter of the Amer- 
ican Gem Society, has contributed the items dealing with gems and gemology; 
John J. Bowman, director of the Bowman Technical School, Lancaster, Pa., 
and chairman of the Educational Committee of the Horological Institute of 
America, has prepared the parts dealing with watches, clocks, and jewelry 
work; and Joseph D. Little, who for many years has been prominently iden- 
tified with the silverware industry, has provided the definitions of silversmith- 
ing and goldsmithing terms. 


stood. It disappears naturally as 
the balance and its spring continue 
in use. 

Acetone: A liquid used as an ingredi- 
ent in solutions for cleaning 
watches, and as a solvent for resins 
and fats. It is well to avoid using 
acetone near an open flame, as its 
vapor is highly inflammable. 


clocks that are driven by public 
service current. See: D. C. 
Abalone pearl: Pearl from an abalone, 
usually showing the iridescent 
colors characteristic of the interior 
of its shell. eled on the serrated 
Abrasive: Any material used for leaf of the acanthus 
grinding, emery, oilstone powder, tree. 


Acanthus: A conven- 
tional ornament mod- 





carborundum, etc.; or for polishing 
(which is just a finer grade of 
grinding), fine abrasives like dia- 
mond powder, diamantine, sap- 
phirine, rouge, etc. 

A. C.: Abbreviation for alternating 
current; electricity which reverses 
direction at a stated rate (cycles) 
per second—for example “60 cycles 
A. C.”. It must be employed for 
demagnetizers, and for electric 
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ACANTHUS 
FRENCH RENAISSANCE 


Accarbaar: Southeastern Asiatic name 
for black coral. 

Acceleration: A gaining rate superim- 
posed on the regular rate of a time- 
piece, particularly of new marine 
chronometers during their first 
year’s service. This peculiarity is 
explained too variously by author- 
ities to be considered well under- 
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Achroite: A varietal name, like rubel- 
lite, indicolite, ete., for colorless 
tourmaline. 

Achromatic: Without color, such as 
“achromatic sapphire” for white 
sapphire. 

Acid bottle: A specially designed con- 
tainer for dangerous acids used in 
jewelry work, and for blue-remover 
acid for watch work. The body of 
bottle is at least as wide as high, 











A JEWELERS’ DICTIONARY 
(Continued) 


to prevent upsetting; the stopper 
fits with a ground glass joint, and 
has a glass stem, reaching almost 
to bottom of bottle, for applying 
acid. 

Acid Test: For determining the karat- 
quality of gold. This includes a 
black porous stone slab, a set of 
test needles with assorted karats of 
gold on the tips; and a bottle of 
nitric acid. Gold to be tested is 
rubbed on the stone; beside its 
“track” is rubbed another with one 
of the test needles of known karat. 
Acid is applied over the two 
tracks. If the needle track stands 
and the other one disappears under 
the acid, a lower karat needle is 
tried next, and so on, until the acid 
has same effect on both tracks; the 
final needle karat is then known to 
be the karat of the gold as tested. 

Acier: French for “steel”, stamped 
inside Swiss-made watch cases of 
stainless steel. 

Adamantine spar: An early European 
name for corundum, especially a 
dark grayish brown variety from 
India. 

Adamas, Adamantine: Greek for “the 
unconquerable” and refers to dia- 
mond. Usually used as “adamantine 
luster” meaning an oily metallic 
luster like that of a diamond. 

Adamite: Trade name of the Norton 
Co. for cloth or metal backed alu- 
minum oxide abrasives. 

Addendum: The acting 
portion of a gear- 
wheel tooth or pin- 
ion-leaf that extends 
outside the true di- 
ameter or pitch 
circle. 

Adelaide ruby: A local misnomer, like 
most locality modifications preced- 
ing the name of the gem, in this 
case for a red South African gar- 
net. 

Adinol: A German name for a silici- 
fied diabase or porphyry, and best 
regarded as an impure gray-brown 
jasper. 

Adjustment: Work done on watches, 
to improve accuracy of timekeep- 
ing, by altering the forms and re- 
lations of parts. The usual adjust- 
ments are to temperature, posi- 
tions, and isochronism. 

Adularescence: A bluish internal sheen 
resulting from the internal reflec- 
tions from twin lamellae. The same 
as “schiller” or labradorescence, but 
this refers specifically to the light- 
colored feldspar of moonstone. (See 
adularia, labradorite, feldspar, and 
moonstone.) 

Adularia: A pure, colorless to milky 
potash aluminum silicate feldspar 
which occurs at its best in the Alps. 
However, most moonstones, the va- 
riety with the schiller color, are 
found in Ceylon. (See aphroseline, 





Ceylon opal, water opal, ice spar, 
fish eye, wolf’s eye, girasol, silver 
stone.) 

Aéroides: A local American misnomer 
for pale, sky blue aquamarine. 

Aétite: “Eagle stone”, a Greek name 
for quartz pebbles which were said 
to have been found in eagles’ nests. 

African jade: A compact green and 
white massive grossularite garnet 
from the Transvaal. Also known as 
South African jade and Transvaal 
jade. 

Agamatolite: A soft, compact, yel- 
lowish to reddish-brown amorphous 
mineral, an alteration product of 
other rocks which is widely used by 
the Chinese for cheap carved ob- 
jects. Also called pagodite. The 
name is from a Greek word mean- 
ing “an image”. 

Agate: A multi-colored microscopic- 
ally crystalline, variegated chalce- 
dony. It may be banded, irregu- 
larly clouded or have visible im- 
purities as in moss agate. A very 
common variety of quartz coming 
at present principally from Brazil. 
Locally abundant in the West. It 
is one of the many varieties of 
quartz. Most agate is artificially 
colored. (See Aleppo stone, car- 
nelian, eye agate, iris agate, moss 
agate, sard, etc.). Used in horology 
for knife-edge suspensions for clock 
pendulums, and for the jaws of fine 
poising tools for watch work. 

Agate jasper: A many-colored inter- 
mediate between chalcedony and 
agate. It formerly was called 
“jaspe fleuri” by jewelers and came 
principally from Sicily. 

Agatized wood: Wood petrified 
through cell by cell replacement by 
agate; that from Arizona is often 
brightly colored and _ attractive. 
Petrified Forest National Monu- 
ment in Arizona is a _ preserve 
where the logs may be seen in 
place. 

Agstein: A rarely used German name 
for jet. (See black amber.) 

Ahlamah: The Hebrew name for ame- 
thyst. 

Aiguilles: French for “hands”, in- 
scribed on some Swiss watch case 
caps to show where to apply key 
to set the hands. 

Air-friction: An effect on the motion 
of parts of timepieces, particularly 
balances and pendulums, caused by 
their passage through air, which 
tends to impede their movements. 

a jour: The name for an open setting, 
so that the underside of the stone 
may be seen. Originally restricted 
to French, but now a widely used 
term. 

Akori: A porous coral used in ancient 
times in jewelry, especially West 
Africa and Samoa. Name later ap- 
plied to substitutes such as pearls, 
coral, rock and glass. 

Alabandine ruby: Misnomer for al- 
mandine garnet, both of which 
names derive from Pliny’s name 
for a source in Asia Minor, Ala- 
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banda. The name has also been ap- 
plied to spinel. 

Alabaster: A massive, fine-grained 
variety of gypsum, anhydrous cal- 
cium sulphate, usually white, yel- 
lowish or pink. It is often used for 
carvings as it is very soft and eas- 
ily tinted. It is found at many 
localities. 

Alalite: Local misnomer for diopside 
arising from the name Val d’Ala. 
This locality in northern Italy is 
known for its garnets as well, but 
few gems are found there. 

Albite: The white sodium feldspar 
common in rocks and sometimes 
found in crystals which show a blu- 
ish schiller, like moonstone. Albite 
moonstone is another name some- 
times applied to stones of this type. 

Alcohol: Liquid used for cleaning 
watches and jewelry, and as a solv- 
ent for removing cements and for 
making liquid cements. Grain al- 
cohol is more costly and better, 
where small quantity is needed. 
Wood alcohol or denatured grain al- 
cohol is much cheaper because free 
of Internal Revenue tax, and is 
used where greater quantity is re- 
quired. 

Aleppo stone: An eye agate, believed 
in parts of the East to be of value 
in treating a kind of sore known as 
an Aleppo boil. 

Alessandrine turquoise: Trade name 
for the best quality of turquoise 
coming from the world’s oldest 
known deposits, on the west coast 
of the Sinai Peninsula. Also called 
Egyptian turquoise. 

Alexandria shell: (see Egyptian shell.) 

Alexandrite: A variety of chrysoberyl 
which because of its unusual ab- 
sorption changes color in different 
lights. It is green in daylight and 
wine-red in most artificial lights. It 
was found originally in the Urals 
and since in Ceylon, and was named 
in honor of Alexander II of Russia. 
Color changes vary in different 
stones and most good “night- 
stones” are apt to be very dark in 
daylight. 

Alexandrite catseye: A  chrysoberyl 
with parallel inclusions, cut cabo- 
chon so that it shows a light streak, 
which changes color in different 
lights. (See catseye, asterism, and 
alexandrite.) 

Allochromatic: Refers to the coloring 
by minor impurities of stones, 
which, if pure would be colorless. 
Few stones are idiochromatic, that 
is, colored by essential ingredients. 

Alloy: (1) A metal to be melted with 
another to form a compound metal 
with qualities suitable for some 
particular use. (2) The compound 
metal resulting from melting two 
or more metals together. 

Alluvial: Deposits by wind or water, 
in which heavy minerals are often 
concentrated. Diamonds and gold 
are frequently mined from this type 
of deposit. (See placer.) 

(To be continued) 
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C.0.D.’s. Last year’s sale included stationery, wrist” 


watches, clocks, cocktail shakers, costume jewelry, com- 
pacts, mountings, bill folds, key chains, sterling tea 
services and gift items, with a wide price range starting 
at 50 cents for some of the giftwares and as high as 
$335 for a platinum-diamond pin. 

Considering the attention they lavish on spring gradu- 
ations, it is surprising how disinterestedly most jewelers 
cater to the gift needs of January graduates. Abelson’s, 
Newark, N. J., campaigned last year for this business, 
with an ad headed ‘“‘Abelson’s Has What They Want for 
Graduation Gifts.’’ A boy and a girl graduate were pic- 
tured at the top, and the rest of the ad was devoted to 
wrist watches, birthstone and initial rings, crosses, lock- 
ets and candid cameras. The prices were all in the popu- 
lar range, from $3.95 for the lockets to $12.75 for one 
of the watches. This advertisement is reproduced on 
page 64. 

Everts, Dallas, headed a tall one-column ad, “Gifts 
for -Your Graduate from Everts $1.00 to $100 and 
More.” The four gift suggestions that were pictured 
appealed in price to every sort and condition of purse. 
There was a karat gold cross at $5, a woman’s model 17- 
jewel wrist watch at $33.75, a man’s 17-jewel wrist 
watch at $49.75 and a diamond ring at $50. 

Since social festivities are at their peak between 
Christmas and the beginning of Lent, Feb. 26, costume 
accessories of every sort should be promoted in January. 
The ad of Frank Herschede Co., Cincinnati, therefore is 
especially timely copy for the first month of the year, 
because it features leather handbags and costume jew- 
elry. 

Remounting is another activity that builds January 
profits. Hess & Culbertson, St. Louis, are especially 
persuasive in the way they advertise this service. “Dis- 
card These Old Relics!’ the top line of type urges, and 
eight old-style settings are pictured. “Replace With 
Modern Mountings!” the second line of type says, and 
five attractive present-day settings are shown, priced 
from $18.70 to $47.60. 

The copy goes on: “We picture at the top a group of 
obsolete mountings which have been discarded in favor 
of the brilliant, new, stylish mountings that we also pic- 
ture. You will be amazed at the difference a new mount- 
ing makes in bringing out the beauty and brilliance of 
your diamond. During our clearance you can buy 
mountings at 15 per cent below regular prices. We 
briefly illustrate and describe five examples.” 

January is not a slow month in well managed stores. 
It won’t be in yours, if you snatch a little time from 
the busy Christmas season, in order to plan a busy 
January. 


"SHOW YOUR COLORS" 


The C. B. Brown Jewelry Co., Omaha, used an un- 
usual display to draw attention to flag pins. Two 15-in. 
American flags were crossed above a white velvet dais, 
30 inches long, which held red, white, and blue crystal 
American flag pins and French flag and British crown 
brooches. Above the display was the caption “Show 
Your Colors.” 

Patriotic jewelry continues to sell well throughout the 
country. 
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EXCLUSIVE-ORIGINAL NOVELTIES 
“Thumbs Up” 


Pat. Design No. 122231 


Another original design in the WYLER line 
of fast selling novelty watches. 7 jewels, 
R.G.P., keystone price, $19.50. 


Many other WYLER Novelties are available 
for Christmas selling. 


| Write for Illustrated Folder 


WYLER WATCH CORPORATION 


9 Rockefeller Plaza, New York, N. Y. 





UNUSUAL JEWELRY 


in an unusual variety. Platinum and Gold Diamond 
pieces, Brooches, Rings, Bracelets, Earrings and 
Necklaces for unusual Christmas Gifts. 


RAYMOND ABRAHAMS 


551 FIFTH AVE. NEW YORK CITY 
phones Vanderbilt 6-0457-8 
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The Gift of Giving-- 


The Art of Selling 


by J. RICHARD IANDER 






Sculptured Pairpoint crystal bowl by Floyd Cary. 
Dimensions, 1434" wide x 934" high. Priced retail 
at $350. Carbone, Inc., 385 Madison Ave., N. Y. C. 


EWELERS continue, at this writing, actively en- 
gaged in brisk Christmas market ordering, gift 
and art houses report, and if any prediction may be 
made it is that when the holiday season is over the re- 
tail jewelry store will have played the most important 
part in its history as a source for all types of Christmas 
gift merchandise. Especially in quality gifts of distinc- 
tive taste will the retail jeweler chalk up a command- First showing of hand wrought metals designed by 
: Charla Ilgner. Silver plated urn, $150; pewter palm 
ing percentage. dish, $30; silver plated tray, $95, retail, Also in 
“Quality” and “distinction”, just as they apply to all sterling, Elizabeth Chellson, 225 Fifth Ave., N. Y. 
of his other lines, are important words to the jeweler 
who is building up a year-round gift and art sales vol- 
ume. Likely in his own home he will witness some 
“swapping-off” of gifts, come by a kind thought but 
lacking in beauty or use, and by which some friend or 
relative, well-intentioned but thoughtless, has wished 
him or his a Merry Christmas. That gift will collect 
dust in the closet until is it “re-given”, or, worse, back 
it will go to the giver and, ultimately, to the salesperson 
who sold the “blankety-blank thing’. That makes profit- 
less, often thankless work for the merchandiser. It 
hardly is calculated to help the sales quota. 
It has been stated before, and there are figures which 
pretty conclusively prove it, that the most successful 


Removable bases of gold or Danish silver accenting 
American pure lead crystals. Bowl, $30; candle 
holder, $12.50; compote, $10. Prices retail. Cor- 
coran Fine Arts, Inc., 212 Fifth Ave., New York City. 
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Ash trays and cigarette sets of ‘Karhula” crystal, 
handcrafted in Finland. $3 to $10 retail. Finland 
Ceramics and Glass Corp, 225 Fifth Ave., N. Y. C. 





Amusing salt and pepper shakers in American 
ceramics of varied design and color; 3!/2" high, 75¢ 
ee to $1 per pair, retail. A. L. Larimer, 225 Fifth Ave. 
jeweler in the retailing of gift and art wares is the one 


who considers himself a merchandiser of “quality”. First 
that means he carries quality gift items. Second, and 
what is perhaps more important, that also means he car- 
ries the quality idea into the selling of them. He isn’t 
worried about piling up, just for the sake of piling up, 
a terrific Christmas sales record. That will come of its 
own accord. His merchandising takes the form not so 
much of selling but serving the Christmas wants or de- 
sires of a discriminating clientele—and in no other line 
of merchandise can consumer tastes be quite so discrim- 
inating as in gifts. Experienced jewelers say a client’s 
taste in gifts must be summed up, and an attempt be 
made to determine something of the taste of the person 
for whom the gift is intended, far, far beyond that 
casual question, “Well, what does she like?”, or “What 
is his hobby?” A little more of art, they say, must be 
put into the selling of gifts. 

Both client and gift recipient often come back to be- 
come steady gift customers. One average community 
jeweler explains it with the following dialogue: Madenset,: capide end abies sb Aeindaladiit 


Gift recipient: “Where did you ever pick up so un- tery. Madonna with Child, 73%4" high. $1 to $2 re- 
usual a gift?” tail. Koscherak Bros., Inc., 129 Fifth Ave., N. Y. C. 





Your client: “At Insert-Your-Name, the jeweler. 
Have you seen his new gift and art department?” 

Here are some remarks that have been known to fol- 
low the above conversation and which have a good deal 
to do with how many times these buyers of gifts will 
come into your department during the New Year: (a) 
They have the finest gift selection in town; (b) They 
have good taste; (c) They don’t rush you; (d) Their 
things look more expensive than they really are. 

Merry Christmas and a Happy New Year in which 
“every day is Gift Day!” 








"Crown Stafford" urns, floral and scenic prints on 
ivory, edged in gold against maroon or cobalt, gold- 
plated base and finial. From collection of Edward 
P. Paul & Co., Inc., 1133 Broadway, New York City. 
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AOSTA 


Sweden's 


Never has full lea 


more in demand th 


Finest Crystal 


d Swedish Crystal been 


van it is today. Our sup- 


ply of these bud vases is limited. While 


they last. they are ready for immediate 


delivery. 
Suggeste 


{ — 83.00 
B— s£.00 


d Retail Prices 
Cae Ree 
D = 88.00 


JH. VENOM INC. 


212 Fifth Aver 


mic, New York, ~. \ . 





Copelands Grosvenor 


increasing demand for 


“a ‘ 


individual Teacups as gifts 


Group #2 - Priced to sell at $2.00 each 


Sold from New York Stock in complete dozens only 


COPELAND & 


206 FIFTH AVENUE 


THOMPSON, INC. 


NEW YORK, N. ¥ 

















NEW gift show under George F. Little Man- 

agement, Inc., New York, will grace the calendar 
of events for the new year. The new show will be in- 
augurated at Pittsburgh, Pa., with dates set at the Wil- 
liam Penn Hotel, March 31 to April 4. 


* * * 


MANY EXHIBITORS at the Philadelphia Gift Show will 
participate in the Pittsburgh event and, to accommodate 
these exhibitors, the Philadelphia show has been short- 
ened one day. By the change, dates for the Philadelphia 
show are March 24 to March 27, running Monday 
through Thursday. 

* * * 

THE PITTSBURGH SHOW came into being following many 
suggestions to the Little Management from exhibitors. 
The Little Management conducted a referendum and 
found a commanding majority in favor of the project. 

* * * 

THE COMPLETE CALENDAR Of Spring shows under the 
direction of the Little Management includes the New 
York Lamp Show, Hotel New Yorker, Jan. 20 to 24; 
Chicago Gift Show, Palmer House, Feb. 3 to 14; New 
York Gift Show, Hotel Pennsylvania, Feb. 24 to 28; 
Boston Gift Show, Hotel Statler, March 10 to 14; Phila- 
delphia Gift Show, Hotel Benjamin Franklin, March 24 
to 27; Pittsburgh Gift Show, Hotel William Penn, 
March 31 to Apr. 4. 

* * * 

SOMETHING NEW in jewelry is introduced via the gift 
and art route in the form of Mayan feather necklaces, 
cuffs, hairpieces, earrings and clips, produced through 
Gerald Taber of Puerto Rican Handcrafts, 225 Fifth 
Ave., New York. Short feathers in colors which follow 
tribal color schemes of the ancient Aztecs, whose primi- 
tive art furnished the inspiration, are the dominant fea- 
ture of the new jewelry. Combinations of shells and 
feathers are used, too. 

* * * 

THE EDITORIAL FANCY of several national consumer 
publications has been caught by the artistry of Leonore 
Doskow, 49 W. 27th St., New York, example of whose 
handcraftings in sterling was shown in these pages last 
issue. Most popular of Mrs. Doskow’s newest designs 
is a monogrammed lighter and cigarette box for desk 
or drawing room, 414” high x 114” diam., small enough 
to be enclosed in the hand. The lighter forms the lid of 
the box. 

* * 

AN ABUNDANCE OF NEW LINES is being readied by the 
gift and art houses for January announcement just prior 
to the opening of the spring show season. A significant 
number of them are out-and-out quality items slanted at 
retail jewelry store sales, another indication oi the con- 
tinued activity of jewelers in the gift and art field. 

* * 

NEWLY INTRODUCED and already currying strong 
jeweler favor is the “Wendell” line of aluminum ware 
which Janis-Tarter-Greeman, Inc., 225 Fifth Ave., New 
York, is showing. 
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Overdue Revision 
Of U.S. Stamping Law 
May Occur Soon 


Long-needed revision of the National 
Stamping Law—inadequate because of 
technical developments in the manufac- 
ture of gold articles, after the law was 
enacted in 1906, and because it does not 
govern the marking of articles made of 
platinum—is proposed in the early fu- 
ture by the National Bureau of Stan- 
dards. 

One effect of the proposed revision of 
the National Stamping Act will be the 
elimination of tolerances in articles made 
of karat gold. 

I. J. Fairchild, chief of the Division 
of Trade Standards, took up this point, 
in a letter last month to Henry L. Sper- 
ling, New York, secretary of the Jewelry 
Crafts Association. Members of the Jew- 
elry Crafts Association, in a special meet- 
ing Nov. 7, at which Rawson L. Wood, 
of J. R. Wood & Sons, presided, voted 
unanimously in favor of eliminating all 
tolerances on karat gold, and the associa- 
tion went on record accordingly. 

“It is the plan of the technical com- 
mittee on tolerances for karat gold,” 
Fairchild wrote, “to recommend, in due 
course, a revision of the National Stamp- 
ing Act, so as to eliminate all tolerances 
as a matter of law, in order that the in- 
dustry may be in position to deal more 
directly and forcefully with any who 
might otherwise be inclined to take ad- 
vantage of a voluntary standard. You 
will recall that the industry considered 
it impracticable to accomplish this rather 
drastic step in the elimination of toler- 
ances through voluntary standards.” 

[The conference which met in New 
York on Jan. 27, 1938, and adopted Com- 
mercial Standard CS67-38 covering 
“Marking Articles Made of Karat Gold” 
discussed restriction of tolerances. 
Though the conference agreed that toler- 
ances provided by the National Stamping 
Law should be restricted, the meeting 
decided that such a reduction would not 
be practicable through voluntary meth- 
ods, since the price differential in favor 
of those who take advantage of the wide 
tolerances permitted by the National 
Stamping Act gives them a tremendous 
advantage over those who might supply 
the full quality as marked, and that 
many reputable firms, under the pressure 
of competition, would doubtless continue 
such practices until the National Stamp- 
ing Act itself can be changed.] 

Fairchild last month summed up the 
reasons for eliminating tolerances in 
karat gold articles. His seven-point ex- 
planation follows: 

1. The proposal to eliminate tolerances 
applies to karat gold only and does not 
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3-7. Third Mid-West Market Week, National 
Wholesale Jewelers Asso. 

4 Chicago Jewelers Association banquet 

11 Cincinnati Guild, Ohio Watchmakers 
Association, dinner-dance 

18 24-Karat Club banquet 


3-14 Chicago Gift Show 
8 Boston Jewelers Club annual banquet 
10-11 Northeastern Regional ANRJA conven- 
tion 
22 Horological Society of New York dinner- 


ance 
24-28 New York Gift Show 


2 Executive Board of R.J.A.'s of Greater 
New York Banquet 
2-4 Central Division, A.G.S., Conclave 
9-11 Eastern Division, A.G.S., Conclave 
10-14 Boston Gift Show 
23-24 Texas R.J.A. 
24-27. Philadelphia Gift Show 
30-2 Southeastern Regional ANRJA conven- 
tion 
31-4 Pittsburgh Gift Show 


20-21 Nebraska R.J.A. convention 
20-22 Arkansas R.J.A. convention 
27-29 Florida R.J.A. convention 


15-16 Missouri R.J.A. convention 

15-16 Missouri Horological Society 

22-24 United WHorological Association con- 
vention 


24-28 ANRJA-NACJ Combined Trade Show 
and conventions 





CALENDAR OF COMING EVENTS 
JANUARY 


Hotel Sherman 


Stevens Hotel 
Waldorf-Astoria 


FEBRUARY 


Palmer House 
Copley Plaza 
Hotel Statler 


Cocoanut Grove, Park 
Central 

Hotel Pennsylvania 

MARCH 


Hotel Astor 
Statler Hotel 
Robert Treat Hotel 
Hotel Statler 
Hote! Texas 
Hotel Benj. Franklin 
Hotel Ansley 


Hotel William Penn 


APRIL 


Hotel Yancey 


JUNE 


AUGUST 


Hotel Sherman 


Chicago 


New York 


Boston 


St. Louis, Mo. 
Newark, N. J. 


Fort Worth 
Atlanta, Ga. 


Grand Island 
Little Rock, Ark. 
Jacksonville 


Sedalia, Mo. 
Sedalia, Mo. 
Duluth, Minn. 


Chicago 











include gold filled or rolled gold plate. 

2. Commercial fine gold available to- 
day is of greater fineness than at the in- 
ception of the present Stamping Law. 
The current quality of fine gold runs 
999.75 or better. 

3. While there is a small variation in 
fineness resulting from unavoidable vari- 
ations in manufacturing processes, it is 
no more difficult, for example, to make 
articles with a fineness range of .500 to 
.505, than to make them in the range 
498 to .503 or .495 to .500. The experi- 
ence of commercial assayers indicates 
that manufacturers not uncommonly take 
advantage of the half-karat tolerance al- 
lowed by the Stamping Law to within .01 
to .02 karats. 

4. Solders with easy, medium and hard 
flowing qualities are available in the 
same karat as that of the gold with 
which they are to be used. Hence a 
soldered article needs no greater toler- 
ance than one made without solder. 
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5. Since karat golds are of the same 
composition throughout the piece, no al- 
lowance is necessary for buffing and pol- 
ishing. 

6. Under present conditions it will re- 
quire a year or longer for legislation and 
the enactment of the law, and the law 
will provide ample time for clearance of 
stocks on hand. 

7. If there are no tolerances the karat 
mark will mean exactly what it says 
rather than a little less. That this is 
desirable is shown by the trend toward 
the production of “plumb” fineness. Well 
recognized quality marks which mean 
exactly what they say tend to increase 
confidence in the commodities they rep- 
resent. No one would question that a 
check marked $500 ought to be cashed 
for $500, rather than $495 or $498. 

“There can be no doubt that the indus- 
try predominately favors a drastic re- 
striction of existing tolerances,” said 
Fairchild. “Any change in the tolerances 





will necessarily mean some readjustment 
of production costs and prices. While 
this step is being taken, it would seem 
to be more logical to go all the way to a 
system of net-fineness marks than to stop 
a jittle short of this. To do so would, 
among other things, strengthen the posi- 
tion of the industry with respect to ex- 
port business.” 

Under the National Stamping Act, the 
actual fineness of the alloy, except in the 
case of watchcases and flat ware, may 
be as much as one-half of one karat less 
than the fineness indicated by the mark. 
On top of this, if solder is used, the ac- 
tual fineness of all the gold, alloys and 
solder being assayed as one piece may be 
one karat less than the fineness indicated 
by the mark. 


Defense Orders Being Filled 
By Elgin, Hamilton Factories 


Two American watch manufacturers 
last month revealed important contribu- 
tions to the government’s national de- 
fense program. 

Elgin National Watch Co. announced 
that early in 1941 it will produce time 
fuses and related parts for shells, under 
a $479,198 contract let last June, in a 
three-story, fire-proof factory in Elgin, 
Ill., formerly owned by the Elgin-Amer- 
ican Co. 

Hamilton Watch Co. is now at work 
on navigational aircraft watches as well 
as on large-size comparison watches for 
the Navy. Hamilton has also been 
furnishing timing units for machine-gun 
cameras, and its technical department 
has been cooperating with the Army, 
Navy and Air forces in the development 
of special types of watches required for 
military operations. 

The new plant acquired by Elgin 
Watch Co. has 48,500 feet of floor space. 
It was built in 1925 by the Elgin Clock 
Co., manufacturers of automobile clocks 
and accessories, and in 1935 was taken 
over by the Illinois Watch Case Co. as 
the home of a subsidiary, the Elgin- 
American Co., makers of vanity cases 
and novelties. When this unit of the 
Illinois Watch Case Co. was moved to 
the home plant of the company. the Mc- 
Graw Electric Co. took the plant over as 
a storage place. 

Besides buying the new plant, the El- 
gin National Watch Co. also acquired 
residential property to give the company 
possession of the city block bounded by 
Bluff City Blvd., Raymond St., Grace 
St. and Russell St., so that further ex- 
pansion can readily be accomplished, as 
need may require. 

George Ensign, Elgin’s chief power 
engineer, will be general superintendent 
of the time fuse factory, and Edward 
Hachtel, former manager of the com- 
pany’s precision products division, will 
be superintendent of manufacturing. 





Brazilian Gem Sources 


The following organizations are inter- 
ested in exporting from Brazil to the 
United States, according to the publica- 
tion, “Brazil Today’: Agate, Victor 
Arend, Caixa Postal 3, Carazinho, Rio 
Grande do Sul; diamonds, Julio Miglioli, 
Regente Feijé, Sao Paulo; and, rock 
crystal, Cristab SA, Caixa Postal 1391, 
Rio de Janeiro, and Materias Primas do 
Brasil Ltda., Caixa Postal 570, Rio de 
Janeiro. 








OCTOBER JEWELRY SALES AVERAGE 16% INCREASE 


BM NON-REPORTING STATES 
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1 hen accompanying map shows in percentages how independent jewelry store sales during 
October, 1940, compared with business done in October, 1939. On the basis of reports 
from 805 stores in 34 states, the amount of business done in October, 1940, was 16 per cent 
larger than that of October, 1939. The previous month's retail jewelry volume had been only 
5.7 ahead of the same month of 1939. The nation's jewelry business in October was 9 per cent 


greater than that of September, 1940—somewhat larger than the usual seasonal increase, 

J.C.-K.'s Index of Retail Jewelry Sales for October is 148.9—the high peak so far in 1940 exceeding 
the June index by one-tenth of a point. The October index was 130.3 in 1939 and 115.0 in 1938. 

The East North Central area's jewelry sales in October made the most favorable comparison with a 
year ago, Michigan jewelers averaging 29 per cent larger sales, followed by Wisconsin with a 28 per 
cent increase. The Pacific states' showing was also impressive, with Washington ahead by 27 per cent, 
California ahead by 24 per cent and Oregon by !7 per cent. Other bright spots were South Carolina 
with an average gain of 22 per cent; Kansas, 1? per cent, and Massachusetts and Pennsylvania, both 
15 per cen’. 

None of the 18 states, for which October jewelry sales are indicated, had an unfavorable comparison 
with the same month of 1939. Sales data from jewelry stores which report their monthly figures are not 
shown by states in the shaded areas, because of an inadequate number of reports from those 
states. Jewelers who wish to cooperate with this valuable trend-determining program should write to 
E. J. Engquist, Jr. chief of the Current Statistical Service, Bureau of the Census, Washington, D. C. 

Jewelers in the following cities enjoyed substantial business increases during October, 1940, in com- 
parison with October, 1939: Chicago, plus 5 per cent; Los Angeles, plus 13 per cent; Portland, Ore., plus 
19 per cent; St. Louis, plus 3 per cent; San Francisco, plus 10 per cent, and Seattle, plus 3! per cent. 
October's volume in Los Angeles declined 26 per cent from September, but the other cities’ jewelers 
averaged gains ranging from 5 to 18 per cent for the same period. 
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when Eugene ‘Trenkley and _ Robert 
Koerber purchased Schertzinger’s inter- 
ests and formed a partnership of Trenk- 
ley & Koerber. Upon Eugene Trenkley’s 
death in 1914, the store was incorporated 
under the same name. In 1919 the store, 
which had moved across the street in 
1870, moved back to its original and pres- 
ent location in specially constructed quar- 
ters three times larger than the original. 
In 1920 Robert Koerber purchased full 
control, and in 1930 reincorporated the 
business with his sons, Robert, Jr., and 
Harold, as officers. 


Koerber's Has Diamond Anniversary 


Seventy-five years of continuous oper- 
ation is being celebrated by Robert 
Koerber’s jewelry store, 818 Calhoun St.. 
Fort Wayne, Ind., with a_ week-long 
open house program. Robert Koerber, 
Sr., has been affiliated with the store for 
38 of its 75 years of existence. 

The store was Fort Wayne’s first jew- 
elry establishment, and was founded in 
1865 by Celestine Trenkley and Primus 
Schertzinger as a partnership. After 





Trenkley’s death in 1895, Schertzinger 
conducted it in his own name until 1902, 
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Wesselton Mine 
Suspends Operation; 


No Rough Shortage 


Due to the shutting off of the di- 
amond-cutting industry in Continental 
Europe, as a result of the war, and the 
consequent elimination of the largest 
market for rough diamonds, the DeBeers 
Consolidated Mines, Ltd., have  sus- 

ended all mining activities. 

At the end of last year, two of the 
company’s deep rock mines, the Wessel- 
ton and Bultfontein, were still in oper- 
ation but Bultfontein was shut down on 
Jan. 1, 1940, leaving only the Wesselton 
still producing. This latter property 
closed down on Sept. 1 because it was 
believed that the stocks of rough already 
on hand would be sufficient to cover all 
requirements for a considerable time to 
come, in view of the great reduction in 
the diamond-cutting capacity now avail- 
able. 

Maintenance work is, of course, being 
fully carried on so that the mines can 
be placed in full-time operation again on 
short notice, though when such resump- 
tion will occur is, of course, highly prob- 
lematical in view of the uncertainty of 
conditions now prevailing throughout the 
world. Presumably the present policy of 
suspended activity will be continued un- 
til the close of the war, or, at least, 
until diamond-cutting facilities in South 
Africa, England and United States are 
greatly extended, if that proves possible. 

In the meantime, there is no danger 
of any shortage of rough goods in view 
of the stocks at present on hand, plus 
the fact that additional rough is being 
accumulated through. the operations of 
other large mining companies elsewhere 
in Africa, and of the South African allu- 
vial mines, which are mostly in the hands 
of small independent diggers whose work 
is being continued as usual. 

The problem of the jewelry industry 
is not the securing of adequate supplies 
of rough but of providing cutting facil- 
ities, especially for melee and the smali 
sizes generally, which have become de- 
cidedly scarce since the invasion of the 
Low Countries where practically all of 
this class of goods has been cut in the 
past. 


New York Trade Raising $125,000 
For Federated Jewish Charities 


Late last month $85,000 towards the 
New York jewelry trade’s quota of 
$125,000 had been realized in the 1940 
campaign of the New York and Brook- 
lyn Federations of Jewish Charities. A 
very substantial part of this amount had 
been raised at the industry’s 6th annual 
Federation dinner, Nov. 14, at the Essex 
House, when the appeal to 300 leaders 
in the trade was made by the beloved 
Eddie Cantor. 

Aaron Sverdlik, of Robinson & Sverd- 
lik, who is heading up this year’s drive 
in the jewelry trade, announced that the 
response in funds from the dinner was 
greater than in any previous year. It is 
expected that the trade will go “over 
the top” before the drive ends in the 
next few weeks. 

Milton Weill, who headed the arrange- 
ments committee, as toastmaster paid 
high tribute to Eddie Cantor, both as an 
entertainer and a humanitarian. 
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Southeastern Jewelers 
Expect 500 at Conclave 


The general committee planning the 
Southeastern Regional ANRJA conven- 
tion, is making plans to attract at leas? 
500 retail jewelers to Atlanta, Ga., 
March 30 to April 2, inclus:ve. Sessions 
will be at the Hotel Ansley. 

Claude S. Bennett, of the Claude S. 
Bennett Co., Atlanta, is general chair- 
man, and is assisted by officials of the 
Georgia R.J.A. and the Atlanta Jewelers 
Guild. The general committee will hold 
regular meetings from now until the time 
of the convention. 

An executive committee, composed of 
Mr. Bennett, H. Armin Maier and Lawr- 
ence Holzman, all of Atlanta, will handle 
solicitation and placement of manufac- 
turers’ exhibits. Chairmen of the other 
committees are: Rudy Schneider, Schnei- 
der & Son, Atlanta, Program; Henry W. 
Bookout, Atlanta, Attendance, and Mr. 
Holzman, Holzman’s, Atlanta, Publicity. 


Industry Commission Convenes to 
Fix Minimum Wage 


A Bureau of Labor Statistics survey 
showing that 20.7 per cent of all em- 
ployees in the jewelry manufacturing in- 
dustry had average hourly earnings of 
less than 35 cents during February, 1940, 
was placed before the Jewelry Industry 
Committee on Nov. 25 when it met for 
the first time since being designated 
under the Fair Labor Standards Act. 

The wage survey, part of a ninety-two 
page report prepared for the Industry 
Committee by the Wage-Hour Divisions 
Research and Statistics Branch, also in- 
dicated that 12.5 per cent of the office 
workers and 21.5 per cent of the factory, 
maintenance, shipping and other depart- 
mental employees earned less than 35 
cents during the same period. The earn- 
ings of 33.8 per cent of all employees in 
the industry averaged under 40 cents an 
hour, the report showed. 


All 15 members of the Jewelry Indus- 
try Committee, whose job will be to 
recommend minimum wages above the 
present 30 cents minimum prescribed by 
the law, held an all day executive ses- 
sion. No announcements were forthcom- 
ing as to what wage rates ultimately will 
be recommended to Wage-Hour Admin- 
istrator Philip B. Fleming. The survey 
indicated, however, that should the com- 
mittee recommend, for example, a 35 
cent rate, it would have the direct effect 
of raising the wages for 4.7 per cent of 
the precious jewelry division employees, 
28.1 per cent of the workers in the 
medium and low priced jewelry division 
and 1.7 per cent of the employees of 
plants engaged in the manufacture of 
precious and medium and low priced 
jewelry. 

Scheduled to testify before the com- 
mittee on Nov. 26 were J. Frank New- 
man, executive secretary of the National 
Association of Credit Jewelers; Edward 
O. Otis, of the New England Manufac- 
turing Jewelers and Silversmiths As- 
sociation, Inc., Providence, R. I; George 
W. Jenckes of D. M. Watkins Co., Provi- 
dence, and Samuel Blumberg of the Na- 
tional Costume Jewelers Association. 





Joseph J. Foley, Lowell, Mass. jeweler 
has been elected president of his local 
Kiwanis Club. 
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How Commercial Standards Work 
Explained by U. S. Department Head; 
Trade Has Four, Wants Another 


What legal teeth have Commercial 
Standards? 

The jewelry industry has four of them. 
having to do with articles made of filled 
and rolled gold, of combinations of ster- 
ling silver and gold, of karat gold, and of 
platinum. It wants a fifth one, to regu- 
late the quality of electroplate. 

It is now more than six years since the 
first of these Commercial Standards be- 
came effective, and the following state- 
ment by I. J. Fairchild, chief of the Di- 
vision of Trade Standards, of the Na- 
tional Bureau of Standards, in a letter 
last month to Henry L. Sperling, secre- 
tary of the Jewelry Crafts Association. 
therefore, is based on their successful 
operation during a substantial period of 
time. 

“Marking not in accordance with the 
provisions of a Commercial Standard,” 
Fairchild wrote, “(subject, of course, to 
the tolerances set up in the National 
Stamping Act) may be the basis of an 
application for a complaint filed with 
the Federal Trade Commission. This ap- 
plication can be either on the basis of 
unfair methods of competition—that is 
to say, of course, to injure competitors 
—or on a basis of misrepresentation to 
the buyer. From that point on, further 
steps should be taken according to the 
procedures of the Federal Trade Com- 
mission. 

“In such cases it would also be pos- 
sible to take action against the offending 
company under the so-called printers’ 
ink laws in most of the states. In some 
instances, notably in New York City, ac- 
tion has been secured through the 
Weights and Measures officials. 

“All of these avenues for action are 
available irrespective of whether that 
manufacturer is or is not a signatory to 
the Commercial Standard, provided it 
can be shown that this Standard is now 
an actual standard of practice, as a 
matter of fact.” 


—_——_——- 


Second-hand Watch, Lien Laws 
Proposed by Arizona R.J.A. 


The Arizona R.J.A. at its annual 
meeting, late in October, went on record 
as favoring the enactment of a jeweler’s 
lien law and a second-hand watch law. 
It also made certain recommendations as 
to the form of any defense tax directly 
affecting the trade, if, as and when any 
such tax should be imposed. 

The principal address of the conven- 
tion was made by C. H. Gessler, of 
Friedman-Gessler, of Los Angeles, on 
“Building Goodwill and Confidence in 
the Buying Public.” J. H. Woodward, of 
the Arizona Republic and Phoenix 
Gazette talked on the value of truth in 
newspaper advertising. Representatives 
of Los Angeles wholesale houses who 
attended included Joe Friedman, How- 
ard Sanders, J. J. Alexander, Jack 
Beggs and Fred Hartwig. 


The election resulted as follows: EI- 
mer Present, Tucson, president; William 
Baird, Yuma, vice-president; Adolph J. 
Cubitto, Globe, secretary-treasurer; and 
directors, Charles Robb, northern dis- 
trict; J. J. Wesley, central district; Wil- 
liam Baird, Yuma _ district; Austin 
Lister, southern district, and Joe Cu- 
bitto, Jr., Globe-Miami eastern district. 





20 TIMES 
with every pack 
YOUR NAME SHOWS UP ON 


packageloffers a successful way to keep your 
name and sales message constantly before 
customers and prospects. Cig-o-cases are used 
for a long time because they keep loose to- 
bacco in the package, keep cigarettes from 
being crushed, and help keep them fresh. 
Write today on your letterhead for full in- 
formation, prices and samples. 
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REMODELINGS AND REMOVALS 





Name and Address 


William F. Ames 
145 Kearney St., San Francisco, Cal. 
Carl H. Ander 
3004 N. Cicero Ave., Chicago, III. 
L. C. Arthur 
Bedford, Va. 
A. & A. Ash 
Frank Nelson Bldg., Birmingham, Ala. 
Ben’s Budget Jewelers 
4568 Montgomery Road, Cincinnati, O. 
Jules Beyer Co. 
Lincoln Hotel Bldg., Passaic, N. J. 
Brand-Chatillon 
703 Fifth Ave., New York City 
Brown's Jewelry Store 
410 Center Ave., Brownwood, Texas 


OCRTON GOWOIY CO. wovicceccadccceceecers 


Anderson, S. C. 


RIN NI 5 5656-5 655.6 9-4 H ba sie ow WO and VE wOs Oe 
Alexandria, Va. 
Crowder’s 
1215 Pearl St., Boulder, Colo. 
Cunningham Jewelry Co. 
40 N.E. Ist Ave., Miami, Fla. 
Will Daiches 
Gladewater, Texas 
The Diamond Shop 
Pampa, Texas 
Glick’s Jewelry & Music 
Clairton, Pa. 
Gray, Gribben & Gray 
103 N. Illinois St., Indianapolis, Ind. 
Grogan & Son 
110 E. Mobile St., Florence, Ala. 
Phil Haas Jewelry 
30-32 E. 6th St., Cincinnati, O. 
Hillman’s Jewelry Co. 
216 Market Ave., N., Canton, O. 


Store 
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95 Main St., Nyack, N. Y. 
K & D Jewelry Co. 
110-112 S. Main St., Waterbury, Conn. 
Karper-Davis Co. 
310 Akron Savings & Lona Bldg., Akron, 
Ben Klein 
417 W. Broadway, Council Bluffs, Ia. 
Kowitch 
381 Bush St., San Francisco, Cal. 
Ralph Lebeau 
29 Lisbon St., Lewiston, Me. 
LeGrand Jewelry. Co. 
604 Market St., Chattanooga, Tenn. 
I. Lesser & Co. 
528 King St., Charleston, S. C. 
I, Lesser & Co. 
369 King St., Charleston, S. C. 
Lewis Jewelry Co. 
234 Euclid Ave., Cleveland; O. 
Adele Luckey 
Union Trust Bldg., Cincinnati, O. 
J. H. Mednikow & Co. 
5 S. Main St., Memphis, Tenn. 
T. P. Melanson 
Ware, Mass. 
Michael Jewelry Co. 
22nd & E Sts., Galveston, Texas 


Noonan’s Jewelry Store 
Eagle Grove, Ia. 
Payne’s Jewelry Store 

Marianna, Fla. 
Ray Jewelry Co. 
226 Broad St., Rome, Ga. 
Rey’s Credit Jewelers 
20 N. Main St., Greenville, S. C. 
Roberts 
105 E. Main St., Lexington, Ky. 
Rogers Fifth Ave. Jewelers 
Parkersburg, W. Va. 
Schwartz’s Jewelry Store 
McKeesport, Pa. 
Shaw’s 
Saginaw & First Sts., Flint, Mich. 
Fred R. Shively 
DuBois, Pa. 
M. R. Simmons 
Greeley, Colo. 
Eunice C. Starcke 
Junction City, Kan. 
Max Wolfson 
207 E. 8th St., Homestead, Pa. 
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Feature Owner or Manager 

. New location W. F: Ames 

. New location Carl H. Ander 

. New location L. C. Arthur 

.»- New location Aaron & Albert Ash 

. Modernized Ben Youkilis 

.. New location Jules Beyer 

..- New location 

.. New location 

. - Modernized taymond E. Cochrane, 
owner; James Cog- 
gins, mer. 

..-Modernized 

..New location Ralph G. Crowder 

.» New location Walter A. Breiden- 


bach, mer. 


.. New location Will Daiches 


ne Sam A. Fenberg, 


owner 

-» Modernized 
-»»New location Glenn A. Gray, mer. 
-- Modernized IL. A. Grogan 
--Modernizing, new 

location ; 
»- Expanding Harold Garey, mgr. 
--New location H. T. Holliday 
..-Modernized and en-Lazarus & Abraham 

larged Kuperman _ 
-- Redecorated Edward Davis 
oO. 
.. New front 


- New location 


- + New location Ralph Lebeau 

- »Modernized George Toler, mer. 
- -Modernized Isadore Lesser 

-» Modernized Isadore Lesser 

-»- New location 

- Enlarged Adele Luckey 


.-Qld store mod- John Mednikow 
ernized 


-» New location T. P. Melanson 


.- Modernized Max Baum, owner; 
John Lewis Lopez, 
mer. 

. -Remodeled 

. -Modernized Mrs. Payne, mgr. 

. -Modernized 

..Modernized and W. S. Reyner and I. 

enlarged Goldblatt 

..- Modernized Webb Kidd 

.. New windows Mr. Valkenburg, mer. 

.- Modernized 

. Modernized 


Fred R. Shively 


..New front M. R. Simmons 

. Modernized Mrs. Eunice C. 
Starcke 

.- Enlarging Max Wolfson 








Albuquerque Horos Organize 


Fourteen watchmakers of Albuquerque. 
N. M., have formed a guild, affiliated 
with the United Horological Association. 
The officers are: J. Glen Hoyler, presi- 
dent; Ira Crawford, vice-president, and 
R. S. Nordeen, who is secretary-trea- 
surer. 
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Harold Sweet Prexy at Tufts 


Harold E. Sweet, president of R. F. 
Simmons Co., Attleboro, Mass., has been 
unanimously reelected President of the 
Board of Trustees of Tufts College. Ac- 
tive in the college’s affairs for more than 
a quarter of a century, Mr. Sweet has 
been president since 1924. 
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German Claims of Resumed Cutting On Large Scale in Lowlands 
Termed Propaganda; Nazi Diamond Loot Over-exaggerated 


German jewelry trade _ publications 
reaching us by way of Siberia and Japan 
have been carrying some stories on the 
diamond situation which appear to be 
interesting examples of either propa- 
anda or wishful thinking. 

According to one of these stories 
which seems to have been circulating in 
the German-controlled part of Europe, 
the diamond-cutting industry in Ant- 
werp and Amsterdam is about to resume 
large scale cutting of diamonds. Opera- 
tions will be started, so the story has it, 
with a backlog of about 1,000,000 carats 
of rough stones which are said to have 
been taken out of those two centers by 
Dutch and Belgian cutters at the time 
of the invasion but have since been re- 
covered by the German authorities and 
returned to the Low Countries for cut- 
ting under German control. 

According to well informed sources in 
this country, it is extremely unlikely that 
anything remotely approaching — that 
quantity could be available for such use. 

First of all, they point out, deliveries 
of rough from the Diamond Trading 
Corp. to the cutting industries of the 
Low Countries ever since the outbreak of 
hostilities in the autumn of 1939, have 
been closely supervised and regulated, 
with the shipments of rough closely ad- 
justed to the immediate needs. Conse- 
quently, the supply of uncut stones on 
hand in the Low Countries when the 
blitzkrieg occurred was probably not 
very great. 

Secondly, the bulk of the diamonds, 
both cut and rough, which were on hand 
in Amsterdam and Holland were. re- 
moved by the refugees and while some of 
these may have been recaptured by the 
overtaking Germans, the great bulk of 
the stones got safely to England and the 
United States. This point was confirmed 
by the figures of United States imports 
of rough diamonds which showed a sud- 
den influx of uncut stones during July 
and August amounting to approximately 
150,000 carats, or about eight times the 
normal volume for those two months. 

Further confirmation has been secured 
from reliable sources in Great Britain 
who state, without qualification, that 
large quantities of both cut and rough 
reached England safely and are still in 
that country. These same British sources 
declare that only a comparatively small 
part of the goods known to be in Hol- 
land and Belgium are unaccounted for, 
and that it is reliably reported that al- 
most none is in Antwerp at present and 
only a small amount in Amsterdam. 

One shipment of rough from Central 
Africa has probably fallen into German 
hands since one ship which was carrying 
a small amount of rough from the Congo, 
consigned to Great Britain, was seized 
when she was put into a French port 
and presumably the diamonds have been 
confiscated. It is believed, however, that 
this shipment was not more than a com- 
paratively few thousand carats. 

The German report goes on to say, 
“The London Diamond Syndicate is 
slowly collapsing. The Forminiére can- 
celled its contract with the Syndicate, 
and the Compania des Diamants d’An- 
gola gave notice that it would stop its 
contract Sept. 30. Thereby, the Syndi- 
cate loses control of about two-thirds of 
the world’s diamond supply, whereas up 
to now it had control of about 95 per 
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cent. From the total world diamond 
production of 11,755,243 carats, in 1938, 
7,205,300 came from the Belgian Congo 
(chiefly from the fields of Forminiére) 
and 651,000 carats from Portuguese An- 
gola. At present all the diamonds from 
these fields are available for Germany 
and German-occupied countries. Since 
diamonds are easily transported by air- 
plane, they can be sent to Continental 
Europe without difficulty.” 

The statement that these two impor- 
tant producers in Central Africa have 
cancelled their contracts with the Dia- 
mond Corp. is, according to well qual- 
ified and trustworthy authorities, a com- 
plete fabrication. It has been confirmed 
from three different sources, all of whom 





are in a position to know, that no such 
cancellations have been made and that 
the contracts of these diamond produc- 
ing countries to deliver their rough to 
the Diamond Corp. are still in force. 
The situation appears to be exactly 
the same as that which had existed ever 
since the invasion of the Low Countries 
and the occupation of France; namely, 
that both the supplies of rough above 
ground and the facilities for producing 
them are firmly linked to British control, 
while the bulk of the world’s cutting 
facilities are within German-occupied 
territory and, therefore, withdrawn from 
the world’s markets. Germany and her 
occupied territories presumably could 
cut the stones but don’t have the rough. 
Conversely, the free world has the 
rough but does not have the means for 
cutting large amounts of diamonds. 











each attractively boxed. 


Announcing 
New Micallef Jewelry For 1941 





Wholesale Jewelers, through whom we sell exclusively, will appreciate 
the artistry and fine craftsmanship in the new 1941 Micallef lines when 
they see our latest offerings at the Midwest Market Week, January 
3-7, Hotel Sherman, Chicago. 


Micallef Jewelry is gold filled and Sterling Silver, and includes neck- 
laces, pendants, bracelets, earrings, cameo lockets and 10K Cameo 
brooches. Items are set with cameos, cultured pearls, genuine Zircons, 
Hematites, Agates, Jades, sport crystals and quality colored stones, 





We also are featuring an at- 
tractive line of religious mer- 
chandise in sterling silver and 
gold filled — crosses, medals, 
rings etc., including religious 
hand carved cameos. 





Micallef Jewelry is available 


oncouets through a strong list of prom- 
inent Wholesale Jewelers. If 
fe) yours does not carry our line 


TRADE MARK 


let us send you the name of a 
nearby Wholesaler who does. 





CHAS. J. TONRY 
8 Maiden Lane 
New York 





A. MICALLEF & CO. 


EARL M. BARNEY 
Midwest and South 158 Post St. 


JAY V. MERRILL 


San Francisco 
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OBITUARIES 











Harry M. Anes, 51, jeweler at Troy, 
N. Y., for the past 20 years, died Oct. 
29. He learned the jewelry trade in New 
York City. 

Crayton Busu, 64, jeweler at Warsaw, 
N. Y., for 34 years, died suddenly there 
Oct. 31 in his home. He was associated 
with Clarence Kerr and E. C. Cushen, 
jewelers in Warsaw for 13 years and 
operated his own business for 21 years. 


Joun Roserr Crayton, 86, retired 
president of the Clayton Jewelry Co., 
Waterbury, Conn., died Oct. 24. At one 
time he was English representative of 
the New Haven Clock Co. He purchased 
his retail jewelry business in 1897 and 
was active in its affairs until 1924 when 
he retired. 


Epwarp Guaze, 75, jeweler of Colum- 
bus, Ohio, died at St. Anthony’s Hos- 
pital, Oct. 27 following an operation. He 
had operated his own shop for the past 
twelve years and previously had been 
employed by several local jewelry stores. 

Rosertr E. Heraick, 61, owner for the 
past 11 years of a jewelry store at 
Blytheville, Ark., and formerly at Para- 
gould, Ark., died Nov. 1. 


Bernarp Marx, 70, for many years 
president of D. Marx Sons, jewelry 
wholesale house of Saint Paul, Minn., 
died Oct. 25. 

Morris Meyer, 68, veteran jeweler of 
Marion, Ind., died Nov. 7, after a short 
illness. 


Davw S. Mires, 71, retired jewelry 
manufacturer, died suddenly Nov. 1. 





from a heart attack at Pacific Grove, 
Cal. 

Warren Lincoutn Pancoast, 76, who 
had been connected with Bailey, Banks 
& Biddle Co., Philadelphia, for 30 years, 
having been stationery and leather goods 
buyer until six years ago, died recently. 
In recent years he had been connected 
with Strawbridge & Clothier. 

WitiraMm Passant, 73, 6633 N. Bouvier 
St., Philadelphia, a retired jewelry sales- 
man, died of a heart attack last month 
while riding on a bus. He succumbed in 
the arms of his wife, Elsie, 65. 

Arruvur Emory Prarson, 56, vice-pres- 
ident of the James R. Armiger Co., one 
of the leading jewelry stores of Balti- 


The late Arthur E. 
Pearson 





more, Md., died Nov. 1, after a long ill- 
ness. He joined the Armiger firm upon 
completion of his studies in the public 
schools. 


Ernest W. Rippin, treasurer of the 
Robert B. Johnson Jewelry Co. of Wal- 








chicago’s eventful hotel 


enchanting guest rooms of a new era 
... an incomparable parade of swing 
kings... flaming sword dinners in 
college inn’s panther room and malaya 
room... all nine restaurants offer 
delicious food at surprisingly reasonable 
prices ... thronged with celebrities. 
$3 $3se $4 


randolh, Clark Tole and A Selle Sliccl 


h ° 
chicago 
Mths drive right into the hotel,as you are =e 








—<ccat 





tham, Mass., died of a heart attack Oct 
26. Mr. Rippin came from England 30 
years ago and was known to his friends 
in the trade as “Jack.” 

Cot. Sanperson A. Ross, 80, optician- 
jeweler of Medina, N. Y., and for many 
years active in the U. S. Army, died in 
his home, Nov. 17. He served in the 
Spanish-American War and the Mexican 
border dispute and during the former 
war was made a colonel. 

JosepH A. ScHwartz, 57, one of the 
best known men in the materials trade 
in the Mid-west, who lived with his wife 
at the Plaisance Hotel, Chicago, died 
suddenly, Nov. 19, while making a busi- 
ness call at the store of B. A. Gehring 
in Sterling, Ill. For more than 35 of 
his 57 years Mr. Schwartz had been 
handling materials, and for the past 20 
years was associated with Henry Paul- 
son & Co., Chicago. It was primarily 
through his efforts that the Illinois 
watchmakers licensing bill was passed 
three years ago, only to be vetoed by 
Gov. Horner. ; 

Roserr EK. Simpson, proprietor of 
Cicero Jewelers, 6017 W. Cermak Road, 
Cicero, Ill., for many years and promi- 
nent among the retail jewelers of Chi- 
cago’s western suburb and former presi- 
dent of the West Side R.J.A., died on 
Oct. 27 after a short illness. He is sur- 
vived by his widow, Mildred A., a son, 
Robert W., and a daughter, Mildred, 
who will continue the business. 

Joun M. Smitu, 72, Camden, Tenn., 
jeweler for many years, and former City 
Recorder, died Nov. 18. 

Louris M. van Moppres, 68, proprietor of 
the L. M. Van Moppes Diamond Co., 
Asbury Park, N. J., died at his home in 
that city, Oct. 20, after a long illness. 
He was connected with the diamond-cut- 
ting industry since 1888 and was the 
successor to a business established by his 
father in 1864. He was one of the pi- 
oneers in the industrial diamond _ busi- 
ness. He was one of the prime movers 
for the establishment of a duty on cut 
and uncut diamonds. 

Ike Western, 64, head of Weinstein 
& Son, Nashville jewelers, died Nov. 4, 
from a paralytic stroke, which followed 
seven years of ill health. He was head of 
his firm for 40 years. He was the origi- 
nator of the eugenics marriage bill of 
Tennessee. 

Grorce W. Weuzet, Jr., 44, for more 
than 17 years manager of the jewelry 
department of Hurley’s Department 
Store, Camden, N. J., died Nov. 2 after 
an illness of nearly a year. 

Frev L. WitiiaMs, Sr., 72, for whom 
is claimed the honor of having intro- 
duced railway watch time inspection, 
died suddenly from a heart attack suf- 
fered while at work on Oct. 25. When 
an investigation of a serious wreck on 
the River Line of the Georgia Power 
Co., 36 years ago, showed that the acci- 
dent was due to inaccurate watches in 
the hands of the train crews, Mr. Wil- 
liams suggested that all watches of all 
members of the street railway depart- 
ment be carefully checked and regulated 
at least twice a year, and so inaugurated 
a service that has become universal. 
Starting with the regulation of 700 
watches for trainmen of the company, by 
1920 he was regulating no less than 1600. 
He had operated his store at 97 Decature 
St., Atlanta, for 46 years. 
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NEW YORK 


Akselrod Bros., dealing in diamonds, 

have opened an office at 576 Fifth Ave. 
4 Harry Shapiro, of A. Shapiro & Son, 
formerly at 10 W. 47th St., but now 
wholesaling in Los Angeles, is expected 
to spend January in his New York offce 
at 37 W. 47th St. 

John T. Gordon has moved from 42 W. 
48th St., to 444 Madison Ave., where he 
will continue to sell fine jewelry and 
precious stones and represent Marcel 
Schietz. 

Aby Cohen, who was a well-known fig- 
ure in the precious stone markets of Eu- 
rope, is now assisting his son, Harold 
Cohen, in the conduct of his business in 
pearls and precious stones at 620 Fifth 
Ave. 

q Max Jacoby will go to Chicago, early 
next month to take personal charge of 
the Jacoby-Bender, Inc., exhibit at the 
Mid-west Market Week. He will be as- 
sister by Bill Bart, the Chicago repre- 
sentative, and Dave Kay. 

q Isadore Friedman, of Friedman Gem 
Co., Inc., 71 Nassau St., will be in Phila- 
delphia for a week, the middle of this 
month, and then plans to go to Provi- 
dence and Boston with his line of gems 
and marcasites. 

q Ernest P. Pritchard of London, and 
formerly associated with Marcus & Co.., 
Trabert & Hoeffer- Mauboussin and 
Dreicer & Co., all of New York, and pre- 
viously connected with leading jewelers 
in London, Paris and Rio de Janeiro, has 


joined the staff of Frank S. Hartley, 
1 E. 57th St., New York, and Palm 
Beach. 


q The Macher Watch & Jewelry Co., 15 
Maiden Lane, filed a brief, as respon- 
dents, with the Federal Trade Commis- 
sion on Nov. 15, ana their case is now 
awaiting final argument and decision of 
the Commission, according to Otis B. 
Johnson, F.T.C. secretary. The Macher 
Co. was given a hearing before a trial 
examiner, in New York, in September. 

q Leo Rackoff, New York jeweler, has 
announced that from now on he will 
share his business with two of his em- 
ployees, Abe and Sam Singer, brothers, 
who have been in his employ for a long 
while. Rackoff, whose business is at 306 
Grand St., has been established for over 
20 yrs., feels that the steady growth has 
been due in some part to the efforts of 
these boys. Each will receive a sizable 
percentage of the business but will con- 
tinue working in the same manner as 
heretofore. 

q The Westchester Association of Jew- 
elers, with a membership of 77 jewelers 
throughout Westchester County, at its 
annual meeting, Nov. 15, elected the fol- 
lowing officers: Harry R. Gerber, Bram- 
ley & Co., president; Victor Ross, 
New Rochelle, vice-president; Mrs. May- 
belle Beerman, Yonkers, secretary; 
David Simpson, Mt. Vernon, treasurer, 
and Leonard Talner, New Rochelle, 
chairman of publicity. Mr. Gerber, of 
White Plains, succeeds Elmer Hildreth 
of Mt. Vernon. 

q An exhibition of more than 400 speci- 
mens of gem materials proved so popu- 
lar with the public that Bramley & Co., 
Inc., jewelers at White Plains, held it 
over for two extra weeks, last month. 
Rough and matrix were shown with pol- 
ished gems on the same displays, to- 
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gether with identifications, giving the 
sources of the gems. Because the ex- 
hibition was so popular the store expects 
to repeat it sometime in 1941. It was 
arranged by S. W. Bramley and Harry 
R. Gerber, who is an A.G.S. student. 

q An unusually large turn-out is ex- 
pected at the December meeting of the 
Horological Society of New York, Dec 
3, when W. H. Samelius, dean of the 
Elgin Watchmakers College, Elgin, Il., 
isto. deliver a lecture on depthing and 
géaring. Members are invited to bring 
guestS for the occasion. The suggestion 
of J. lL. Gruener, recording secretary, 
that the society designate its annual ban- 
quet on Saturday night, Feb. 22, as its 
75th anniversary, was adopted. He 
claimed that the name of the original 
organization, formed in 1865, was the 
New York Watchmakers Society. At one 
time it was a benevolent as well as an 
educational society. Andrew Park, presi- 
dent, reported on the recent convention 
of the New Jersey Watchmakers. 

q The reelected officers of the Metropoli- 
tan R.J.A. were installed at a dinner 
meeting, Sunday evening, Oct. 27, at the 
Trianon Restaurant, 94th St. and Broad- 
way. The officers, who were installed by 
C. M. Bradbury, president of the Asso- 
ciated Credit Jewelers of New York and 
New Jersey, are: Henry Astor, presi- 
dent; Morris Wexler, vice-president; Abe 
Wolf, treasurer; Richard Mieser, secre- 
tary; H. Horowitz, financial secretary. 
and Hyman Goldschmidt, chairman of 
the board of directors. Invited guests 
were Phineas Peters, president of the 
Brooklyn R.J.A.; J. Schwartz, president 


of the Bronx R.J.A.; Bennett Schwartz, | 


president of the Long Island R.J.A.; 
Mr. Bradbury; William Wagner, secre- 
tary of the Associated Credit Jewelers 
of N. Y. & N. J., and M. Thalner, repre- 
sentative of the Westchester Jewelers. 
The affair was arranged by Hyman 
Goidschmidt and Herman Silver. 





Three Handsome New Stores 
Opened on Fifth Avenue 


Fifth Avenue shoppers were treated 
to three new magnificient jewelry estab- 
lishments, within a few blocks of each 
other, in recent weeks. 


Tiffany & Co. opened as per schedule | 


on Oct. 21, in its spacious, handsome 
quarters at 5th Avenue and 57th St. A 
block to the north at 745 5th Ave. is 
the small but elegant jewel shop opened 
by Broudarge, the world-famed Parisian 
jeweler. 

Brand-Chatillon, one of New York’s 
leading jewelry firms, occupied the cor- 
ner property at 5th Ave. & 55th St., on 
Nov. 7. This modernized property af- 
fords considerably more space than the 
store vacated at 773 Fifth Ave. Its over- 
size windows, facing on both streets, af- 
ford considerable display space, in which 
sterling hollowware is given prominent 
treatment. 





Jewelers Have U. S. Senator 

Mon C. Wallgren, Everett, Wash. 
jeweler, who has been a Democratic con- 
gressman for the past eight years, was 
advanced to the United States Senate at 
the November hustings. 
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BEAD SPECIALIST 
All Kinds of Genuine Stone Bead Necklaces 
Earrings Pendants Bead Bracelets 


Selections on request to responsible Jewelers. 
Necklaces lengthened and restrung. 


DOUBRAVA CO. 


12 John St., New York City 








SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 








269 So. 9th ST. 











Grarr, WasHBourRNE & DuNN 
FINE SILVERSMITHS 


SPECIAL ORDERS 
SOLICITED 


142 WEST i4th STREET 
NEW YORK 





“ORIENTA” 
CULTURED PEARLS 
of QUALITY 











OMEGA 


THE WATCH OF WORLD 
PRECISION RECORD 


DISTRIBUTORS 

NORMAN M. MORRIS 
WATCH CORP. 

608 Fifth Ave. New York 








ENCRUSTERS 


STONE RINGS ENGRAVED 


@ CRESTS @ DRILLERS 
@ COATS-OF-ARMS @ GEM CUTTERS 


@ SCHOOL & FRATERNAL EMBLEMS 


Estimates furnished without 
obligation 


BRAUNFELD & MEHLMAN 
108 Fulton St. New York, N. Y. 





RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 


Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 














Hersert L. Os—ERMAN 


Manufacturing the Newest Pink Gold 
Bracelets and Watch Cases for the 
better Jobbers and Watch firms. 


BRyant 9-4174 
48 W. 48th St. New York, N. Y. | 























HOROLOGISTS 


You Entrust A Great Deal 
To The Quality And Integrity 
Of The Mainsprings You Use. 

After Your Work Is Done 


IT DEPENDS ON THE MAINSPRING 


How Long The Watch W™" Remain 
A Good Timekeeper. 


MAKE SURE—BY USING 
ANDSTEE, 
ie at QUALITY 


CROSSCURVED MAIN 





SPRINGS 
Patented—Made in U.S.A. by 
WATCH-MOTOR 
MAINSPRING CO. INC. 
145 Hudson St. New York, N. Y. 








5,000 


FRIEDGEM CULTURED 
PEARL NECKLACES 


Ranging in price from 


$2 to $1,000 a String 


ZIRCONS—White and Blue 
in All Sizes 


CHINESE JADE 


FRIEDMAN GEM CO., Inc. 
71 Nassau St., New York 





AM4A~“VUPOBPE 











Antique Jewelry 


( Reproductions ) 
Beautifully designed in 
Gold, with colored stone 


centers, surrounded by dia- 
monds; with enameling. 
Send for quotations 
JOSEPH A. RICH 
Mfrs. of Plat. & Gold Jewelry 
62 W. 47th ST. 
NEW YORK. N. Y. 






















send a Sketch or Model 
of your invention for 


. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 

















“JADE” 
‘The Gem Of Ages’’ 


We carry a complete line of Jade in 
various sizes and shapes. Should you 
have difficulty in obtaining the Jade 
you desire, please write us as we can 
fill your every requirement. 


CHINESE GEMS CO 


20 West 47th St. New York 











Louis V. Aronson Passes; 
Invented the Ronson Lighter 


The light of the life of Louis V. Aron- 


son, noted inventor, manufacturer and 


philanthropist, who died Nov. 2, is sure 


to live long after him, not only in his 


many good works but also in his me- 


chanical lighter, the Ronson, which is 
known the world over. 

Mr. Aronson was at his desk daily 
until several months ago when he became 
ill. He rallied for a time and was able 
to resume his duties in a limited ca- 
pacity. His death occurred in his sum- 
mer home at Long Branch, N. J., where 
he had been staying for six weeks be- 





The late Louis V. Aronson 


fore his death. He was aged 71, having 
been born on Christmas Day, 1869, in 
New York City, the son of Prussian im- 
migrants. 

The Ronson (a variation of his name), 
resulted from long research on the part 
of Mr. Aronson for a convenient way of 
making fire. He studied matches, their 
dangers and methods of overcoming 
those dangers. For his non-phosphorous 


| match the Belgian government awarded 


him a prize of 50,000 frances (or $10,000) 
in a world-wide competition. He also in- 
vented the “wind-match” or “trench 
match” which became so useful to the 
troops during the World War. 

As president of Art Metal Works, 
Inc., Newark, N. J., largest manufac- 
turers of metal art goods in the world, 
Mr. Aronson brought to the business a 
practical knowledge of every depart- 
ment. His experience as lecturer and 
teacher of technical subjects equipped 
him to efficiently train his employees and 
to impart to them much of his own 
knowledge. He was a pioneer in the 
development of many specialized proces- 
ses including that of ormolu gold-plat- 
ing. He made many other important 
improvements relative to plating in cop- 
per and other metals. The plating 
department of Art Metals is one of the 
largest in New Jersey. Among _ his 
numerous abilities was drawing, which 
he put to good use in his business. 

Proof of his grasp of the technique of 
his own business was the many calls 
made on his firm by many governmental 
agencies for his advice on practical prob- 
lems having to do with metallurgy and 
fabrication of metals. The facilities of 
Art Metal Works have been used for the 
production of items for the Quarter- 
master Corps, the Ordnance Department, 
the Navy Department, the Chemical 
Warfare Service and others. 

Mr. Aronson’s interests and activities 
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were many and varied. He was an 
ardent sportsman, fisherman and boxing 
fan. Extremely active in Masonic af.- 
fairs he held several of the highest posts 
available. As a result of his interest he 
became known as “Father of Newark’s 
Playground System.” He was appointed 
first Playground Commissioner of New- 
ark to which non-salaried post he was 
reappointed three times. For several 
years he financed a camp for boys from 
the playgrounds and organized the Aron- 
son Cadets. He founded and contributed 
generously to the Newark Boy’s Club. 

He ran for mayor of Newark in 1912, 
and lost to his Democratic rival by an 
extremely close margin. : 

If he had chosen Mr. Aronson might 
have been a success as an artist or en- 
tertainer. As both he made his services 
valuable to charitable and other philan- 
thropic causes, and was in frequent 
demand for benefits, having appeared on 
a number of Newark theatres. Among 
his specialties were rapid-fire cartooning 
and sketching with crayon. 

Mr. Aronson was a principal of a num- 
ber of businesses and commercial associa- 
tions. 





September Imports 
Article Number Value 
Watch and watch 
movements ..... 545,334 $1,008,715 
TONED TOD: ok k eek) eres e's 107,032 
Clocks and clock 
movements ..... 228 24,128 
Diamonds— 
Rough, uncut 12,246 390,190 
Cut, BWneet . «04.00 6,067 499,166 
Pearls 
TERRE. 5h ovo aac, Share eres 25,534 
Cultured or culti- 
tS ee a ee Oe 13,871 
Other precious and 
semi-precious stones— 
BOOMER, AICTE once st tees 3,553 
COWIE * WEIBRE secs bee eee 106,698 








FOR RENT 


GRAND CENTRAL ZONE 
THE ALLIED ARTS BUILDING 


304-320 EAST 45th ST. 


LOFTS 38023 


SQ. FEET 


Excellent for Mfg. Jewelers 
HIGH CEILINGS @ HEAVY FLOOR CAPACITY 
100% SPRINKLER * 24-HOUR SERVICE 

PRESENT TENANTS INCLUDE 
APEX WATCH CASE MFG. CO. 
DANIEL SMILO & SONS, INC. 

B. F. HIRSCH, INC. 
JAEGER WATCH CO. 


LEVY BROS. MANAGEMENT CORP. 
1440 BROADWAY NEW YORK 




















¥ 
EXPERT HAIRSPRING VIBRATING 


Of all Precision, Normal, Abnormal, 
Flat, Breguet and non-magnetic Hair- 
springs 24 Hour Service 

A trial order will convince you of our 
Quality work. 


UPTOWN HAIRSPRING SERVICE 
10 W. 47th St. New York, N. Y. 











PROFITABLE 
SALES EASILY 
MADE BY YOU! 


BRORZE 


write FoR FULL SIZE, ORIGINAL DESIGNS IN 
ILLUSTRATED COLOR PREPARED FOR YOU FREE 
LITERATURE ALL MAIL ANSWERED SAME DAY 

4 U. S. BRONZE SIGN CO. 
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NEW RETAIL ENTERPRISES 





Name and Address Owner or Manager 
Abelson’s, Inc., Main & Market Sts., Paterson, N. J....... Harry Borek, mer. 
J. R. Adams, 234 Castro St., Mountain View, Cal.........J. R. Adams 
Fred Atkinson, Middleburg, Va. i‘red Atkinson 
Barnett-Jewelers, Mineral Wells, TOSAS 2. cccccccccccccwcl M. L. Barnett 
Berry Jewelry Co., Lawton, Okla. George M. Berry 


Brotan’s (Dept. Store), Sayre, Pa. (jewelry section)......lddie Blau, mgr. 
A. Ciraolo & Sons, 3842-A Hopkins St., Oakland, Cal...... 
Mele, Utes AUOPR, OME. 6 ss ave nuccetinsne mes unes ee Bob Cook, Jr. 


Cramer’s Jewelry & Optical Store, 209 Bleecker St., Utica, 
{ Harry Cramer 


ms oe 
Ss. E. Edises, 1024 10th St., § 


BOcramenis CBL oc ccccvccce 

Evans Credit Jewelry Co., 1032 8. Calhoun St., Fort Wayne, 

i RAR Cre ee err ee ee ee ee Tee 

Frankel’s Department Store, Huntington, W. Va. (new 
Jemelry section) 2.0... cece ccc re cares nsececcsscccces Harry Balbert, mer. 


Joe Goldman Credit Jewelers, 156 W. Wisconsin Ave., Mil- 


es WOU, “CORNE TURNED oa sth 0 oo ew ee ietecwle wegele a eaerer Joe Goldman 
The Halpern Jewelers, 209 S. State St., Chicago, Ill....... Ben Halpern 
Rarvi'e, 620 Gth Ave., McKeesport, Pa. 2... ccccccveccscvs 
mw. peonmmcrer. West FOE, Ge. cc ccacicccsesedeonaces A. W. Hengstler 
James G. Hoffmeier, 700 E. 7th St., Plainfield, N. J.......James G. Hoffmeier 
Kay Jewelry Co., Laura & Adams Sts., Jacksonville, Fla... 
ene Ee, EOD, DOOMMIOUEN, TN. < ouc + ciccc be nnanvee eieweed Irving M. Leon 
R. J. Lockhart, 107 S. Main St., Elk City, Okla.......... R. J. Lockhart 
Loftis Jewelry Co., Irving Park Bldg. & Milwaukee Ave. 
Meenas COGN CNIEN 5 ci. cis ieee cn éaeewe koe eBeleneeneanies 
Suren MoDariel, Lebanon, Ind. ......ccccccccccssecvoees Buren McDaniel 
Meeneam & Co Jewelers, Oxnard, Cal. ....sccccccicvccvcse Harold Magham, mer. 
Master Jewelers & Optometrists, 4730 S. Ashland Ave., 
I US roa occ) er n'a aip ala we el oe wean haha alae ane at ora ele 
F. S. Mete, Peekskill Theatre Bldg., Peekskill, N. Y....... F. S. Mete 
Earl Middleton & Mrs. A. M. Mahannah, Fort Lauderdale, 
MR aide ore: eS ALND aah bids ward SS cc aiare po wre ee shee wraca meer mead Earl Middleton & Mrs. A. M. 
Moran & Mencareili, Inc.. 38 Vernon St. Springfield, Mass.qercia’ bP moran & Nino J, 
: - P , Mencarelli 
a. orem Shop, 415 S. Washington Ave., Royal Oak, 
MUON. 4s eaierb acahiccal ne eae ues Cocco rrcerecrsrccesececece Jé s R 
Nathan Credit Jewelry Stores, 109 E. Baker St., ie a 
SBME ngewe siiceilea otcom Ruled hee as earn Nathan Donsky, owner; 


: a Herbert Edenbaum, mer. 
Newport Albert’s, Newport News, Va. .............. - Albert Gross & Al Stein 
Norman Jewelers, 424 S. 4th St., Louisville, Ky........... 
Pittsburgh Watch Hospital, 523 Wood St., Pittsburgh, Pa. 


Plaza Jewelry Co., 22 W. 48th St., New York City Albert H. Jacobson 


sy omg Ine. —e store), 4th & Market Sts., Harris- 

mre. Fa. (JOWOWY SECtION) <.ccciccicscicicscs ...e.+++eeSamuel Kaplan, mer. 
Pract Jewelry Co., Palestine, TEeae «acs ceccicccccccsci E. L. Belt “ whine 
Rogers Jewelers, 829 8th St., Greeley, Colo...............E. M. and C. E. Rogers 
Rogers Jewelers, 317 7th St., Des Moines, Ia............. Irving Bernstein 
Rogers Jewelry Co., 209 N. Virginia St., Reno, Nev....... A. W. Halling, mer. 


Rogers Jewelry, 29 Center St., Bath, Me. 
Rudolph Bros., Inc., 336 Jackson Ave., 
Sanders Jewelry Co., Miami Beach, Fla. ...............-- 

Sanders Jewelry Co., 32 S. Palofax St., Pensacola, Fla....Edna McNeill 
Herbert W. Schmidt, 10 N. 21st St., W., Duluth, Minn.....Herbert W. Schmidt 


Oscar Fine, mgr. 
J..Julius Kaplan, mgr. 


Jersey City, N. 


muerte So; INGWIPOTO NNGWE We occ caw dee bees Gowavccicnsds Castleberg Jewelry Corp., 
- Baltimore, Md. 

Charles B. Sipe, Monument Circle, Indianapolis, Ind...... Charles B. Sipe 

Stevens Jewelry Co., Inc., 120 S. Main St., Fostoria, O.....Max Morris, mer. 

Paul V. Stuart, 3510 W. Magnolia Blvd., Burbank, Cal..... Paul V. Stuart 

Sam J. Teiche, New Castle, Pa. .................+.-----Samuel J. Teiche 

Trombla’s, 119 S. Main St.. El Dorado, Kan.............. L. G. Trombla 

Gene J. Valenti, Main St., Canaan, Conn................-. Gene J. Valenti 

Carroll Wickham, Seyb Bldg., Kahoka, Mo............... Carroll Wickham 


Charles A. Williams, 1725 Broadway, Oakland, Cal....... 
Wm. Penn Jewel Shop 
M. C. Willis, 621 


Cc. A. Williams 
Hotel Wm. Penn, Pittsburgh, Pa...L. T. Allen 
Adama St, Toledo, Oy... cccccsucccasscaskly: C. Wiis 


| Coveted Gem Title Awarded 
| Posthumously to William Wright 


The title of Certified Gemologist has 
been awarded posthumously to William 
H. Wright, former president of Galt and 
Brother, Washington, D. C., by the 
Board of Governors of the Gemological 
Institute of America. 

Determined to become a_ Certified 
Gemologist, in spite of precarious health, 
Mr. Wright had continued with his gem- 
ological courses, and at the time of his 
death was just completing the third of 
the final examinations which would have 
made him a Certified Gemologist. His 
name will appear on the graduates’ ros- 
ter of the Institute among those others 
who have successfully completed the 
exacting requirements. 





SERVICE 


A FINER GRADE OF WORK WITH MODERN METHODS 


ROYAL DIAL & REFINISHING CO. 


116 NASSAU ST. NEW YORK, N. Y. 





“The Mail Order House” 


WATCH MATERIALS 


LOWEST PRICES — PROMPT SERVICE 
WRITE FOR CATALOG C 


DEAN COMPANY 


87 NASSAU ST., NEW YORK, N. Y. 





Arnold E. Brender, one of the leading 
jewelers and optometrists of Cheyenne, 
Wyo., for more than 40 years, has closed 
out his jewelry business and has estab- 
lished himself in a new location for the 
practice of optometry exclusively. 
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EACH PIECE A WORK OF ART 
G. WENZ 


48 West 48th St. New York City 


Antique Rings, Bracelets, Clip and 
Flower Brooches 
Enamel Work a Specialty 








GOLD 
and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 
Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 

‘22 years at the same 

address” 





(Before) 
(After) 














telco 


CULT ORE) PEARLS 


. JACK J. FELSENFELD 


. 
. 
® * 


“ee ee « 








MAX GROSS & CO. 


CERTIFIED PUBLIC ACCOUNTANTS 


New York, N. Y. 
ISIDORE RUBIN, C.P.A. 


17 John St. 
MAX GROSS, C.P.A. 








WATCH REPAIRING for the TRADE 
Specializing in 
Chronographs—Repeaters—Timers 
Write for Price List 


Exchange Watch Repair Co. 
155 Canal St. Room13 New York. N. Y. 














FRANK KAUFFMANN 
1485 Third Ave., New York, N. Y. 
IMPORTER 


of world-famous hand-carved 


CUCKOO-CLOCKS 


AND PARTS; ALSO MOVEMENTS 
FOR GRANDFATHER CLOCKS 
Ask for latest price list. 











ORDER YOUR 
TELECHRON and REVERE 
Electric Clocks 
SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 
INGERSOLL WATCHES, ETC. 
REPAIR DEPT. SUPPLIES 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 46 years) 











ELGIN & BELMAR 


WATCHES 


LOUIS SICKLES 
Philadelphia, Pa. 


‘Wholesale Distributorstothe Trade” 


1015 Chestnut St. 








7 IRNKILTON 
RNKI OF ARTISTIC 


HAND MADE 
IRIDIUM PLATINUM MOUNTINGS 


F. X ZIRNKILTON  2!4,94i274.8tx 


PHILADELPHIA 











Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 
805 Sansom Street. Philadelphia 





BYARD F. BROGAN 








D 
rf 


ye tc pR?- 





Z 
Elgin—Hamilton—Waltham Watches 
Seth Thomas—Westclox 
Waltham Clocks 


38° DIAMONDS 


Serving the Trade Since 1857 
906 Chestnut Street, Philadelphia 











JUST OFF PRESS! 
Our 1940-1941 Catalog 


FEATURING 
Swiss and American 
Genuine Watch Materials 
Watch Cases—Watch Bracelets 
Watch Straps—Tilmore Watches 
SEND FOR YOUR COPY 


CENTRAL WATCH MATERIALS 
& SUPPLY CO., INC. 


134 S. 8th St. Philadelphia, Pa. 











| play 





| January. 





q The Associated Barr Stores in Central 
City Philadelphia, Germantown, Frank- 
ford and 69th Street held a sale last 
month to celebrate the firm’s 87th an- 
niversary. 

q S. Kind & Sons, Chestnut St. at Broad, 
last month announced it has the exclu- 
sive Philadelphia agency for Peter Fin- 
gensten jewelry and held a special dis- 
of silver, silver gilt and bronze 
pieces by the noted sculptor. 

q Gabriel Weismer, formerly with Ku- 
perstein & Rabinowitz, and his brother, 
Ardis, are now trading as Weismer 
Bros., at 716 Sansom St., Philadelphia, 
carrying a line of diamonds, watches and 
jewelry, exclusively at wholesale. 

q Mr. and Mrs. David Romain last 
month announced the engagement of 
their daughter, Doris, to Jack Kellmer, 
of Jack Kellmer, Inc., wholesaler at 706 
Sansom St. Mr. Romain is the pro- 
prietor of a radio and jewelry store at 
4054 Lancaster Ave. 

q Myer Bernard Barr, vice-president of 
the Associated Barr Stores of Philadel- 
phia and Norfolk, is to be wed Jate in 
A reception was held on Novy. 


| 24, at the home of the bride-elect, Miss 
Ann David, daughter of Mr. and Mrs. 





Edgar R. David, 875 Park Ave., New 
York City. 

q Two Negroes who entered the store and 
asked to see merchandise in the display 
window, robbed E. A. Farnan, jeweler al 
101 S. 11th St., of three diamond rings 
Nov. 2. The daylight robbery occurred 
while Mr. Farnan’s daughter, Miss 
Eleanor Farnan, was alone in the store. 
Retail value of the rings was reported 
as $400. 

q Josef Milner and David Gersh last 
month were co-chairmen of a jewelers’ 
sub-committee for the annual Jewish Al- 
lied Appeal. Members of the committee 
included Edward _ MTinkleman, Ben 
Meyers, A. Rieff, A. Kalodner, A. Mazia, 
Harry Gordon, Harry Leibowitz, Al 
Hoffman, Joseph Glass, Frank Himmel- 
farb, Jacob Beifeld and Michael Orloff. 


| ¢ The Philadelphia Horological Guild in 


January will inaugurate a series of edu- 


| cational meetings for its members at 





which speakers from watch factories and 
other places will be heard. ‘The Guild 
also planned a trip through the Frank- 
lin Institute sometime next year to in- 
spect the watch display formerly at the 
New York World’s Fair. Plans for the 
new year were made at a Guild meeting 
Nov. 12. 


q The Philadelphia RJA held an open 
meeting, Nov. 12, at which speakers ad- 
dressed the group on the subject of 
wholesale-retail selling and pledged their 
cooperation to combat this trade evil. 
Among the speakers were David Gersh, 
of H. O. Hurlburt & Sons; A. W. Racu- 
sin, of the Bulova Watch Co., and Irving 
Witz, of the Emerson Radio Co., New 
York. The annual election of officers of 
the association will be held in January. 
q After more than two years of opera- 
tion, the Wholesale Jewelers’ Credit Bu- 
reau of Pennsylvania, Delaware and 
Maryland, is still going strong, officers 
of the group reported last month. The 
bureau was organized Sept. 13, 1938, and 
has 12 member firms whose representa- 


78 





718 SANSOM ST. 


discuss 
President is Jack Fisher, of 
Hurlburt & Sons, 817 Chestnut 
Leibowitz, of Aisenstein & 
Gordon, 712 Sansom St., is vice-presi- 


tives meet monthly to credit 
problems. 
F.. O: 


St. Harry 


dent, and Thomas A. Fernley, Jr., js 
secretary-treasurer. 
q The Associated Barr Stores turned 


public interest in football forecasting to 


good promotional account by holding 
weekly contests. Each week 12 inter- 


collegiate games were selected and listed 
on an official entry blank which was ob- 
tainable free at any of the four Barr 
stores in the city and Upper Darby. The 
filled-in cards then were deposited by 
the contestants at the stores or returned 
by mail. Contestants were limited to one 
entry each week and were offered valu- 
able merchandise prizes. The names of 
the winners and a copy of the week’s 
best score card were posted in each store 
window as soon as the judging was end- 
ed. Barr’s also held a football broadcast 
over Radio Station WCAU each Satur- 
day afternoon in which scores of the 
day’s games and the previous week’s 
contest winners were announced. More 
than 11,000 entered the late November 
contests each week. 


Unwarranted Price Advances 
Opposed By Wholesalers Council; 
Fernley Defense Group Secretary 


A pledge on the part of wholesalers 
“to discourage any unwarranted whole- 
sale advances,” and to furnish full co- 
operation to the Advisory Commission 
to the Council of National Defense, was 
made in a resolution adopted by the Ad- 
visory Committee on Wholesale Distribu- 
tion, constituted at a conference at the 
Mayflower Hotel, Washington, Nov. 12 
The conference also went on record as 
discouraging excessive inventories which 
might adversely affect consumer and na- 
tional defense needs. 

The wholesale jewelry trade was rep- 
resented at the conference by Thomas A. 
Fernley, Jr., Philadelphia, asst. sec. of 
the National Wholesale Jewelers Asso- 
ciation, who was appointed to the com- 
mittee of nine, representing as many 
lines of consumer goods distribution. 
Mr. Fernley was designated as secretary 
of the committee and was one of a com- 
mittee of three which drew up resolu- 
tions at the conclusion of the conference. 


EMPIRE 
SMELTING & REFINING CO. 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GCOLD—SILVER—PLATINUM 
PHILADELPHIA 











— College of Horology 


4 SCHOOL FOR WATCH MAKERS, 
JEWELERS AND ENGRAVERS 


L, Broad and Somerset Streets 
PHILADELPHIA, PA. 
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PROVIDENCE 


Roval J. Gregg, president of Ostby & 
Barton Co., prominent jewelry manufac- 
turers, was married Oct. 31 to Mrs. 
Irene Cummings Curtiss, daughter of 
Mr. and Mrs. Orville Cummings of 
Oneida, Ltd., Oneida, N. Y. 

Edward O. Otis, Jr., executive secre- 
tary of the N. E. Manufacturing Jewel- 
ers & Silversmiths Association, served as 
an examiner when oral examinations 
were given for the position of Assistant 
Personnel Director in the Rhode Island 
Civil Service Division. 

q Arnold L. Collingwood, 17, an en- 
graver at the plant of L. G. Balfour Co., 
Attleboro, was instantly killed in Attle- 
boro, Nov. 17, when the car in which he 
was riding sideswiped a pole. His father, 
F. Percival Collingwood, a jewelry man- 
ufacturer, died in 1937. 

q The General Plate Co. has _ recently 
made substantial additions to its Attle- 
boro manufacturing facilities by the 
erection of a new “L” to the factory. 
The two two-story “L’s” are joined to 
the one-story office section by a clock 
tower, which makes an architecturally 
harmonious unit. Offices have been reno- 
vated and the plant is now one of the 
most attractive and efficient in the city. 
q Payrolls in the Rhode Island jewelry 
and silverware industry registered a 
sharp increase during the month of Oc- 
tober, according to figures recently re- 
leased by the Federal Reserve Bank of 
Boston. The October total of $1,631,688 
was 8.9 per cent above that in the pre- 
ceding month and was 10.5 per cent 
higher than the figure in the correspond- 
ing period of 1939. 

q Edward Krehbiel, general manager of 
Black, Starr and Gorham, Inc., of New 
York and president of Gorham, Inc., was 
one of the principal speakers at a recent 
luncheon of the Sales Managers Club of 
Providence. Mr. Krehbiel discussed the 
rise and fall of democracies, citing his- 
torical incidents. Seated with him at the 
head table were Burrill Getman, sales 
manager of Gorham Mfg. Co., and Wil- 
liam F. McChesney, general sales man- 
ager of the same concern. 

q Thieves who broke open a safe in the 
plant of the Jewelers & Silversmiths Re- 
fining Co., North Attleboro, during the 
night of Oct. 22 missed $7000 in gold 
which was shipped out of the plant dur- 
ing the afternoon. Police were convinced 
that the thieves had knowledge of the 
amount of gold kept at the factory. The 
office and shop of the A. T. Gunner Mfg. 
Co., Attleboro, were broken into Oct. 20 
and gold and silver stock and finished 
articles valued at more than $500 were 
stolen. 

q The Buyers Guide, publication of the 
New England Manufacturing Jewelers 
& Silversmiths Association, has recently 
come off the presses and is available to 
interested persons. The booklet lists the 
members of the association, classified as 
manufacturers of jewelry, of silverware 
and of one or more of the allied prod- 
ucts. Key letters indicate the approximate 
selling price of the company’s products 
while numbers indicate the types of mer- 
chandise manufactured. The booklet con- 
tains a wealth of other material includ- 
ing telephone numbers and _ street 
addresses. 

q National defense topics occupied the 
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attention of members of the Metal Find- | 


ings Manufacturers Association at the 
monthly meeting held in the Narragan- 
sett Hotel, Nov. 13. The recently ap- 
pointed Industrial Defense Contracts 
Committee reported on its workin seek- 
ing to determine opportunities for find- 
ings makers to participate in the defense 
program. President Joseph Whitaker 
read a letter from the American Brass 
Co. to the Bridgeport Brass Co. in which 
the copper concern said that it would 
do all in its power to meet the needs of 
the findings makers while the national 
defense program is underway. 

q The R. I. Watchmakers Association at 
its monthly meeting Nov. 21 centered its 
attention on the possibilities for watch- 
makers as repairers of aeronautical in- 
struments. The association has already 
written to the U. S. Aeronautical De- 
partment to see whether sample aircraft 
instruments could not be sent here to 
enable watchmakers to familiarize them- 
selves with the instruments. Joseph H. 
Coutu, president of the association, 
pointed out that, with large numbers of 
aircraft scheduled to be based at the 
Quonset naval airbase in Rhode Island, 
the watchmakers could become an impor- 
tant part of the repair division in that 
they could become experts on panel in- 
struments with little training. 


Strike Averted in R.I. Plants 
As Compromise is Effected 


Threats of a strike affecting 57 manu- 
facturing jewelry shops in the Provi- 
dence area caused concern among leaders 
in the industry, but the threatened 
strike was averted when members of 
Local No. 129, International Association 
of Machinists, and the jewelry plant 
operators came to terms on Oct. 31. 

The union members voted to accept 
compromise terms approved by the em- 











ployers, including a wage boost of eight | 
cents an hour to all jewelry tool cutters, | 


die cutters and chain machine operators | 
in the 57 plants covered by the agree- | 


ment. 


By the middle of November many 


plants had already signed individual 


agreements with the workers and others | 


were in the process of doing so. 

The terms of the strike agreement in- 
cluded a_ stronger union recognition 
clause and the managements agreed to 


protect the jobs of workers who might | 


be called in the draft, the union’s busi- | 


ness agent, Thomas F. Dyer, reported. 

A minimum pay rate of $1.13 an hour 
was established for Class A die and hub 
cutters, and chain machine operators 
while the minimum for Class B operators 
was set at $1.03 per hour. Class A tool, 
force and mould makers will receive a 
minimum of $1.13 an hour, with a Class 
B rate of 93 cents an hour. 





Engel in Scranton 50 Years 


Charles B. Engel, Scranton jeweler, 
early last month celebrated his 50th an- 
niversary as a merchant in that city. 
Mr. Engel has occupied but two stores 
during his business career. In 1917, Mr. 
Engel took his son, Harry, into partner- 
ship, and the firm has since been known 
as Charles B. Engel and Son. 
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MANCHESTER SILVER COMPANT 
SILVERSMITHS 
PROVIDENCE RHODE ISLAND 





CLEANS 
Silverware All Metals 
Paint Mirrors 
Glassware Windows 

SAVES 
Hands Labor 
Time Surfaces 
NO FUSS NO MUSS 
NO WASTE 


Sold Only Through Retail Jewelers 
and Dept. Stores 


Retail, 50c 
For free sample and prices, write to 


MANCHESTER SILVER CO. 


Providence, Rhode Isiand 











=SILVER PAK=>= 


QUALITY FLANNEL BAGS AND 
ROLLS THAT ARE 


NON-TARNISHING 


ACCURATE BINDING CO., INC. 
147 WEST 25th ST. NEW YORK CITY 
TELEPHONE: CHELSEA 2-4990 











REED & BARTON 


SILVER POLISH 


Approved by Good Housekeeping 


A superio- polish—made by silver- 
smiths for jewelers’ use and resale. 
Freight now prepaid in U. S. 
jeweler receiving full 100% profit. 
REED & BARTON - Taunton, Mass. 











~ BOWMAN 


“| Technical School 


= Courses for Success fer 
Watchmakers 
Engravers, Jewelers 
Write for free book “Your 
Future and Our Scheel” 
= JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 














250 Sterling Charms in Iilustrated Catalog on 
WELLS MFG. CO., ATTLEBORO, MASS. 








request 











when C 


you need 


it most ! E 







rye SEW L Lo 











Z1 WEST 
BALTIMORE ST. 


BALTIMORE, MD. 
“AN INSTITUTION 
of DEPENDABILITY’”’ 


ESTABLISHED 1885 








ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
-  @ JEWELRY e 
5 HOPKINS PLACE, BALTIMORE, MD. 








fi. G. Schultz Company 
—BETTER STERLING HOLLOWWARE— 
TRADE 


4 


423 E. Lombard St. Baltimore, Md. 











HOLLOWWARE—FLATWARE 


REPLATED — REPAIRED 
ENGRAVINGS REMOVED 
A Finer Grade of Work by Experienced Craftsmen 


SYRACUSE SILVER COMPANY 
Silversmiths & Platers 


107 N. FRANKLIN ST., SYRACUSE, N. Y. 
All Mail Answered Same Day 














q Fire damaged the jewelry store and 
stock of Thomas Hollingsworth, Ash- 
boro, N. C., on Nov. 10. 

q B. Livingston has joined the sales staff 
of the U. S. Jewelry Co., at Baltimore 
and Liberty Streets, Baltimore, to fill 
the vacancy caused by the death of Mr. 
Lowenson. 

q Henry Coley, who operates the Jewel 
Box at Roanoke Rapids, N. C., visited 
Baltimore during the week of Nov. 10, 
making his holiday selections in the 
wholesale district. 

q With the arrest of a negro employee, 
police have recovered $695 worth of jew- 
elry that had been stolen from the Al- 
bany, Ga., store of J. W. Gaggstetter 
over a period of four months. 

q Victor Heiner, of Kingoff’s, at Roan- 
oke, Va., was presented with an heir by 
Mrs. Heiner on Nov. 1. Samuel Philip 
Heiner’s birth announcement was in the 
nature of a diamond advertisement. 

q The Withers Gem and Mining Co. is 
planning to move from its present quar- 
ters in the Peachtree Arcade Bldg., At- 
lanta, to new quarters on the first floor 
of the Volunteer Bldg., the first of the 
year. 

q Ferd Kohner, of the Max Kohner Co., 
Baltimore wholesale jewelers, is reported 
to be recuperating at Tucson, Ariz., from 
an attack of asthma. There is every in- 
dication that he will be fully restored 
within a few months. 

q Samuel Strouse, one of the principal 
salesmen of J. Engel & Co., Inc., Balti- 
more wholesalers, was a guest, with Mrs. 
Strouse, over the week-end before 
Thanksgiving of Mr. and Mrs. William 
Frasier at Durham, N. C., and took in 
the Carolina-Duke football game. 

q Discovering that it would take a month 
to get her watch repaired in Puerto Rico, 
Mrs. Hudson Fetner, formerly of Ameri- 
cus, Ga., sent the watch to E. S. Broad- 
hurst, Americus watchmaker and jew- 
eler, for repair. The time required to 
repair the watch, including trips both 
ways by registered mail, was only two 
weeks. 

q Barclay Jackson was host to em- 
ployes of the J. J. Bookout Co., At- 
lanta, recently at a chicken dinner at his 
home. Mr. Jackson himself fried all of 
the chicken. Mr. Jackson is the second 
Atlanta jeweler to make cooking his 
hobby, R. C. Schneider, of R. C. Schnei- 
der and Son, being another specialist in 
the cooking field. 

q J. Tom Cook, proprietor of the Tom 
Cook Jewelry Co., 603 Cherry St., Macon, 
Ga., and past president of the Georgia 
R.J.A., has been assigned to active duty 
in the Organized Reserve Corps. in the 
Macon district. Several years ago Mr. 
Cook, who is a Captain in the Reserve 
Corps., spent a year in active service at 
Fort Oglethorpe, Ga. 

q The main store of the Castelberg Jew- 
elry Co., Baltimore instailment house at 
Lexington Street and Park Ave., was 
broken into by burglars on the night of 
Nov. 6 and rings and watches valued at 
more than $5,000 were stolen. The loot 
included 342 rings priced at $20 to $50 
each and 56 watches. Two men _ have 
been arrested and are to stand trial. 

q Lieutenants Lester Smyth and John 
Smyth, sons of Albert S. Smyth, head of 
the Albert S. Smyth Co., Inc., whole- 
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salers at 5 Hopkins Place, who have en- 
listed in the 110th Field Artillery, are 
due to join their command at the open- 
ing of the new year. They have been ac- 
tive salesmen in their father’s business 
and have shown much ability in that ¢ca- 
pacity. 

q Theft of $20,000 worth of jewelry from 
Mr. Smith, of the Davis-Smith Shop, 
Waynesville, N. C., three months ago, has 
been solved with the arrest of three per 
sons, and a considerable amount of the 
loot has been recovered. The robbery oc- 
curred when Mr. Smith put down a suit 
case containing the jewelry while he 
locked his auto door. Two men simply 
picked it up and disappeared in traffic. 
q The engagement and wedding ring 
business is on the “up and up” in Miami. 
judging from the report of County 
Judge Frank H. Blanton. Acording to 
Judge Blanton, 2700 marriage licenses 
had been issued in Miami for the first 
ten months of 1940, as compared with 
only a few more than 2100 during the 
first ten months of 1939. Furthermore. 
licenses issued in October totalled 254 
as compared with 154 issued in October 
of the previous year. 

q At the November meeting of the At- 
lanta Watchmakers Guild, Nov. 12, 
Ernest Tomlinson was named chairman 
of a membership committee, assisted by 
Walter Einig, of the Claude S. Bennett 
Co., and Lewis Henderson, of the A. G. 
Summer store. Four new members were 
enrolled and more than twenty watch- 
makers of the city were in attendance, as 
well as Jack Avery of Newnan, and 
A. W. Ford, Henry D. Getz, Henry Gray 
and J. D. Harley of Rome. 

q News was received in Lexington, Ky., 
Nov. 5, that Edwin Bogaert, Jr., 21. 
native of Lexington, was safe in Bel- 
gium. Young Bogaert enlisted in the 
Belgian army just before the German 
invasion. He is a son of Edwin Bogaert 














It takes teamwork 
to score with the 
“Last-Minute Shopper" 


Don’t worry about 
last minute shop- 
pers... and don’t 
lose any last min- 
ttte business! De- 
pend on the U. S. 
Jewelry Co., for the 
quick service that 
means sales and 
cuctomer = satisfac- 
tion. 





Lers get together... 
and there'll be a "Merry 
Xmas" for everybody con- 
cerned. Write or wire for 
whatever you need. 


IMPORTERS OF EASTON WATCHES 
to retail at $9.75 up 
Write for an illustrated Easton Catalog 


US SEVEERY CO 


Baltimore & Liberty Sts., Baltimore, Maryland 
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and grandson of Victor Bogaert, Sr., an 
outstanding Kentucky jeweler for many 
years. Victor Bogaert and his son, Ed- 
win, have for years operated a large jew- 
elry store on Main Street, in Lexington. 
Victor Bogaert is a native Belgian, who 
came to this country many years ago. 
Mrs. Erwin Bogaert and daughter, 
Louise, are now visiting in Belgium. 
Jacobs, Jewelers, of Jacksonville, Fla., 
recently celebrated their 50th anniver- 
sary in the retail jewelry field. The firm 
was established in 1880 by Lional Jacobs 
and his two sons, Victor and Joseph. 
Joseph assumed complete control of the 
business five years later. In 1909, Nathan 
Weil secured an interest in the firm and 
the name was changed to Jacobs and 
Weil, and in 1934 the company purchased 
the Greenleaf and Crosby Jewelry Co.. 
moving to its present location at 33 W. 
Forsyth St., and changing the name back 
to Jacobs, Jewelers. The firm recently 
installed an antique gallery, the first of 





and the SOUTH 


its kind, it is believed, to be established 
by a retail jewelry firm in the Southeast. 
q The auction sale ordinance of Miami 
Beach, Fla., faces a legal test as the re- 
sult of a suit brought by Joseph Daoud, 
Lincoln Road merchant, who charges 
that the ordinance is “illegal, arbitrary, 
oppressive, unreasonable and unconstitu- 
tional.” Daoud leased a_ building in 
which to conduct an auction sale and 
asked the city council for permission to 
extend the period of the sale from 15 to 
30 days. The council refused, whereupon 
Daoud sued to have the ordinance de- 
clared unconstitutional. The ordinance 
provides that an auctioneer must post a 
$5,000 bond; pay a $1,000 license fee: 
submit to the authorities a complete list 
of all items to be auctioned and add no 
more items after the auction has beer 
opened, and sets a limit to the auction 
period of fifteen days. It is similar to 
ordinances in force in a number of 
Florida cities. 





STRANGELY ENOUGH 


By Walter Galli 











$ CASH $ 


WE pay highest cash prices for all 
kinds of solid silver, flat and hollow 
ware, new and used, active and 
obsolete. 

@ Send us your trade-ins and odds 
and ends which you wish to close 
out and you will be agreeably sur- 
prised. Check mailed same day 
shipment is received and silver held 
intact awaiting your decision. @ In 
case shipment is returned, we insure 
it and pay transportation charges. 
@ No shipment too large or too 
small for our prompt attention. 


JULIUS GOODMAN & SON 


77 Madison St. 
Memphis, Tennessee 
Reference: First National Bank, Memphis. 


We cooperate with jewelers wishing obso- 
lete and inactive patterns. 











The FAMOUS SANCY 
DIAMOND’ OWNED NOW BY 
THE MAHARAJAH ‘OF PATIALA 
MIGHT HAVE BEEN /NCLUDED 
AMONG THE BRITISH CROWN 
JEWELS TODAY - /F /T HAD NOT 
BEEN FOR JAMES II OF 
ENGLAND, WHO, UPON HIS 
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AWAY WITH HIM TO FRANCE 

— WHENCE IT CAME INTO 

THE HANDS OF /TS PRESENT 
OWNER / 


The FilesT 
KMIFE 
AND FORK 
WERE 
BROUGHT 
TO THIS 
COUNTRY 
IN 1/633. 
THE OWNER 
WAS 
GOVERNOR 
JOHN WINTHROP 
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EkiC MASTERSON OF LANGLEY, SCOTLAND, 

LOST $500,000 AT MONTE CARLO ON 

MARCH 16,/927 -- THEN FOUND A 

DIAMOND WorTH #§50,000 THE 
NEXT DAY.... 
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“SUPER-SERVICE” 
ROLLING MILLS 


lars 


reduce production costs to meet 
present day competition. 

We manufacture a complete 
line for hand, belt or electric 
motor drive. 


WRITE FOR 
FOLDERS 


Buffalo Machine 
Manufacturing Co. 


1354 West Avenue 
Buffalo, New York 











A COMPLETE 
SUPPLY SERVICE 


Patronize the house that gives 
you the best service. Send your 
mail orders where they will be 
most accurately filled. Try us. 








“The price is the same— 
The service is better.” 


FISHER’S SUPPLY HOUSE 


411 First St. Roanoke, Va. 
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DIAMOND IMPORTERS 


q Graffe & Stenck Inc., has become affili Kraemer, 55 E. Washington St., was re- 
ated with Wendell & Co., in the Pitts quested to prepare the preliminary and 


ck of All Sizes field Bldg., 55 K. Washington St. Graffe | it is expected that early next year a 
nd Fancy Shapes & Stenck was formerly located at 29 KF. | definite announcement will be ready, 

Chior Madison St. q Christian Hansen, for many years a 

q Kd Bose, jewelry buyer of The Ball retail jeweler on Fullerton Ave. and for 


Co,, returned recently from a business 


the past several years at 3556, frequently 
trip Kast where he visited manufactur 


| Pe shes : 
a victim of window smashers and hold-up 


N COMPANY 


‘ t= ago Iino 


STEIN & ELLBOGE 


st Wast 





Diamond Cutters of the West ers in Providence, New York and other | men, suffered severe injuries one night 
jewelry markets. early last month when he resisted the 
qthe Sports and Pastimes Committee attempts of two robbers to hold him up. 

| of The Jewelers’ Club had an unusually Hearing shots, Philip Novak, Hansen’s 
| attractive and entertaining program for assistant, rushed from the back room to 
| the monthly club night on Nov. 4. More find Mr. Hansen had been shot twice. 
| than 100 were present and after dinner He was rushed to the Lutheran Deacon- 
| remained for hours to participate in card ess Hospital. On Nov. 18 it was found 
| games, pool and billiards. necessary to amputate his leg but Mr. 


Hansen, who is 50 years old, is expected 


q ‘The Chicago office of Krementz & Co., ho senndiney Gee aniedl. 


Newark, N. J., located for many years in 
the Columbus Vaults, 31 N. State St., is q Reed & Barton recently completed 


SILVER 





HROMIUM | now located in Suite 1601 of the Hey alterations and remodeling of its spa- 

| worth Bldg. where Van M. Feltus, Chi- cious Chicago quarters on the 12th floor 

REFORE ,) cago manager has arranged attractive of the Merchandise Mart. The show- 
ged attractive 

| l ATINUM | -' ° rooms have been completely modernized 


and efficient quarters. ‘ erniz 
4.3. C. Allen, Benj. Allen & Co., made and by skillful use of color and lighting 


Me E BAGS ; have been converted into a handsome set- 
bAae SILVERWAR Repaired) | a trip to Ottawa, Canada, last month, ting for their attractive lines of hollow- 


to accompany his daughter who went . 
Merle Repaired - Replated Relined! there to =, her husband, Wing Com- ware and flatware. - the same. time 
Helined mander Hugh M. Groves, of the British sufficient space was added to more than 


S WA it T Z & co . Alr Force, who recently arrived in double the size of the stock and shipping 


Canada to direct the training of flyers room quarters. J. J. Shea, the Chicago 
. manager, states that the changes were 
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10'S. Wabash Ave. Chicago, IW In that country. made to care for the present and an 
( At oe et ee of the a ticipated increase in business in the Chi- 

| ——— ure of S80 — > De Ps cago office. 
IMPROVED | G, Hl, Matson, Juergens & Anderson Co., 4 Roy A. Drexler, 304 S. Cicero Ave. 


was re-elected president and Rudolph Tiienen ween coneniie chested aiien 
WATCH DIAL REFINISHING Haeflinger, R. Haeflinger & Co., was re- , a WwW a Side R . re oe oe “A 
A SERVICE OF SATISFACTION elected vice-president, ‘The — executive M G bi - . ety D tk — W. 
Oldest Company in Middle Weat committee consists of Frank Milhening, 26th ‘at pager trees’ any log Kuba, 

C. B. RICH | Joseph Rubenstein, B. J. Kesl, Charles cane GT on é : - la ‘ ‘ 

CENTRAL DIAL CO Kibogen and Jacob Berg. ‘The principal idl Boag mee - bese a 
CHICASO. ILL. — LA CROSSE wIsc | talks of the evening were made by Harry = : ont a _— = * Oe ee 
; pt. SSE, oF | . Gaile Milan i tee de te ae Meee and secretary respectively. The execu- 
Bagge. 1, Milhening, Inc. tive board consists of the officers and J. 
india Aresinatg ae W. Singer, E. R. Miller, E. J. Beller, 

q With the play on Nov, 28 the Chicago | A. M. Grefenson and Maurice Goldblatt. 

















Jewelers Bowling League schedule is ad- 
journed until the night of Jan. 2. The 


closely followed by that of the Numont 
division of the American Optical Co. 
Che other teams, not dangerously crowd- 
ing the leaders, are now ranking as fol- 
lows: ‘Tillyer division of American Op 


Newman-Rust team continues to lead, ‘ 
| Friedlander Heads Seattle R.J.A. 
| 


John M. Friedlander, with one of the 
finest jewelry stores in the Pacific North- 
west, was chosen president of the Seattle 
R.J.A., at the annual meeting, late last 





| 
4O14V 114K, Yot 
Net $21.00 ie : ‘ : 
WO1DPI—1009 te, Plat Net $30.00 | tieal Co, Lester Braude Co., Fort | month. Others elected) were: Charles 
et $30, 
| 


4G14')VI—14K, Vol 
ws te Be Ot nee a Pee. Dearborn Mercantile Co., A. C. Becken Larne, head of his own store, vice-presi- 
LET US MOUNT YOUR DIAMOND Co, Stein & Ellbogen Co., and Olsen & | dent; Lester Berg, second vice-presi- 





an Rate Doaucil Be Ebann, | dent; Wallace Calderhead, secretary; 
SPECIAL ORDER AND JEWELRY REPAIRING q ‘the final luncheon meeting of the Chi- | Bud J. Burnett, of the large Burnett or- 
oer ae —, — cago Jewelers Association for 1940 was | ganization, treasurer; Harry Arold, of 
QUAST & OLSEN held at the Palmer House on Nov. 14 | Hardy's; Simon Burnett, and Ben Tipp, 

& Se. Wabash Ave., Chicago, Mil. with more than 100 present. During the heads of other large stores, trustees. 





brief business session the Western Clock 
Co. and the New Haven Clock Co. were 


== : elected to membership. President M. J. PEARLS FIT FOR A QUEEN ... 


Kelly then introduced Frederick Snyder, From the South Seas and the 
lecturer and publicist, who gave a most Orient, Cultured Pearls in Neck- 
interesting picture of the world’s news ay laces and Jewelry of all kinds. 
















































> with interpretations based on his in- , ‘ 
NN) JEWELERS’ FINDINGS timate knowledge of the countries in- a — 
| JEWELRY BOXES volved, 5 No. Wabash Ave. Chicago 
Seen q The Chicago Horological Guild held 
TROPHIES — MEDALS its regular meeting at the Pittsfield 
CUPS — SPORT BALLS Bldg. Nov. 15, with Richard Setke, pres- | Ta" ba-7.. My. Ae ee 
COMPLETE LINES FOR THE ident, presiding. Action was taken at this | ’ 
JEWELRY TRADE meeting which gives promise of great | WATCH REPAIRING 
2 oe lines benefit to watchmakers of this city. A a a a Pp 
CATALOGS SENT ON REQUEST movement was inaugurated to start a | st Workmanship at Lowes 
PF. MH. NOBLE & COMPANY non-profit training class to give a sort east eta = - 
535-559 W. SPR St, Chic of post-graduate instruction in both - o ia a Seen , 
= ae ethics and workmanship. Otte K. uth abash Ave: Chicago, Ml. 















THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1940 





82 











About 71 Makers to 
Exhibit at NWJA Mid- 
West Market Week 


Sponsored by the National Wholesale 
Jewelers’ Association, the third annual 
Mid-West Market Week will be held at 
the Hotel Statler, Chicago, Jan. 3 
through Jan. 7. 

The entire 12th floor will be utilized 
for exhibit space while a special Market 
Week desk in the foyer of the floor again 
will be maintained to coordinate the 
complicated schedule of appointments 
between wholesalers and manufacturers. 

Following the system found so success- 
ful in past years, the show will open 
Friday, Jan. 3 with a three-hour inspec- 
tion period from 9 a.m. until noon, dur- 
ing which wholesalers will be given an 
opportunity to see all lines on display, 
but may not buy. 

The object of the arrangement, diree- 
tors of the Week explained, is to permit 
complete visitation of all exhibits. 
Wholesale representatives may make ap- 
pointments during this period, however. 

Promptly at noon Friday the appoint- 
ment-keeping will begin. All appoint- 
ments will be kept on record at the 
Market Week Desk so that a wholesaler 
who desires to make any particular meet- 
ing can make the engagement fit both 
his own and the manufacturer’s schedule. 

The only visitors allowed at the ex- 
hibits will be representatives of regu- 
larly-established wholesalers who have 
been invited by the NWJA, according to 
George A. Fernley, Philadelphia, secre- 


tary. No charge will be made whole 
salers for registration. 
Only those manufacturers who are 


NWJA associate members may exhibit. 
Mr. Fernley said, and they will be as- 
sessed $10 exhibit fees. Manufacturers 
who are not taking part in the week 
will not be permitted to visit the ex 
hibits. 

While no definite figure on the number 
of exhibitors was available late last 
month, it was expected that the total will 
be in the neighborhood of the 71 or more 
usually seen at the show. 


Minnesota Watchmakers 
Hope to Get Licensing Law 


After listening to an exposition by Ben 
W. Heald, Milwaukee, on the way watch- 
makers in Wisconsin have been working 
for the last three years under the Wis- 
consin Watchmakers Licensing Law, the 
Minnesota Master Watchmakers Associa- 
tion, at its annual convention, Sunday, 
Nov. 3, at St. Paul, Minn., decided to 
have similar legislation introduced at the 
coming session of the state legislature. 

Officers elected for the forthcoming 
year were: W. W. Luce, Duluth, presi- 
dent; W. C. Westphal, Minneapolis, vice- 
president: C. W. Gaspell, St. Paul, sec- 





WATCH DIALS 
REFINISHED 


MICHIGAN DIAL REFINISHING Co. 


612 METROPOLITAN BLDG. 
DETROIT, MICH. 
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retary; Carl Berger, ‘Tracy, treasurer; 
R. C. Sehenk, Duluth, national trustee, 
and Herbert Witte, St. Paul, A.M.A. 


Hanson, Dawson, F. A. Ohlsen, Marshall, 
and L.. Dewey, Minneapolis, trustees, 

Reports on Guild activities were made 
by Joseph W. Felix, president of the 
Western Minnesota Guild; Harry 
Kohlfs, secretary of the Southwestern 
Guild; Herbert W. Schmidt, secretary of 
the Duluth Guild; L. Dewey, of the Min 
neapolis Guild and Joe Eschenbacker, of 
the St. Paul Guild. 


Murray's Distributors 
Must Maintain Oneida Prices 


The New York Supreme Court on Oct. 


26 granted Oneida Ltd., of Oneida, N. | 


Y., a permanent injunction against Mur 
ray’s Distributors Co., Inc., and Murray 


Mellman, doing business at 126 KE. 16th | 


St., New York, under the name of Mur 
ray’s Distributors Co, 

The order prohibits the defendants 
from offering for sale or selling silver 
plated ware made and sold by Oneida 
Ltd. and bearing the trade marks “Com- 
munity Plate” and “Tudor Plate” al 
prices below the minimum retail price: 
fixed by Oneida Ltd. in its New York 
fair trade contracts. 

John D. Smith, of Oneida’s legal de 
partment, represented the manufacturer 
No one appeared on behalf of the de 
fendants. 


Christians and Jews of Trade 
Meet to Foster National Unity 


Leading members of the jewelry in 
dustry gathered at a luncheon at the 
Waldorf-Astoria Hotel, New York, on 
Nov. 27 to consider means by which the 
industry could cooperate in the work of 
the National Conference of Christians 
and Jews for the promotion of national 
unity through greater tolerance and un 
derstanding between religious faiths. W. 
Waters Schwab, president of J. R. Wood 
& Sons, Inc., and long a prominent figure 
in jewelry industry activities, acted as 
host and chairman. 

Principal speaker was Dr. Everett R 
Clinchy. 


Fledgling Rooster ''Arrested” 


About 100 members of The Golden 
Roosters of Chicago participated in the 
2ist annual Fall Frolic at Harry’s New 
York Cabaret on the night of Nov. 14, 


upon which occasion Ralph Sperry, 
Sears Roebuck & Co., passed through 
the ordeal of incubation to become a 


full-fledged Rooster, and Mr. Sperry was 
much relieved to learn that his arrest 
in front of the Heyworth Bldg. and two 
hours spent in jail wefe all a part of it. 
In addition to the regular entertainment 
of the cabaret which has made it famous, 
fifteen of the twenty boys sent to camp 
last year by the Roosters presented a 
musical entertainment which was en 
joyed by all. This year is the 20th year 
that Dick Maske, of the Y.M.C.A., has 
supervised the summer sport events of 
the Roosters and each year the organiza 
tion sends a number of “his boys” to 
camp. At this meeting more than #300 
was raised which insures a vacation next 
year for at least 20 underprivileged boys. 
The feature event of the evening was the 
showing by Charlie Burley, Benj. Allen 
& Co., of the colored movies he made of 
the summer outing. 
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DIAMONDS 
BOUGHT— 
: QUOTED 
M.Y. FINKELMAN 
‘*' Ufrntsatsn’ >> 


Diamonds and Fine Jewelry 
29 EAST MADISON STREET - 
CHICAGO 








OUR WORK COSTS NO MORE THAN 
ARY WORK 


29 E. Madison 8&t, 


Swcompaabl 
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BECKER-HECKMAN CO, 








Your Jospper Has 


NEWALL 
“Quaiity Findings” C) 


The Newall Mfg. Co. - Chicago 











McRAE & SHAW 


168 N. Michigan Ave., 


Chicago, Ill. 


Radio and Display Advertising Speclallets 


and Producers of 
RADIO PROGRAM 
JEWELERS 


Originators 
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“THE OLD SHEPHERD"' 
EXCLUSIVELY FOR 





1f you want QUALITY use 


FULLERS ® FINDINGS 


For 82 Years known as the 
— BEST QUALITY — 


ORDER FROM YOUR JOBBER 











ficme WATCH CO. 


5S S.WABASH AVE. CHICAGO! 


USED WATCH 
MATERIALS 
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Good Condition 
Good Dials 
0-Bize Elgin, Waltham 
75, 92.06 — 155, $3.06 
12 of 16 size Hunt 
7J, $1.75 — 153, 92.7 
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16 size Open Voce | MEW MATERIALS 
it dition I. See 

ee wal’ 66.48 Wheels, pinions 
7), 715¢ — 155, $1.25 ‘ , 
18 size O.8. Eig.. Wal pallet forks, ac. 
73, $1.25 — 154, $1.75 for all watches. 


6 size Eig, Wel. fat , Send sample of 





73, 754 — §55 what you want! All 
6% a rect. 73 By Guaranteed! Bamit 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN" 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








CAMERA REPAIRS 
BY EXPERTS 


Bellows — Shutters — Lenses — Range Finders 
—Synchronizers — Special Installations. We 
repair any make camera. Prompt service. 
LIBERTY CAMERA REPAIRS 
706 Smithfield St., Pittsburgh, Pa. 











LANDAW BROS. 
Distributors 
Genuine Watch Materials 


and jewelers’ Supplies 
ALSO JEWELRY BOXES AND WATCH CASES 
406 CLARK BLDG. PITTSBURGH, PA. 








Telephone: AT. 5379 


GOLD and SII wen | 


Scrap and Wastes 


PUIRCIBASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 














GOLD, SILVER, PLATINUM, altoys 
and KARAT GOLDS, etc., furnished 


























VERNON-BENSHOFIF CO. 
933 Ridge Ave. Pittsburgh, Pa. 











PITTSBURGH > 


q Herman Eger, Aliquippa, Pa., retail 
jeweler, is now recuperating from illness 
in Miami, Fla. 

q Peter Strasser, well-known retail jew- 
eler of Bridgeville, Pa., and an ardent 
soccer fan, is again sponsoring the team 
in his borough. 

q J. 'T. Montgomery, president of M. A. 
Mead & Co., Chicago, and Mrs. Mont- 
gomery drove to Pittsburgh recently in 
their new Oldsmobile. 

q I. E. Boucher, general manager of the 
Waltham Watch Co., Waltham, Mass., 
and L. R. Olsson, Cincinnati manager, 
were recent Pittsburgh visitors. 

q Watches, silverware and clocks moved 
in good volume according to Emil 
Ireyer, president of the Samuel Wein- 
haus Co., wholesale jewelers, 808 Liberty 
Ave. 

q William J. Kappel, head of the Wm. 
J. Kappel Co., chain of credit jewelry 
stores, spent a few days in New York 
recently visiting his various stores in 
that city. 

q Henry Terheyden, octogenarian and 
head of the Henry Terheyden Co., Smith- 
field St., still comes into the store every 
day and takes an active part in the man- 
agement. 

q Bauer and Mutschler, manufacturing 
jewelers, are now located in their new 
quarters, 412 Clark Bldg. Irwin Eiseman 
and H. O. Hurlburt have space with 
Bauer and Mutschler. 

q The retail jewelry business is expected 
to boom after the two Thanksgiving 
Days are out of the way. Trade fell off 
rather sharply just before election and 
then recovered somewhat prior to 
Turkey Day. 

q Leonard Helfer, of Helfer’s, Liberty 
Ave., and president of the .Retail Jew- 
elers Association of Western Pennsyl- 
vania, was painfully though not seriously 
burned recently when a_ package of 
“safety” matches exploded in his hand. 
q Herman Auerbach, Pittsburgh district 
manager for M. A. Mead & Co., Clark 
Bldg., announces that free lunches will 
again be served to all members of the 
trade on Sunday, Dec. 22. The menu 
will include turkey sandwiches, with “all 
the trimmin’s.””’ Herman, a most affable 
chap, exhorts the trade “to come early 
and often.” 

q Max Unger, popular credit store jew- 
eler whose place of business is situated 
on the ground floor of the Oliver Bldg., 
Smithfield and Oliver Ave., has been 
making some very attractive window dis- 
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plays of popular priced dresser sets. May 
has a large popular following among 
consumers, and he takes part in many 
civic activities. : 
4 Most of Pittsburgh’s wholesale jewelry 
houses have remained open on Sundays 
in order to permit local as well as out-of- 
town retailers to slip in and make last 
minute purchases. Among the out-of- 
town retail jewelers noted were Edward 
Carlson, Kane, Pa.; Edward De Pas- 
quale, Meadville, Pa.; Lawrence Fiscus, 
New Kensington, Pa.; Bernard Possner, 
Connellsville, Pa., and Clark S. Marshall, 
Leetonia, Ohio. 

q Several thousand persons, including a 
large group of jewelers from Western 
Pennsylvania, crowded the ball room of 
the Hotel Wm. Penn, Pittsburgh, on 
Sunday, Nov. 3, to witness the weekly 
broadeast of the Eversharp Pen and 
Pencil Co., over the CBS _ network 
through the local station, WJ AS. It was 
the first opportunity members of the 
trade had to see Bob Hawk and his 
“Take It or Leave It” program. A cock- 
tail party preceded the broadcast to 
which jewelers and other retailers had 
been invited. Actor Hawk also appeared 
as a guest artist the same day on the 
Henry Wilkens Co., Sunday hour that 
afternoon over the same station. 


60 Year Mark Attained 
By New Albany, Ind., Jewelers 


Sixty years of service to its community 
is the proud boast of J. O. Endris & 
Son, jewelry firm of New Albany, Ind., 
which has just attained another mile- 
stone in a successful merchandising life. 
The founder of the firm, J. O. Endris, 
Sr., despite his 85 years, is hale and 
hearty, and living in retirement. 

His career in jewelry pre-dates the 
founding of his business by seven years, 
having served his apprenticeship in 
watchmaking with a Cincinnati firm. 
When he won the coveted title of master 
watchmaker, after seven years, he de- 
cided to start his own business. He was 
soon joined by his brother, J. Antone 
Endris, and in 1912 by his youngest 
son, C. E. Endris, upon his graduation 
from Bradley Polytechnic Institute. 


Ohio A.G.S. Gull Leon 
How Gems Were Formed 


Members of the Northern Ohio Guild 
Study Group of the American Gem So- 
ciety listened for two hours to an ab- 
sorbing lecture on the subject of “When 
and How Gems were Formed,” given by 
Dr. Henry Donner in the department of 
Geology of Western Reserve University 
in Cleveland, Oct. 28. 

Beginning with the creation of the 
Kurth as a flaming satellite flung off the 
sun, Dr. Donner traced the history of the 
stages preceding and during the forma- 
tion of gem material. The lecture was 
concluded with a demonstration by Dr. 
Donner of the actual cleaving of dozens 
of pieces of rough minerals in order to 
bring out the variations in the natura! 
arrangement of cleavage planes. 

His next lecture will be on the subject 
of specific gravity, iuster and transpar- 
ency of gems, on Nov. 29. 
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Robert Hummel, Jr., has joined his 
father in the jewelry business at 408 
Vine St. The new store is faring nicely. 

Ed Herschede, Jr., and his bride have 
returned after a three-week honeymoon 
in Florida and Ed is back on the job 
again with the Frank Herschede Jewelry 
Co., 8 W. 4th St. 

A consensus of many Queen City jew- 
elers is to the effect that the Christmas 
business in their line will be the best 
since 1929, despite election, conscription, 
the war and what not. 

Two members of the firm of Loring 
Andrews Co., Frank Limle and A. F. 
Chapman, spent a few days in New 
York. Chapman recuperated from a long 
illness not so long ago. 

4 George E. Brown, ex-president of the 
‘Town Criers, is back on the job again 
after a serious illness. His illness pre- 
vented him from attending the World 
Series, which irked him considerably. 

q Elmer T. Herzog, Covington, Ky., jew- 
eler, delivered a talk on diamonds and 
fine jewelry before the Covington Op- 
timist Club at a dinner meeting, Nov. 14. 
He exhibited and described replicas of 
all celebrated large diamonds. 

q Al Esberger of Esberger Bros., jew- 
elers, 1133 Vine St., recently plaved the 
“Good Ambassador” at a party given by 
the Vine Street Business Men’s Club. 
His daughter was a hostess. Hubert 
Esberger, his partner, and Hubert’s wife 
also attended. 

q After a lapse of 10 years due to the 
depression, the Cincinnati Wholesale 
Jewelers & Manufacturers Association 
again is going to sponsor a dinner-dance. 
The committee in charge met recently 
and under tentative plans decided to hold 
it during January, at a date and place 
to be announced later. 

q Arthur Hirshfield and Gus Kuhnhein, 
manager and salesman, respectively, of 
D. Jacobs Sons, wholesale jewelcrs, 811 
Race St., recently celebrated their 30th 
anniversaries with the concern. Julius D. 
Jacobs, Jr., son of J. D. Jacobs, the 
firm’s president, is now connected with 
the company. He is co-oping at the Uni- 
versity of Cincinnati and will graduate 
next year. 

q The second extension lesson in the hor- 
ological educational series that the Cin- 
cinnati Guild, Ohio Watchmakers As- 
sociation, is conducting, will be given at 
the next meeting, Friday night, Dec. 6, 
in the Hotel Sinton. “Basic Mechanics” 
is to be the subject. Apprentices and 








SCHIRA BROS. 


PLATINUM 
DIAMOND MOUNTINGS 
PLATINUM 
SPECIAL ORDER WORK 


15 WEST 6TH ST. 
CINCINNATI, OHIO 











WESTERN TRAY & CASE CO. 


MANUFACTURERS OF QUALITY 
JEWELERS’ TRAYS AND CASES 


Write for Designs and Prices 


427 PLUM ST. CINCINNATI, O. 
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regular watchmakers are participating 
in the series of 24 lessons, being carried 
out principally with pamphlets and 
slides. 

q Charles C. Grift, president, Greenwold- 
Grift Co., wholesale jewelers, 18 W. 7ti 
St., has returned to Cincinnati following 
a plane trip to Fort Lauderdale, Fla., 
where he assisted Earl Middleton and 
Mrs. A. M. Mahannah in preparation for 
a new jewelry store the two are going 
to open there about Dec. 15. Grift said 
that the new store of Middleton and 
Mrs. Mahannah, who are now co-owners 
of the Jewelcraft in Miami, Fla., will be 
one of the “nicest and most modern” in 
the South. The Cincinnatian also re- 
ported that other friends of his, Mr. and 
Mrs. A. W. Hengstler are opening a 
new store in West Point, Ga., Dee. 1, 
the same date Grift will take over the 
Atlanta branch of his company for dura- 
tion of the pre-Christmas period. 


1000 Expected to Attend 
U.H.A. Convention in Duluth; 
Luce Again Heads Local Guild 


Plans for the seventh annual U.H.A. 
convention and exhibition to be held at 
Hotel Duluth, Duluth, Minn., next June 
22, 23 and 24, were outlined by W. W. 
Luce, president of the Duluth Master 
Watchmakers Association at its annual 
meeting, Nov. 13. He anticipated that 
approximately 1000 delegates, their wives 
and friends will attend. 

Mr. Luce was reelected 
Others named were: Fred Nold, vice- 
president; H. W. Schmidt, secretary, and 
J. Arnold Johnson, treasurer. J. Buskala, 
Cloquet. and Walter Luck were named 
directors. 


Nine Certified Watchmakers 


Certified Watchmaker certificates were 
awarded to the following at the last ses- 
sion of the Examining Board of the 
Horological Institute of America, in 
Washington: Paul Belkin, Toledo, Ohio; 
Clifford A. Berry, Grand Rapids, Mich.: 
Mark L. Davenport, Springfield. M»ss.; 
Robert W. Diggs, Cumberland, Md.; 
William A. Engel, Winona, 


C. Smith, Pascagoula, Miss., and Homer 
Alvin Worrell, Tulsa, Okla. 

Junior Watchmaker awards were made 
to: Paul Field, Payette, Idaho; Tom 


Graf, Elgin, Ill.; Chester W. Howard | 


and Louis V. Maron, Peoria, Ill.; Joseph 
C. Montesano, Nowata, Okla.; Max S. 


Nelson, Denver, Colo.; Francis Berly | 


Remon, Salem, Mass.; Robert Eugene 
Saunders, Oregon City, Ore.; Richard N. 
Sorensen, Grand Island, Neb., and John 
H. Tomeo, Elgin, Il. 





Northwest Jewelers Prospecting 


A drilling rig, rearing 33 ft. from the 
street in front of Weisfield & Goldberg, 
Portland, Ore., jewelers, is the cynosure 
of all eyes these days. The Portland unit 
of the Pacific Northwest chain of credit 
stores expects to tap cold artesian water 
flowing 160 ft. below its basement for 
utilization in its air-conditioning system. 
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FOR PROMPT— 
DEPENDABLE SERVICE 


Send Us Your Orders for 
ELGIN—* HAMILTON 


*xZONES 7-8-13-17 

WALTHAM PREMIER WATCHES 
DIAMONDS - JEWELRY 
CLOCKS - SILVERWARE 
“IF IT'S NEW WE HAVE IT” 


GERWE-FROHMAN CO. 
CINCINNATI NEW ORLEANS 














DIAMOND-CUTTING 


expert work... fast service 
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LITWIN & SONS 


114 West 6th Street, Cincinnati, Ohio 





A HAPPY 


president. | 


| 617 Vine St. 


|A MERRY CHRISTMAS 


and 


NEW YEAR 
TO ALL 


FROM 





'KLEIN BROTHERS CO. 


“The Line Beautiful’ 


Cincinnati, O. 








Minn.; | 
Walter Clinton McElfish, Lancaster, Pa.; | 
Carl L. Nelson, Newcastle, Pa.; Kenneth | 





Greenwold Grift Co. 
The H 1d Service 


S EST 7th STREET, CINCINNATI, OHIO 


VIRGIN Diamonds 
CELLINICRAFT Jewelry 


¢ Of Qu lity and 





MISS VANITY 

STREAMLINED DIAMOND RINGS 
For the Fall Bride. Most attractive. Mod 
erately priced. 

Write for a Selection 
THE D. JACOBS SONS CO. 

811 Race St. Cincinnati, Ohio 

Serving the Retail Jeweler for over 60 Years 














Diamond Mountings 
and Wedding Rings 


Special order designs on request. 


The Schumer Bros. Co. 


5 East Third Street, 
Cincinnati, Ohio 


Workers in precious metals. 











A.C. yercital & Ca. Inc. 


Pa, “_\ \- DIAMONDS 
CLOCKS : JEWELRY : SILVERWARE 
373 \f4u_/_4 _ BOSTON 
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WASHINGTON ST. \\-— ~ MASS. 
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|- ALBERTS 
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Serving Jewelers in New En- 
gland and New York State with 
complete wholesale stocks. 











f —— HOLIDAY 7 
RUSH ORDERS | 

M GIVEN EVERY 
CONSIDERATION 

a J 





|. ALBERTS SONS, Inc. 











73 W « BOSTON 
~~ 373 WASHINGTON ST y 
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Symmetalie 


(Kdrat Gold on Sterling) 


and STERLING SILVER 


REAL STONE JEWELRY 
Sold direct to retailers 


W.E. RICHARDS CO. 


ATTLEBORO, MASS 








BABY SHOES METALIZED 


Finest work—Guaranteed. Retail prices Bronze, 
$2.50; Silver, $3.50; Gold, $4.50. Prompt delivery. 
Samples furnished. 


ART PLATING WORKS 
416 E. 8th St., Los Angeles, Calif. 
Silversmiths and platers 
Est. 1921. Formerly with Shreve Co., and the 
Gorham Co. 











DIMES 


STERLING 








MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address: 
Administrative Office 
1112 BOYLSTON STREET 


Boston, Massachusetts 


ARISTOCRATIC 
STERLING 











BOSTON 


q Al. Kerr, the popular secretary of the 
Boston Jewelers Club, on Nov. 13, re- 
ceived his annual shower of birthday 
greetings. 

q Edgar M. Hodgson, treasurer ot 
Hodgson, Kennard & Co., is receiving 
condolences on the death of Mrs. Hodg- 
son, who died Nov. 15, at their home in 
Newton, Mass. 

q Massachusetts jewelers will be bene- 
fitted when Christmas Club funds, which 
total $16,146,919, are distributed early 
in December. This amount represents a 
gain of $1,646,919 in deposits and 37,495 
in depositors over 1939. 

q Announcement that the annual dinner 
of the Boston Jewelers Club, one of the 
foremost events on the trade’s social cal- 
endar, will be held on Feb. 8, at the 
Copley Plaza, was made at the annual 
meeting of the club, held Nov. 8, at the 
Parker House. Arthur M. Horne, trea- 
surer of Shreve, Crump & Low Co., was 
elected to the presidency, succeeding 
Henry R. Arnold. Albert R. Kerr, per- 
ennial secretary-treasurer, was retained 
in that capacity. L. Blaine Libbey, of 
E. F. Lilley Co., Milford, Mass., was 
named vice-president. Directors elected 
were: Mr. Arnold, H. R. Arnold Co.; 
Carl Lawton, E. H. Saxton Co.; William 
L. Stone, Gorham Co.; S. Gould Cook, 
A. Stowell Co.; John S. Kennard, Hodg- 
son, Kennard Co., and L. F. Percival, 
Jr., D. C. Percival Co. 

q President George E. Fletcher, of the 
Boston Bowling League and his five-man 
team of star keglers, accompanied by 
about fifty loyal rooters of both sexes, 
went to Waltham, Nov. 19, to meet the 
champion bowlers of the Waltham Watch 
Factory League. Members of both teams 
have been bowling unusually high strings 
this season, and rivalry was high, for in 
a five-year contest each team had three 
legs on the trophy. There was less than 
a 30-pinfall advantage after the last 
meeting. The Boston Jewelers team is 
composed of the best five of 70 players, 
and the watchmakers’ team is made up 
of the five best players in a 100-man 
league. Results of the match will be dis- 
closed in this column next month. In 
the Boston Jewelers League the Shreve, 
Crump and Low team leads the D. C. 
Percival Co. team with 26 wins. 





Providence Plant Sold 


Sale of the personal property of Theo- 
dore W. Foster and Bro. Co., for $60,000 
was authorized in Superior Court, Provi- 
dence, Nov. 20. 

The company, long prominent in the 
jewelry manufacturing industry, has 
been operated under a receivership. The 
buyer of the property was not disclosed, 
but Lee A. Worrell, counsel for the pur- 
chaser, stated that the assets of the busi- 
ness were not being purchased in any 
sense of the word for purposes of 
“liquidation.” 

Mr. Worrell said that the purchaser is 
going to operate a jewelry manufactur- 
ing business in Rhode Island, and 
whereas the Foster firm had employed 
around 400 persons, there was “a strong 
possibility” his client will put in an ad- 
ditional line that will result in increasing 
the previous employment figure 200 or 
300. 
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Northeastern Regional Conclave 
Of ANRJA in Boston, Feb. 10, 1] 


Because of the fact that the Boston 
Jewelers Club will hold its annual dinner 
on Saturday evening, Feb. 8, it has been 
decided to hold the Northeastern Re- 
gional ANRJA convention in Boston, on 
Monday and Tuesday, Feb. 10 and 1), 
instead of on the tentative dates previ- 
ously announced. This will afford a num- 
ber of men coming from a distance the 
opportunity to attend both affairs with 
a minimum of time away from their 
businesses. 

Plans made at a meeting held at the 
Hotel Statler, Boston, Nov. 13, call for 
a two-day convention, with morning and 
afternoon business sessions, and a ban- 
quet on Monday night. 

Committee chairmen selected were: 
General, Frederic T. Widmer, Boston: 
Reception, William G. Thurber, Provi- 
dence, former ANRJA vice-president; 
Registration, John H. Peterson, Need- 
ham, Mass.; Banquet, Fred W. Bird, 
Boston; Entertainment, L. Blaine Lib- 
bey, Milford, Mass.; Publicity, Mr. 
Peterson, and Program, Charles T. 
Evans, ANRJA secretary. The commit- 
tees will include officers of the other New 
England retailers’ associations. 

Others attending the meeting were: 


Charles J. Michaels, Hartford, Conn., 
Northeastern regional vice - president; 


H. Partridge, and John S. Kennard, both 
of Boston. 





"TED" BALLOU HEADS NEMJSA 


Directors of the New England Manu- 
facturing Jewelers & Silversmiths Asso- 
ciation, at a meeting, Oct. 31, elected 
Frederick A. Ballou, Jr., of B. A. Bal- 
lou & Co., as president for the coming 
year. Mr. Ballou has long been promi-. 
nent in the jewelry industry, having 


Frederick A. Ballou, 
Jr., Providence man- 
ufacturer. 





served as first vice-president of the 
N. E. M. J. & S.A. He is also a former 
president of the Jewelers Board of 
Trade. The retiring president, Willard 
A. Ormsbee, of the Taunton Pearl 
Works, was given a sterling silver water 
pitcher by the association. In addition, 
the board of directors gave him a ster- 
ling silver tray. He had served as 
president for two years. 





Silver Prices 
London New York 


Spot Official 
November 1 ...... %d 4%¢ 
November 8 ...... 23 5/16d 34%¢ 
November 15 ...... ¥%4da 4%¢ 
November 22 ...... 23%d 34% ¢ 
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Oneida Obtains Injunction 
Restraining National Silver Co. 


Alleging that the Princess Royal pat- 
tern of the National Silver Co. was pro- 
duced in imitation of Oneida’s popular 
Coronation pattern and that methods 
used by National Silver in its marketing 
of the Princess Royal pattern attempted 
to take advantage of the good will and 
opular acceptance of Coronation, there- 
by unlawfully injuring Oneida’s good 
will and sales, the latter company has 
obtained against National Silver Co. an 
injunction restraining the sale of Prin- 
cess Royal pattern in competition with 
Oneida’s Coronation. 

On the testimony submitted, Judge 
Davis of the Supreme Court, Madison 
County, N. Y., found that National Sil- 
ver’s manner of introducing the Princess 
Royal pattern to the trade “with sugges- 
tion and encouragement that the pattern 
might be recognized as that of the plain- 
tiff in at least some instances, and the 
fact that persons were readily confused 
and deceived—was engaged in acts of 
recognized unfair competition.” 

“The legal and equitable principles 
governing such acts in unfair competi- 
tion have long been established and ac- 
cepted in this country,” said Judge 
Davis, in his decision. “They are sub- 
ject to no dispute either in general or 
in this suit. When one party has pro- 
duced something having elements of 
originality, possessing utility, made at- 
tractive to the eye, has given it a dis- 
tinctive name, and made it well-known 
to the consuming public by extensive ad- 
vertising and display in stores, courts of 
equity will not permit another by simula- 
tion, however adroitly made, to supplant 
the original product by the substitution 
of another in competition.” 

Costs of the suit were awarded to the 
plaintiff, Oneida. Amount of damages to 
be assessed against the National Silver 
Co. was held in abeyance. 








Where to Buy 
DOMESTIC 
China and Glass 


to 


LENOX 
LENOX, INC. 








LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 


Made in America 


Trenton, N. J. 














ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 


DE LUXE TABLEWARE 


for the 





149 Fifth Ave., New York, N. Y. 


FINE CHINA TRADE 


MADE INAMERICA * MADEOF AMERICA 





HAWKES CRYSTAL 
GLASSWARE 
for discriminating 
people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 
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Four Jewelry Houses Sign 
Cease and Desist Stipulations 


Four dealers in jewelry have entered 
into stipulations with the Federal Trade 
Commission in which, the Commission 
said, they agreed to discontinue certain 
representations concerning their prod- 
ucts. The stipulations follow: 


Frank Milligan, who traded originally 
as Frank Milligan Co., and whose present 
trade name is Empire Diamond Company, 
202 North Wilson Ave., Jefferson, Iowa, 
has agreed to cease and desist from use 
of the word “free,” or of any other words 
of similar import, to describe or refer to 
merchandise offered as compensation for 
services rendered in selling or distributing 
his merchandise, unless all the terms of 
such offer are clearly and unequivocally 
stated with equal conspicuousness and in 
immediate connection or conjunction with 
the word “free” or other words of simi- 
lar import and meaning, and there is no 
deception or probability of deception as to 
the price, quality, character or any other 
feature of such merchandise or as to the 
services to be performed in connection 
with obtaining such merchandise, and 
from stating or representing that mer- 
chandise offered for sale or sold by him, 
either alone or in connection with an 
alleged free gift or gratuity, is of or has 
a designated sales value, when in fact 
such alleged valuation is fictitious or is in 
excess of the price for which such mer- 
chandise, or merchandise of similar qual- 
ity or character, is customarily sold in 
the ustial course of business. (2969) 

Shiman Bros. € Co., Inc., 234 West 39th 
St., New York City, a corporation engaged 
as importer of diamonds and manufac- 
turer and distributor of diamond rings, 
has agreed to cease and desist from the 
use of, or from supplying others for their 
use, advertisements or advertising mat- 
ter of whatever kind or description which 
features or in any way makes use of the 
word ‘Certified’ or of other words of 
similar import or meaning to designate or 
as descriptive of diamonds which are not 
certified by any Governmental agency, 
scientific bureau or other responsible 
agency charged with the duty of examin- 
ing and certifying to the perfection there- 
of. (2970) 

Joseph Hagn Company, 217 West Madi- 
son St., Chicago, engaged as a wholesaler 
in the sale and distribution of jewelry, in 
connection with the sale of its merchan- 
dise, agrees to cease and desist from the 
use of, or from supplying others for their 
use, advertisements or advertising matter 
of whatever kind or description which 
features or in any way makes use of the 
word “Certified” or any other word or 
words of similar import or meaning, to 
designate or as descriptive of diamonds 
which are not certified by any Govern- 
mental agency, scientific bureau, or other 
responsible agency charged with the duty 
of examining and certifying to the per- 
fection thereof. (2971) 

Finiay Straus, Inc.. a corporation, trad- 
ing as L. W. Sweet, 25 W. 14th St., New 
York, engaged in selling jewelry, has en- 
tered into a stipulation with the Federal 
Trade Commission in which it agrees to 
cease and desist from representing that 
all its diamonds are imported direct; that 
it has definite information to the effect 
that certain of its articles of merchandise 
would cost more than the prices quoted 
if bought from one of its competitors; 
that the sales price asked for certain of 
its articles of merchandise is less than 
the regular or ordinary price asked for 
such articles; that the person signing an 
affidavit of perfection for certain of the 
respondent’s diamonds is a disinterested 
party, or that any offer is a free trial 
offer unless the article is delivered to the 
prospective purchaser without requiring 
the payment of a deposit and the addi- 
tional expense of returning the merchan- 
dise. The stipulation points out that the 
respondent, directly and by implication, 
that the mere fact that certain rulings of 
the Federal Trade Commission are de- 
signed to prevent the advertising and sale 
in commerce of imperfect diamonds as 
perfect diamonds. constitutes an assur- 
ance to the vurchaser that such rulings 
will always be complied with. The re- 
spondent agrees to cease representing 
that the Federal Trade Commission’s rul- 
ings alone constitute any assurance or 
protection to the purchaser with regard 
to the quality of anv of the merchandise 
sold or offered by Finlay Straus, Inc. 
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Where to Buy 
IMPORTED 
China and Glass 








JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
ROYAL ALBERT CROWN CHINA, England 





CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


in stock for immediate delivery. Great 
variety of patterns and designs. 


Wire your urgent orders. 


PAUL A. STRAUB & CO., Inc. 
(mporters, 105-107 Fifth Ave., New York 








EDWARD BOOTE 


35 & 37 West 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 














SHORT LINES—SERVICE PLATES 
Dinnerware from the 


Heinrich & Co. and 
Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York. N. Y. 





W. E. LINDEMANN 
GLASS 


CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
‘Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 




















ROYAL DOULTON 


English Bone China and Earthenware 


THOS. WEBB & SONS 
Uand made English Crystal 
IRISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N. Y. 


THEODORE HAVILAND 


CHINA DINNERWARE 


Made in Made in 
America ALSO France 


GENUINE FRENCH QUIMPER POTTERY 
Prompt shipments from local stocks 


THEODORE HAVILAND & CO., ine. 
26 W. 23rd St. New York 

















A Short Course in Engraving for 
Jewelers 
By WM. KASSEL 
Price 50¢ 
The Jewelers’ Circular-Keystone 
Chestnut & 56th Sts. 100 E. 42nd St. 
Philadelphia, Pa. New York, N. Y. 














STANDARD 


IS 999.75 PLUS 


and other standards of fineness maintained 


in all our other metals 


FINE GOLD PLATINUM 
PALLADIUM IRIDIUM 


Ruthenium — Rhodium — Osmium — Silver 
Platinum in all degrees of hardness 
Platinum and Gold Solders 


Stamped with the K & L guarantee of Quality 














WE SOLICIT YOUR Kastenhuber & Lehrfeld 


SWEEPS — FILINGS 
SCRAP GOLD AND SMELTERS AND REFINERS 


PLATINUM 24 JOHN ST. NEW YORK, N. Y. 












24 HOUR RECORD 


OF WATCH PERFORMANCE 
MADE IN 30 SECONDS 


THE CHART 
Compact, convenient. Actual 
size of chart only 2 inches x 
1 inch. Shows defective es- 
capement. Daily gain or loss 
calibrated to fraction of a 
second. 











THE MACHINE 


Complete in one unit. Plugs in \ H 1 HTH 


you may be stopping throughout America, or 


on any light socket. It tests 


watches of any beat in any posi- 





tion. Designed for unsurpassed 


ie in the old world for that matter, ask your 
—= ty, 


hotel manager what is THE botel in Philadel- 
Used by Bulova, Elgin, Gruen, Girard-Perregaux, 


Hamilton, Longines, Movado, Racine, Tavannes and phia. Without a moment's hesitation he'll say 
other manufacturers, also the U. S. Army, Navy and 


Customs Departments as well as jewelers and repair BELLEVUE-STR ATFORD 


shops throughout the world. 
IN PHILADELPHIA 





Write for terms and details. 
One of the Few Famous Hotels in America 


American Time Products, Inc. 
580 Fifth Avenue New York, N. Y. 


Distributor of Western Electric Watch-rate Recorders REASONABLE RATES 


CLAUDE H. BENNETT, General Manager 
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Practical Modern Watehmaking 


by HOWARD L. BEEHLER, President, Horological Institute of America 


Part 1i—The Cireular Pallet Detached Lever Escapement 


(Second instalment, continued from November) 





RELIMINARY discussion has advanced to the 
point where the actual escapement drawing may be 
presented. The escapement action of watches and 
clocks, as well as the term escapement matching has 
caused a great amount of discussion as well as misunder- 
standing among watch makers. It must be borne in 
mind that, no matter how complex the escapement sys- 
tem and its action appear to be, study and analysis in 
a logical manner render it simple to understand. A de- 
tailed understanding of the escapement is necessary 
knowledge for the watchmaker if he is to effectively 
and efficiently repair or alter escapements. The root of 
the matter is the actual escapement design. If a watch- 
maker can design an escapement, then surely he can 
completely understand its action. The following step 
by step drafting construction provides an example for 
the watchmaker as he himself draws the escapement. 
The explanation of escapement drawing has been 
made as simple as possible by establishing a construction 
sequence for all of the construction lines. We urge all 
watchmakers to obtain a drawing board and _instru- 
ments, then follow the construction sequence and dupli- 
cate the drawings shown in this study. You will be de- 
lighted with the knowledge you will acquire by this ad- 











This is the second instalment of a series of 
original articles on “Practical, Modern 
Watchmaking,” which have been prepared 
as part of the new educational program of 
the Horological Institute of America and 
through the courtesy of that organization 
are here appearing in print for the first time. 
Following their first publication in JEWELERS’ 
CrrcuLar-KEYSTONE, reprints of the articles 
will be made available through the Horo- 
logical Institute to whom requests and in- 
quiries should be directed. Address Ralph E. 
Gould, Secretary, Horolegical Institute of 
America, c/o Bureau of Standards, Wash- 
ington, D. C. 











ditional effort. Before attempting the drawing it is 
advisable to study each line separately, and to cover 
completely the entire discription of the pallet and fork 
action. 


Construction Sequence 
1—AA’. Base line (horizontal). 
2—BB’. Line of centers (vertical). 








FIG, 12 














FIG. 14 
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Electric Clock 
OIL 


For years, electric clock manufacturers 
have standardized on Nye’s Electric Clock 
oil. Now, this time tested oil has been 
put on the market for the repair trade. 
It is designed for use in the sealed oil 
reservoirs of these mechanisms and works 
in them most satisfactorily. Your material 
jobber can supply you with this new, spe- 
cialized Electric Clock oil, and all Nye Oils 
for bracelet watches, watches and clocks. 
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3—C. Primitive diameter of escape wheel (arbitrary). 

4—DB; D’B. Opening of pallets (two 30 degree angles 
with BB’). 

5—EF; E’F. Tangents. Tangent to circle C at its in- 
tersections with line BD and BD’; therefore, 
EF;E’F are perpendicular to lines BD;B’D re- 
spectively. Point F marks the pallet arbor. 

6—GB;HB. Angle lines for width of pallet (each 3 
degrees from and on either side of DB). Simi- 
larly G’'B;H’B are located on either side of D’B. 

7—JB. Angle line for width of tooth (4 degrees to the 
left of GB). 

g—K;K’. Circles locating, locking and let off corners 
of the R and L stones, or the circular path of the 
impulse faces of the pallet stones. Circles K;K’ 
are scribed from the pallet arbor F through the 
points of intersection of line FE with the lines GB 
and HB respectively. These circles will pass 
through corresponding points on the opposite side. 

9—LB. Angle line for drop. Angle LBH’ is constructed 
equal to 2 degrees. 

10—MF. Angle line for lock. Angle MFE equals 2 
degrees. 

11--NF. Angle line for impulse on stone. Angle NFM 
equals 6 degrees. 

12—OF. Angle line for impulse on tooth. Angle OFE 
is equal to 4 degrees. The locking corner of the 
“R stone” is located at the intersection of line MF 
with circle K. 

13—-P & Q. Draft angle lines for “R stone.” P origi- 
nates at the intersection of MF with circle K, and 
is perpendicular to MF. Q originates at the same 
point and is inclined 12 degrees from P. The lock- 


sc apenas 























FIG. 14-A 


ing face of the “R stone” lies upon line Q. This 
provides the draft feature which is necessary in 
order to keep the fork against the banking pin 
during the time the jewel pin is detached from the 
fork slot. The impulse face of the “R stone’’ is 
established by a line connecting the points of inter- 
section of NF with circle K’ and MF with circle K. 
14—N’. Angle line for impulse on “L stone.” Angle 
E’FN’ is equal to 6 degrees. The impulse face of 
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the “L stone” is drawn from the intersection of 
E’F with circle K and N’F with circle K’. It will 
be noticed at this point that the impulse faces of 
both the R and L stones are located within the 
circles K and K’. As a result of this condition, the 
distance from the locking corner of the “R stone” 
to the pallet. arbor is the same as the distance from 
the let off corner of the “L stone” to the pallet 
arbor. In other words the radius from the pallet 

















FIG. 16 


arbor to the locking corner of the “R stone” is 
equal to the radius to the let off corner of the “L 
stone.” Also the radius from the pallet arbor to 
the let off corner of the ““R stone’’ is equal to the 
radius from the pallet arbor to the locking corner 
of the “L stone.” This condition establishes the 
term “circular escapement.”’ In an equal distance 
locking escapement the radii from the pallet arbor 
to the locking corners of both R and L stones are 
equal. Fig. 14-A. 

15—P’ & Q’. Draft angle lines for “L stone.” P’ 
originates at the intersection of N’F and circle K’, 
and is perpendicular to N’F. Q’ originates at the 
same point and is inclined 15 degrees from P’. The 
locking face of the ““L stone” lies upon line Q’. 
The “‘let-off’ faces of both the R and L stones are 
paralleled to the locking faces. 

16—R. Real or full diameter of the escape wheel. 

Circle R is scribed from the escape wheel center, 

passing through the intersection of BD;OF. The 

let off corner of the escape wheel tooth is located 

at the intersection of line JB with circle R. 

Impulse face of escape tooth. It is drawn from the 

points of intersection of lines EF ;GB with line JB 

and circle R. 

18—S. Draft angle on escape tooth. Line S originates 
at the intersection of EF;GB and is inclined at an 
angle of 27 degrees to the left of line GB. Con- 
tinue this line through the base line, and from the 
escape center draw circle T touching line S. 

19—U. The escape wheel teeth can now be laid out. 


From line GB which passes through the locking 
(Please turn to page 93) 


i. 
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KLVETIA WATCH. -Can you tell me the manu- 

facturer’s name, of a 12 size pocket watch with 
“Helvetia” on the dial? It is modern; not an old watch. 
Question No. 5278.) W. W. 


Answer—The watch 
General Watch Co. of Bienne, Switzerland. 


described was made by the 


[AL-FOOT—I broke the copper dial-foot off of 

an 18-size enamel watch dial, that appears as if 

it had been hard-soldered to the copper under the en- 

amel. I do not see how I could hard-solder another 

piece on for a foot because the heat would crack the 

enamel; also there is enamel on the back of the dial that 

comes right up to the stump of the old foot. Please ad 
vise what to do. (Question No. 5279.) L. O. B. 


Answer—With an emery or carborundum wheel or 
slip, grind off the stump, also the enamel surrounding it 
for a little space. Of soft brass or copper, turn a foot 
to fit the hole in the lower plate and with a low “head” 
(like a tack head) on one end. Spread shellac and alco- 
hol over the space ground bare; lay the new foot in its 
hole in the lower plate; place the dial on; center the 
dial holes with the center and fourth pivot holes in the 
plate; press the new foot down against the dial. After 
the shellac has had time to harden, remove the dial. 
Scratch a line around the head of the new foot. Clean 
off the shellac; lay the new foot on dial, the head within 
the scratched line; solder the foot to the dial with 
bismuth solder, which flows when the dial, held some 
distance above an alcohol or Bunsen lamp flame, has 
become quite warm but not hot enough to damage the 


enamel. 


OUR WHEEL PIPE—I have made a new pipe for 

an hour wheel, but haven’t any punch in my staking 
set big enough to rivet the pipe to the wheel. What is 
the best wav. or anv way. to fasten this without using 
a punch? (Question No, 5280.) C. L. 


Answer—Even if vou had a large enough punch to 
rivet the pipe to the wheel, a better way is to put the 
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WORKSHOP 
OUESTIONS 
AND 
ANSWERS 


pipe up in your lathe and with a jeweling burnisher, 
burnish a head on the lower end of the pipe to bind it 
to the wheel. Of course you should chamfer the lower 
corner of the hole in the wheel to afford a good grip for 
the head formed by the burnisher at the end of the pipe. 
In turning the pipe, leave ample metal to stand beyond 
the wheel to burnish a good full head; and any surplus 
material left after the burnishing should be trimmed 


flush with the wheel by turning or stoning, 


ORUNDUM 


ferent substance from the corundum used for making 


Are corunaum gem-stones some dif 
grinding stones? These grinding stones are very cheap, 
so I wonder how they could be made out of gem ma 
terial. (Question No. 5281.) H. O. Co. 


Answer--The word “corundum” as applied to gem 
stones designates a class of stones in which the basic 
element is aluminum. Gem-stones of this class are ruby 
and sapphire. The material of which grinding stones 
are made, called “corundum,” 
synthetic product of aluminum base, very cheaply pro 
duced by fusion and crystallization in the electric fur 
nace. These synthetic crystals have none of the beauty 
of the natural corundum crystals nor of the synthetic 
corundum crystals that are made designedly for gem 


“carborundum,” ete., is a 


stones. 


ESTING HIGH KARATS——I am having trouble 

using test stone and needles when T run across the 
higher karats of gold. Even freshly bought nitric acid 
has very little effect on the marks made on the testing 
stone. What can be done about this? (Question No. 


5282.) M. T. 


Answer—Nitric acid alone has little or no effect 
upon gold above 18 karat fineness—less and less as 24 
karat is approached. For these higher karats you 
should use the combination of known 
regia. An average proportion would be 8 parts hydro 
chloric acid and 1 part nitric acid. In mixing these 
acids, pour very slowly and carefully to avoid splashing: 


the fumes that arise; these are 


acids as aqua 


and do not breathe 
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chlorine gas. Some workmen dilute aqua regia with 
from one to two parts distilled water; this makes the 
action slower, and the comparison of it on the two 
streaks of gold on the stone can be more easily noted. 
If you dilute aqua regia, pour the acid slowly into the 
water, instead of water into the acid, to prevent sudden 
boiling and danger of splashing upon hands, bench, ete. 


has small bow] 


LUE JOHN left a 
made of a deep purple colored stone with a silver 
She said the stone 


A customer 


rim badly corroded, for us to polish. 
is “blue John.”” We never heard of this and didn’t want 
to show our ignorance, so will ask if you can tell us if 
there is such a stone and anything about it? (Question 


No. 5283.) T. M., Ine. 


Answer-—The stone referred to in your question is a 
fluoride of calcium found largely in the Peak District 
of Derbyshire, England. 
there, “Blue John Cavern,” around which a local indus- 


There is a small natural cave 


try grew up many years ago, of shaping the material 
found in the cavern into cups and other objects, some of 
which have found their way into museums as works of 
art, further justified by the great beauty of the finer 
specimens of this material itself, 

E-CUTTING FILES—-A man called here 


senting a firm that takes old files and re-cuts them 


repre- 


for much less than the price of new files. He says his 
Do you know anything 
(Question No. 5284.) 


firm guarantees the results. 
about this, and is it advisable? 


0. A. 


Answer-—If the proposal is the usual one in such 
cases, the files would be immersed in acid which would 
dissolve enough steel from the teeth to leave sharp 
edges on the teeth. The way this usually works out, 
however, is that the action of the acid leaves the tooth- 
points quite thin and fragile, even though sharp; and 
except in filing very soft materials, these acid-etched 
teeth very easily break. We do not feel like recommend- 
ing this process, as the “recut” files have had such a 
short life in the cases of which we have knowledge. 


ASPER LAP I heard that 
this is good for polishing jewels, but I cannot find 
(Question 


What is a jasper lap? 


it mentioned in our material house catalog. 


No, 5285.) J. K. 


Answer—Jasper stone is quartz impregnated with 
Flat 
bench laps made of jasper are very good for polishing 
gold and brass jewel setting tops, after stripping; or 
any other parts made of soft metals, and of small area. 
The work is simply pressed on the jasper lap with a 
finger covered with watch paper, and rubbed on the 
lap to accomplish the polishing. 


iron oxide; most of it is of a brownish-red color. 


NAMEL HARDNESS—wWhat is meant by hard 
enamel and soft enamel; what difference, and 
where is each used? (Question No. 5286.) C. L. 


Answer—Generally speaking, enamels classed as 
“hard” are really varieties of glass, translucent or 
Opaque in colors, melted under red heat into or on the 
work; and soft enamels are of the nature of varnishes, 
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applied by brushing, dipping, or spraying, and harden- 
ing by the evaporation of the solvent in the varnish. 
From this description, it follows that hard enameling is 
applicable to work in which cost is not the most impor- 
tant factor; and soft enameling for work of cheaper 
quality. Among examples of hard enameling are inscrip- 
tions and ornamental work on jewelry; numerals and 
lettering on fine watch dials, and the like, in which the 
work is first engraved in the metal, then hard enamel 
is fused into the engraving, and finally polished off flush 
with the surface of the metal. Examples of soft enamel- 
ing would be the colored enamel work on costume jewel- 
ry and other goods to be sold at moderate or low prices. 


OLISHING GRAVERS—What do you recommend 
. for polishing gravers for making bright cuts in en- 


(Question No. 5287.) O. A. L. 


graving? 


Answer—We think there is nothing better for this 
purpose than to glue 4/0 emery paper on a convenient- 
sized piece of plate glass. Lay the faces of the graver 
to be polished on this emery paper lap, and start by 
pulling the graver in a direction so that the cutting edge 
can not cut the emery paper, and repeating these strokes 
until in turn each of the graver surfaces that meet to 
form the cutting point, is polished. 


ENDING AMBER—Please recommend a good 
cement for joining broken pieces of real amber. 
(Question No. 5288.) W. W. 

Answer—Boiled linseed oil is as good as some much 
more complicated cements for genuine amber. Carefully 
clean the surfaces where broken; smear them with the 
oil; press firmly together. It is best to bind the parts 
together with iron binding wire, to avoid any separation 
while the cement is hardening, which in ordinary sized 
work would be in 24 hours. 


Practical Modern Watchmaking 
(From page 91) 


corner of the “R stone” lay off an angle of 24 
degrees (360 -—- 15) inclined towards the “L 
stone,” forming angle GBU. Set the dividers very 
carefully -so as to embrace the angle GBU at the 
intersection of lines GB;UB with circle C. Lay 
off eight points on circle C, each point will repre- 
sent the locking corner of an escape wheel tooth. 
The let off corners of all escape wheel teeth can 
be established by setting the dividers to the length 
of the impulse face of the escape tooth previously 
drawn and then transfer this distance from the lock- 
ing corners—thus located on circle C, to circle R. 
The locking faces of the escape wheel teeth will co- 
incide with a line drawn from the locking corners of 
all escape teeth tangent to circle T. The filling in of 
the metal portion of the pallet, as well as the comple- 
tion of the escape wheel can now be accomplished by an 
application of the information already provided. 
Figure 16 combines the steps shown in Figures 12, 13, 
14, and 15, and completes the necessary details of the 
pallet action; therefore, we will turn our attention to 
the fork and roller action. 
(To be continued) 
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Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 








STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





WATCHMAKER, thoroughly experi- 
enced; fine workmanship; sales ability. 
Address “A., 3645,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, engraver, stone setter, 
wishes position in vicinity of New York 
or New Jersey. Address “Y., 3718,” 
care Jewelers’ Circular-Keystone. 





SWISS AND AMERICAN watchmaker, 
very capable; 25 years’ experience; 
reasonable salary or commission; good 
references. Address ‘“H., 3759,” care 
Jewelers’ Circular-Keystone. 





BOOKKEEPER, full charge of office de- 
tail; 10 years’ experience in jewelry 
industry; excellent references. Address 
“D., 3780,” care Jewelers’ Circular- 
Keystone. 





TRAVELING SALESMAN, large and 
small cities Middle West, many years’ 
following, jewelers, gift shops, depart- 
ment stores. Address “A., 2154,” care 
Jewelers’ Circular-Keystone. 





CREDIT SALESMAN, 32, tall, excellent 
approach; 11 years’ experience; 
married; New York City or vicinity. 
Address “E., 3781,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, 23, ambitious, reliable, 
desires second watchmaker’s position ; 
four years’ experience obtained at 
school and home. Address, Louis Hor- 
vath, 8514 Burley Ave., Chicago, Ill. 





YOUNG LADY, some jewelry experience, 
bookkeeper; able to take charge of 
small business. office; conscientious 
worker. Miss Ethel Rosenberg, 1311 
Morris Ave., Bronx, N. Y. 





WATCHMAKER with unusual sales 
ability, smart appearance, desires posi- 
tion in Florida resort town; available 
January. Address “E., 3723,” care 
Jewelers’ Circular-Keystone. 





SETTER and repairer thoroughly experi- 
enced, expert in precious stones, wants 
position in New York or surroundings; 
excellent references. Address ac 
3802,” care Jewelers’ Circular-Keystone. 





CLOCKMAKER, engraver, jewelry re- 
pairman desires position in Middle 
West; age 32, college trained: refer- 
ences; not a watchmaker. Richard 
Langan, 509 S. West St., Lima, Ohio. 





SALESMAN, young man, _ experienced, 
calling on wholesale, department stores 
and installment trade; New York City 
vicinity, seeks connection manufactur- 
ing house; available January. Address 
“F., 3782,” care Jewelers’ Circular- 
Keystone. 





EXPERIENCED watchmaker, jeweler 
and excellent salesman, desires position 
in first class store; preferably as man- 
ager repair department; finest char- 
acter and personality. Address “V., 
3772,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, on all types of watches 
and clocks; light jewelry repairs; 26 
years’ experience; best of references; 
desires position with reliable firm 
January 1. Address “A., 3730,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, 30 years’ experience all 
makes of watches; close timing, proper 
adjustment; good references; now em- 
ployed; wishes steady position; New 
York or vicinity. Address “C., 3732,” 
care Jewelers’ Circular-Keystone. 


EXPERIENCED salesman, first rated 
following in Midwest and Eastern 
States, desires new connection for 1941 
with prominent manufacturer; guaran- 
tees results. Address “E., 3752,” care 
Jewelers’ Circular-Keystone. 


MANY RETAILERS would rejoice con- 
necting with a man of this type; ex- 
ceptionally productive selling install- 
ment; highest references; available 
January. Address “F., 3757,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, efficiency guaranteed, 
baguettes, Gruen’s, Bulova, Patek 
Philippe, Agassiz; split seconds; com- 
plicated clock work; plain engraving. 
a, 542 Wabash, Atlanta, 
7a. 

















JEWELER, experienced platinum and 
gold, wants position with reliable con- 
cern; can also do setting, hammered 
or prong work; reasonable salary. Ad- 
dress ‘O., 3692,” care Jewelers’ Circu- 
lar-Keystone. 





ASSISTANT credit manager-bookkeeper, 
some selling; five years’ experience: 
age 25; married; anywhere within 250 
miles New York; reference furnished. 
‘Address “D., 3722,” care Jewelers’ Cir- 
cular-Keystone. 





CULTURED PEARLS expert, extensive 
experience; goldsmith by profession, 
wants position in New York or sur- 
roundings; excellent references. Ad- 
dress “K., 3801,” care Jewelers’ Circu- 
lar-Keystone. 








BOOKKEEPER, full charge; diversifieg 


experience in jewelry industry; 14 
years with one firm diamond importers 
and manufacturing jewelers; refer- 
ences. Address “K., 3761,” care Jewel- 
ers’ Circular-Keystone. 





A-1 WATCHMAKER, 10 years’ experi- 
ence, jewelry repairing, ring sizing, 
very close timing, position adjusting, 
desires steady job in New York City; 
salary $35 week. Address “B., 3721,” 
care Jewelers’ Circular-Keystone, 





CAPABLE, honest, dependable man seeks 
employment with opportunity; five 
years’ experience with watch concern 
as salesman, clerical worker, head ship- 
ping clerk; salary secondary. Address 
“J., 3760,” care Jewelers’ Circular- 
Keystone. 





MANAGER, buyer, installment; 15 years’ 
experience; A-1l salesman; capable of 
taking complete charge credits, collec- 
tions, trimming effective windows; ad- 
vertising, sales promotion. Address “B., 





3734,” care Jewelers’ Circular-Key- 
stone. “ 
BOOKKEEPER, full charge, _ stenog- 


rapher, secretary, office manager, thor- 
ough jewelry manufacturing  experi- 
ence; capable in all phases of office 
routine; conscientious, personable. Ad- 
dress “O., 3745,” care Jewelers’ Circu- 
lar-Keystone. 





IEXPERT, manufacturing jewelry, dia- 
monds and semi-precious stones; 20 
years’ experience as designer, salesman, 
benchworker; traveled abroad; desires 
change position; excellent references. 
Address “R., 3748,” care Jewelers’ Cir- 
cular-Keystone. 





YOUNG MAN, college graduate, person- 
apie, neat, eager for career anywhere; 
inexperienced, but potential success; 
willing worker; sterling character ref- 
erences; salary secondary. Milton 
Royce, 355 Marlborough Road, Brook- 
lyn, N. Y. 





SALESMAN, jewelry, kindred lines, 
covering Maryland, West Virginia, 
Pennsylvania; established following re- 
tail jewelers, desires connection reputa- 
ble firm; available January 1; excel- 
lent references. Address “D., 3751,” 
care Jewelers’ Circular-Keystone. 





CREDIT STORE manager, buyer, sales- 
man, 15 years’ experience, capable of 
taking complete charge credits, collec- 
tions, trimming’ effective windows; 
creative account opener. Address “D., 
3733,” care Jewelers’ Circular-Key- 
stone. 





SALESMAN, 40, single; car; road or 
city; considering change; excellent 
record with well known houses in vari- 
ous territories East and West; whole- 
salers and retailers; stones, jewelry, 
silver, etc. Address “M., 3555,’’ care 
Jewelers’ Circular-Keystone. 





SALESMAN, experienced, following jewel- 
ers, gift shops, appliance stores and 
all kindred lines attached to jobbing 
trade, desires connection; manufac- 
turer or jobber; good proposition only. 
Address ‘“A., 3659,” care Jewelers’ Cir- 
cular-Keystone. 





PACIFIC COAST; 11 Western States; 
experienced salesman with A-1 trade 
standing, desires new connection; sub- 
stantial main line with earning pos- 
sibilities, $6,000 to $10,000. Address 
“T,., 3632,” care Jewelers’ Circular- 
Keystone. 





SALESLADY, executive ability, adaptable 
wholesale-retail jewelry business; thor- 
oughly experienced diamonds, watches, 
clocks, silverware; estimate repairs: 
stock records; A-1 references. Address 
“D., 3803,” care Jewelers’ Circular- 
Keystone. 





FIRST CLASS watchmaker desires posi- 
tion with a firm where close timing and 
production is required on baguettes, 
Swiss complicated and railroad 
watches; 25 years’ experience, foreign 
and American; recommendations fur- 
nished. Address “V., 3714,” care Jewel- 
ers’ Circular-Keystone. 
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invites you to shop 


167 EXTRAORDINARY EXHIBITS 


The GIFT SHOW and 
CHINA, GLASS AND POTTERY MARKET 


bkhe MERCHANDISE MART 
FEBRUARY 3 to 15 


Two strong magnets will pull record-breaking attend- 
ance to the February openings of America’s outstand- 
ing lines of Giftwares, China, Glass and Pottery—at 
The Merchandise Mart, February 3 to 15— 





Welcome to the 
15th Floor Buyers Room 


More than ever before, America is on its own in de- 
| } signand manufacture of giftwares. February openings 

Check coats and parcels, meet friends, . z é ; 

or pause for a complimentary sip and will reflect amazing forward strides, startling new, 


bite—in the lounge set aside for buyers : native ideas that alert buyers can’t afford to miss! 
on the 15th Floor! The 15th Floor 
Merchandisers Club will be your host. 


lla, 











Permanent, uncrowded displays by the army of 

2) “Year Round” Exhibitors at the Mart will prove 
with striking effect the dollar-value to merchants 
of ‘Creation of Desire Through Eye-Appeal.” 


willy, 


Make no mistake about it—the first two weeks of Febru- 
ary must find you in Chicago, at “The Buying Capitol 
of the Nation.” 


bee Mercoanpvise Marr 


The World’s Biggest Buying Center CHICAGO Wells Street at the River 
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at the Gift Shows 


HAND-FORGED ALUMINUM 


Here's a ‘package’ to pep up your early spring 
business — a group of SIX NEW CREATIONS in 
Everlast’s famous hand-forged metal. SPECIALLY 
DESIGNED and SPECIALLY PRICED for this Sales 
Builder* promotion, each piece retails for $2.95. 


INTAGLIO WARE 


Another ‘‘package”’ that will help you to beat last 
year's figures. We've designed SIX SMART NEW 
PIECES, figured the PRICES LOWER THAN USUAL 
to enable you to sell these pieces — worth much 
more — for $2.95 retail. 


LIBERTY WARE 


This is a new conception in lower priced aluminum. 
We've designed SIX SPECIAL PIECES THAT LOOK 
TWICE THEIR VALUE. They'll sell — and sell — and 
sell, particularly at $2.95 retail. 

* Registered 


National Advertising 
IN HOUSE BEAUTIFUL & 
HOUSE & GARDEN MAGAZINES 


to tell the world about 
Everlast Metal ‘Ware 





“SS mera 
METAL PRODUCTS CORP. 
225 FIFTH AVENUE * NEW YORK 


LOS ANGELES: RUSSELL MORGAN * 712 SO. OLIVE STREET 
TORONTO: HOPKIN-MORGAN CO. * 7 WELLINGTON STREET, W. 
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CONTRIBUTION of magnitude to American 
fine art are the art ceramic figures by Walter 
Goldscheider and family, famous artists formerly of 
Vienna who now are active in this country. American 
sculptors are coordinating with the Goldscheiders to pro- 
duce a widely varied group of fine art figures, an example 
of which is shown in this issue. In addition, the Gold- 
scheiders are producing a line of smartly styled decora- 
tive pottery, designed by George Sakier, which will be 
seen at the coming gift shows. 
* * * 

EXACTLY 100 PIECES of the Sakier-designed 
Grammes Colorplate Etchware are in the new 1941 col- 
lection of that distinctive metalware line which enjoyed 
high inaugural success last year. Alexander Aderer, 
225 Fifth Ave., New York, is sales director for the 
unique line, as well as for the two enterprises of Gold- 


scheider. 
* * * 


MUCH OF THE SILVER AND CHINA displayed 
at the British Pavilion at the New York World’s Fair 
is now on view at the Cleveland Municipal Auditorium, 
where the arts and crafts of 22 foreign countries are 
being shown. The famous Magna Charta Hall of the 
British Pavilion forms part of the exhibit, which is 
running Jan. 4 to 18, as a civic project under the auspices 
of a special Cleveland committee. 

* * * 

FURTHER FINE ART in American design may 
be found in the hand-crafted silver jewelry and home 
accessories executed by California’s Margaret DePatta 
and being shown exclusively by Orrefors Galleries, 5 E. 
57th St., New York, to which jewelers should write 
for information. Rings, bracelets, eardrops, brooches 
and men’s accessories are in the jewelry collection, with 
candelabra, bowls, candy dishes, trays and flatware 
comprising the home decorative group. 

* * * 

INTERPRETATION IN CARICATURE of mod- 
ern military life makes its debut in the gift and art field 
with the introduction by A. L. Larimer, 225 Fifth Ave., 
New York, of figures by Zere, well-known cartoonist, 
depicting his new character, “Rookie Joe.” United 
Features Syndicate has given Miss Larimer sole manu- 
facturing and distributing rights. 

* * * 

THE NEW YORK GIFT SHOW, scheduled at the 
Hotel Pennsylvania, Feb. 24 to 28, will be the largest 
gift show ever held in New York. It will take four 
floors to house the show, and over 550 lines will be 
shown, 200 of which are geared for retail jeweler mer- 
chandising. George Little Management, show directors, 
report less than the expected number of changes among 
importers exhibiting at the Chicago Gift Show, Palmer 
House, Feb. 3 to 14. Domestic houses are replacing 
those who dropped out and two West Coast exhibitors 
appear for the first time, one showing an unusual line 
of glass, the other miniature gardens. 
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TO LET—Continued 








STORE, in new office building on busy 


oughfare ; excellent location, corner 
ee Sutphin Boulevard and 89th Ave., 
Jamaica, Queens; reasonable rent; for 
particulars call or write, Mr. Paulson, 
Applegate 6-9000, 115 Penna. Ave., 


Brooklyn, N. Y. 





To Exchange 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








DENTIST will exchange services for 


diamond; will give full price. Address 
“New York, 3716,” care Jewelers’ Cir- 
cular-Keystone. 








PMiscellaneous. 


Minimum charge (25 words) $1.50 
Additional words 5 cents a word 








LEARN WATCH REPAIRING by doing 


it; thorough training under expert 
instructors. For information write 
Standard Watchmakers Institute, 111 
West 111th St., New York. 





WATCHMAKERS; increase your ability 


through the highly recommended books: 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein. 
Your jobber or trade journal. 











YOU WANT A POSITION 

YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 








USE THE 


Want Advertisements 


of the 


Jewelers’ Circular- 
Keystone 























JEWELRY, GEM CUTTING 
and METALCRAFT 


by W.T. Baxter 


Instructor in Art Metal and 
Jewelry, Woodrow Wilson High 


School, Washington, D. C. 


A book explaining the 
tools, materials and meth- 
ods used in trade shops. 
A reliable guide for ap- 
prentices—a helpful and 
informative book for the 


journeyman worker. 


Contains 224 pages—Pro- 


fusely illustrated. 


Price $2.50 Postpaid 


THE JEWELERS’ 
CIRCULAR- KEYSTONE 


Chestnut and 5éth Sts. 
Philadelphia, Pa. 


100 East 42nd St. 
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Manufacturers’ News 





W. W. RICH 
President 
R. Wallace & Sons Mfg. 
Co. 
. geared to the 
new American mar- 
ket.” 


Epiror, JEWELERS CirCULAR-KEYSTONE: 


So many people have asked us: “How 
do you account for the phenomenal sales 
increase we are having in sterling sil- 
ver?” and “What are you planning for 
1941,” that we believe the answers may 
be of interest to many others of your 
readers. 

The upward swing of general business 
throughout the year, the great number 
of marriages, and the new homes being 
built, no doubt account for much of the 
increase in our sterling business. People 
are earning more money, and spending 
more. 

The introduction of popular priced 
sterling also has attracted to the sterling 
market thousands of new cusomers who 
otherwise might buy plated ware. 

The cultural trend in America, as 
borne out by figures with which you are 
no doubt familiar, as to the wider spread 
of higher education, art and music, has 
tended to enlarge the number of sterling 
users. The American people are being 
educated and are demanding better 
things in life. 

If we may be allowed to take a mod- 
est amount of credit for at least a por- 
tion of the increase in our sterling 
business, I would attribute it to certain 
convictions which we cherish, and _poli- 
cies built around these convictions. 

We have always believed that the 
jeweler is the natural distributor for 
high-grade sterling silverware and have 
restricted the sale of Wallace sterling to 
carefully selected outlets. 

Our trade policies are well known to 
our customers, all of whom we believe 
appreciate our honest effort to maintain 
them. 

We endeavor at all times to excel in 
design and craftsmanship. 

We believe that there has been a defi- 
nite response to our more intensive ad- 
vertising, merchandising and _ general 
sales effort. 

We constantly strive to uphold our 





AN OPEN LETTER FROM WALLACE'S PRESIDENT 





fine reputation for fair dealing, and to 
maintain the high quality of our prod- 
ucts. The success of our efforts has been 
emphasized to me personally by jewel- 
ers from coast to coast. 

Our plans for 1941 are based on our 
belief in the future prosperity of our 
country and a continuation of the cul- 
tural trend. As proof of this we will soon 
introduce what we believe is the most 
glorious sterling pattern of all time. We 
believe that the introduction of this mas- 
terpiece strikes a new note of progress 
for the industry and should do much to 
help the high-grade jeweler maintain his 
profits and prestige. 

Our advertising and merchandising 
appropriation for 1941 is substantially 
larger than our 1940 program. This will 
be of major importance to jewelers in 
stimulating consumer acceptance of both 
Wallace sterling and plated ware. 

The popularity of Wallace plated ware 
is constantly growing as proved by our 
1940 increases and our present lines will 
be broadened during 1941 by the addi- 
tion of new patterns. 

The complete modernization of our 
office routine and factory operations, and 
the addition of several new salesmen wil! 
insure more individual attention and bet- 
ter service to our customers. 

Wallace is geared to the new Ameri- 
can market. 

Sincerely, 
W. W. Rich, 
President. 


Useful Tables in New Alloy Leaflet 


A new folder has just been issued by 
the American Platinum Works, Newark, 
N. J., which, in addition to cataloging 
the silver brazing alloys offered by the 
company with the characteristics of each, 
also contains several useful tables of in- 
terest and value to workers in precious 
metals. 

Among them are one for the comput- 
ing of weight per foot of wire and per 
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square inch of sheets of sterling silver 
of various gauges; another listing the 
specific gravity and melting points of 
each of the principal metals; a table for 
converting fractions to decimals; and 
one for determining the weight of ster- 
ling silver circles of any thickness and of 
any diameter from one to 21 inches at 
quarter-inch intervals. 

Copies of the folder may be had by 
addressing the American Platinum 
Works. 





Bulova Again Increases Advertising 


Bulova Watch Co. announces that it 
has again added to the list of radio sta- 
tions over which its time signal spot an- 
nouncements are broadcast, and that the 
total of stations used is now 202, cover- 
ing every part of the country. The total 
number of announcements is now more 
than 300,000 a year, spread over the en- 
tire 12 months. 

Advertising Age and Sales Manage- 
ment magazines, in a _ recent survey, 
listed the Bulova Watch Co. as being 
America’s largest user of spot radio ad- 
vertising, with an expenditure of over a 
million dollars a year in this medium. 

Magazines are also being used exten- 
sively, a double-page spread in color 
having appeared recently in Saturday 
Evening Post and a page in color in 
Life magazine, among others. The lat- 
ter was reproduced in a dealer’s display 
card which was given an_ out-of-the- 


BULOVA # =- 


BUROVA = hate’ Bley chemi 





ordinary treatment by being printed and 
cut out in such a way as to simulate 
a complete copy of the magazine opened 
to this page. (See accompanying illus- 
tration.) 

A special Christmas copy and cut 
service for retailers has been prepared 
with mats of every size generally used by 
jewelers, including several full pages in 
color, for both tabloid and standard size 
newspapers. 

Printed matter for jewelers’ distribu- 
tion includes a Christmas folder in col- 
ors, displaying over 200 items, and the 
new “Gold Book,” the large gold-bound 
book of merchandise pictures and de- 
scriptions which Bulova distributes each 
year. 
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Billboard Matches Promote 


Gorham Pattern 

Gorham is supplying their dealers with 
silverfoil “Billboard” matches as novel 
and useful reminders for the jeweler to 
send his customers. 





Illustration shows front and inside of 
the match covers. The new “Lyric” pat- 
tern is reproduced in silver against a 
rust-colored background. Gorham is first 
to use this new medium for advertising 
sterling, and retains exclusive rights. 


What Does a Lady Explorer 
Think About in the Jungle? 


Mrs. Martin Johnson, whose hands are 
featured in current Longines watch ad- 
vertising, is the most famous of women 
explorers. Most of her life for the past 
26 years has been spent in the jungles 
of Africa, Borneo, and the South Sea 
islands with her husband, making a 
camera record of the vanishing wild life. 
One might think that the continuous 
hardships of such a life would have de- 
stroyed some of her femininity, but, per- 
haps partly because of the understanding 
of her husband, who saw to it that she 
was loaded down with every feminine 
luxury each time they returned from a 
safari, she has kept her distinctive femi- 
nine charm through it all. Mrs. John- 
son. herself, tells us in her book, “I Mar- 
ried Adventure,” that the luxuries of 
civilized life were often foremost in her 
mind when she was in the midst of the 
jungles. . 

Nevertheless, it is still surprising thai 
of all the many celebrated women used 
in the Longines “world’s most honored 
hands” series of advertisements, the 
hands of Osa Johnson were the ones that 
best conveyed the atmosphere of luxury 
desired as a setting for a jewelry prod- 
uct. Mrs. Johnson’s bracelets are of ex- 
ceptional character and beauty and she 
wears them with naturalness and charm. 
She definitely is the world’s greatest 
woman explorer, but she is likewise a 
grand friend for the jewelry industry be- 
cause of her love for fine jewelry and 
the gracious way she wears it. 


New Catalog of Marcasite Jewelry 


An exceptionally handsome new cata- 
log of sterling marcasite jewelry has just 
been issued by Kimler & Danie}, Inc., 
83 Canal St., New York. 

In a series of full-page plates are 
shown a wide assortment of flag jewelry, 
watch fobs, pins, pendants, bracelets, re- 
ligious items, lockets, and tie holders of 
attractive design rendered in rhodium 
finished sterling silver set with marca- 
site. Items are priced to retail all the 
way from 60 cents to $36. 

Copy of the catalog will be sent to any 
jeweler upon request to Kimler & 
Daniel. 
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Color Ads for Westfield Watches 


Several of the most popular magazines 
—Saturday Evening Post, Life and Col- 
lier’s—are now carrying a series of 
Westfield watch Christmas advertise- 
ments in color. A variety of models is 
pictured in each advertisement in order 
to appeal to all types of buyers. 

All of the ads have been reproduced 
on special display cards. Jewelers are 
also receiving a special cut and copy 
service, featuring the same _ watches 
shown in the magazine and display cards 
to assist them in tying-in with the na- 
tional campaign. 


Larger Quarters for "Selectro Plater" 


The W. Green Electric Co., manufac- 
turers of a complete line of electro plat- 
ing and polishing supplies and equip- 
ment, including the handy “Selectro 
Plater” device for jewelers, announce 
that the growth of their business has ne- 
cessitated a move to larger quarters in 
the Green Exchange Bldg., 130 Cedar 
St., New York. 

The new location will not only provide 
larger stock and salesrooms, but will also 
mean a substantial increase in labovatory 
and shop facilities for new d+ve'opments 
and improvements. 


Irons & Russell New Catalog 





Irons & Russell Co., 95 Chestnut St., 
Providence, have just completed a new 
condensed catalog of the “IroSell” line 
of emblems, medals and officially correct 
American flags. 

The catalog, reproduced above, in- 
cludes a representative showing of em- 
blems for all of the major fraternal 
orders, thus making it a helpful hand- 
book for the selection of fraternal pins, 
buttons and charms. 

The manufacturers will be glad to mail 
a copy upon request to any retailer who 
has not received one. 


Campaign for Mickey 
Mouse Watches 


Ingersoll-Waterbury Co. have = an- 
nounced a new campaign for Mickey 
Mouse watches which is tied in with the 
new Walt Disney full-length feature, 
“Fantasia,” in which the irrepressible 
Mickey Mouse again returns to the 
screen. 

A colorful window and counter display 
of the Mickey Mouse watches will aid 
dealers in promoting the sale of these 
popular priced items. 
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International Aids Yule Selling 


In a post-card mailing to retailers, 
headlined: “We Specialize in Emergen- 
cies!’ Holmes & Edwards Division of 
International Silver Co., calls attention 
to special arrangements that have been 
made this year to make quick deliveries, 
even of last-minute orders. 

Addresses of district offices are given 
to which dealers may phone, write or 
wire, for emergency holiday require- 
ments. 

The 1847 Rogers Bros. and the Wm. 
Rogers & Son divisions are featuring 
special holiday gift chests as an added 
attraction to Christmas shoppers. 

The “Yuletide Drawer Chest” offered 
by 1847 Rogers Bros. is of walnut-finish, 
lined with red velvet and quilted white 
satin tarnish-resistant materials. New 
style racking permits bigger display and 
prevents pieces from scratching. Hold- 
ing up to 130 pieces, the chest is not 
only designed to accommodate nested 
pieces but to allow considerable room 
for fill-ins. Drawer is large and spacious. 

Wm. Rogers & Son features the “Carol 
Gift Chest,” a combination cf walnut- 
finish moulding and red “textileather,” 
with tarnish-resistant lining of red vel- 
vet and quilted white satin. New style 
racking allows greater visibility in dis- 
play and protects pieces from scratching. 

Newspaper mats in many sizes are 
provided for tie-in advertising and can 
be had by writing to International Silver 
Co. at Meriden, Conn. 


Ronson Suggests Table Models 


There’s a helpful suggestion for jewel- 
ers, say the makers of Ronson lighters, 
in the findings of a recent national sur- 
vey of consumer buying trends. One of 
the fields that have shown unusual sales 
increases is the household furnishings 
which, according to Ronson, indicates 
that items for the home, such as table 
lighters, should make an_ especially 
strong appeal this Christmas. 

The company’s Christmas advertising 
is laying particular stress upon these 
models, which, incidentally mean a larger 
unit of sale for the jeweler, with a con- 
sequent larger profit, though naturally 
the pocket lighters are not being neg- 
lected. 

Various sales aids are avai'able fea- 
turing the table models, including en- 
velope enclosures, show cards, mats for 
newspaper advertising, etc. 


Westclox Window Winners 


Prize winners in the window display 
contest for retailers sponsored by West- 
clox as a feature of “Westclox Week” 
have just been announced by the com- 
pany. 

Photographs of windows featuring the 
Westclox line, which poured in from all 
over the country, were judged by a com- 
mittee of the merchandising division of 
the Association of National Adverisers, 
who made the following awards: 

First: McKee Jewelry Co., Joplin, Mo. 

Second: Benjamin & Co., Wellston, O. 

Third: E. Hertzberg, San Antonio. 

Fourth: Cole & Erwin, Detroit, Mich. 

Fifth: B. D. Klahr, Middletown, Pa. 

Sixth: H. L. Wellman, Bellingham. 

Seventh: Matt Lyngaas, New Rich- 
mond Wis. 

Eighth: R. E. Ward Co., 

Ninth: Chas. Kleinbaum, 


Scranton. 
Brooklyn. 











“Boys on the Road" 


q Art Keil, of Keil-Hall Co., Portland, 
Ore., wholesale distributors, and Mrs. 
Keil will attend Mid-West Market Week, 
in Chicago, Jan. 3 to 7, and then visit 
New York, Providence and the Attle- 
boros to order 1941 stocks. 


4q Donald W. Leach has been appointed 
sales manager of the Eastern district of 
Wallace Silversmiths, having resigned his 
position as assistant to the president in 
order to assume his new duties. Alfred 
J. Taylor, who will continue to serve his 
customers in the Eastern territory, has 
been promoted to the position of assis- 
tant Eastern district sales manager. 
M. L. Gundlach, former Eastern district 
sales manager for Wallace Silversmiths, 
has resigned. 


q Emil T. Rennord, who has been asso- 
ciated with Benj. Allen & Co., Chicago, 
for nearly 40 yrs. and for the past 10 
yrs. has traveled in the Northwest, in- 
cluding North Dakota, Montana, Idaho, 
Washington, Oregon, Nevada, Utah, 
Colorado and Wyoming, returned home 
recently from one of his long trips and 
surprised his many friends in Chicago 
by announcing that he was married 
while away. Mr. Rennord married Miss 
Ruth Kopper of Bremerton, Wash. He 
expects to make his home in Spokane, 
and will be seen in Chicago only three or 
four times a year in the future. 

q John A. Gerwe and his son, Maury. 
both of Gerwe-Frohman Co., Cincinnati 
wholesalers, both report a good year. The 
father is/finished traveling for 1940 and 
the son is almost through. 

q Walter Bleska, with the Gerwe-Froh- 
man Co., Cincinnati wholesale jewelers, 
visited Springfield, Ohio, recently, in the 
interests of the Veterans of Foreign 
Wars in which he plays an important: 
part. 

q Town Criers of Cincinnati, reporting 
good business include Al Gebhart, Jimmy 
Fenstermacher, Bill Garrett, Reed Botts, 
Frank Deprez, Norb Meehan and Charles 
Rauch. They are eagerly awaiting the 
Town Criers’ annual dinner in January. 
q Harry Landaw, Landaw Bros., Pitts- 
burgh wholesalers, has returned from a 
successful business trip through the Mid- 
dle West, after visiting watch repair 
houses and retailers in Detroit, Canton, 
Cleveland and Youngstown. 

q Andrew Rowe, central division man- 
ager of the Elgin Watch Co., Elgin, II1., 
was a recent Pittsburgh visitor. 


q Sam Grossman, manufacturers’ repre- 
sentative, with offices at 29 E. Madison 
St., Chicago, spent two weeks last month 
in Providence and New York on business 
and also visiting friends. 


q David Helfer, Helfer-Patzwald & Co., 
returned to Chicago about the middle of 
November feeling much improved after 
two weeks of relaxation and mud baths 
at Waukesha, Wis. 


q Almin I. Eppstein, sales manager of 
Ace Watch Co., New York, spent several 
days in Chicago, last month, calling on 
the trade and visiting the Chicago repre- 
sentative, Al Sturtz. 


q Two four-star events served to make 
this month interesting for Bulova sales 
representatives. Murray Shure, who cov- 
ers part of the South for Bulova, had 
the honor of having his son, Merton 
Allyn, confirmed—or Bar Mitzvah-ed, as 
you will—in Atlanta, on Saturday, Nov. 
16. Murray is recuperating from a 














MAIDEN LANERS FIND POPULAR WAY TO SHARE-THE-WEALTH 





To relieve the congestion of an over- 
stuffed club treasury, the Maiden Lane 
Outing Club at its last annual meeting 
voted to spend some of the surplus to 
provide a dinner and entertainment, for 
members only, at some time during the 
current season. 

The affair, aptly christened a “Divi- 
dend Party,” was held at the Hotel Taft 
in New York City, Monday evening, 
Nov. 18. Every member of the club in 
good standing was invited to attend and 
more than 100 of the 150 members re- 
sponded. 

Following an informal get together 
for cocktails and conversation, members 
assembled in the dining room for an 





excellent dinner followed by a fast mov- 
ing and amusing floor show which pro- 
vided a wide variety of entertainment 
and when the last members finally de- 
parted for their homes it was with many 
expressions of approving commendation 
for an enjoyable evening. 

In the interval between the close of 
the dinner and the beginning of the floor 
show, former President Jimmy Thiese, 
Acme Ring Co., presented in behalf of 
the past presidents, a handsomely en- 
graved silver cigarette box to Jerry 
Grant, Swank Products, in recognition 
and appreciation of his many years ot 
faithful and efficient handling of the sec- 
retary-treasurership of the club. 










Two of the "complete line" dis- 
plays that made Gorenflo's Fall 
Show so interesting to retailers. 
Top: a showing of more than 100 
Warren Telechrons; below: jewelry 
for men, by Swank Products. 


Because retail jewelers found that it 
performs a useful service for them as 
well as being an efficient sales stimulant 
for its sponsor, the annual fall show 
staged by the Gorenflo Co., Detroit 
wholesalers, each autumn, has become 
something of an institution in the trade 
in that region. 

Each year displays have been more 
complete and attendance by retailers 
larger, with the 1940 show which has just 
closed, setting a new high water mark 
for attendance and interest. 





severe case of appendicitis and _ this 
happy occasion is sure to have lent a 
great deal to the quick recovery. 

A few days before the above incident, 
a bouncing baby boy was presented to 
the Milton Cohens. Milton lives in Har- 
risburg and covers part of Pennsylvania 
and New York for Bulova from that 
city. 
q Jimmy Cohen is now representing the 
French Jewelry Co., Philadelphia, in 
that city and in the Middle-west. 
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WHOLESALERS’ "FALL SHOW" 
DRAWS TRADE 






For three days, the Gorenflo Co. con- 
ducts in its quarters a sort of jewelry 
fair where retailers are shown complete 
lines of leading manufacturers for the 
coming season with ample opportunity 
to inspect, compare and buy at leisure. 
More than 350 jewelers attended this 
year from the district of which Detroit 
is the center. Twenty-three manufactur- 
ers’ representatives were in attendance, 
in addition to the Gorenflo staff, to show 
their lines and explain their features. 

Exhibit hours for the three days are 
from 9 a.m. to 10 p.m. daily, a buffet 
dinner being served with the compli- 
ments of the Gorenflo Co., Sunday after- 
noon and evening to all jewelers and 
guests—a hospitable gesture that has 
played an important part in building 
good will. 

An idea of the completeness with 
which are shown the lines handled by 
Gorenflo may be gained from the accom- 
panying illustrations picturing just two 
of the many complete exhibits. 
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Clad Jn Corrclurions +. 


WHY, DADDY? 


LIKE THE elephant’s child in Kipling’s Just So 
Stories, we have a “’satiable curiosity.” 

What we’re curious about is why some jewelers seem 
to think it advisable to put on cut price sales during 
the Christmas shopping season. Special sales may be 
desirable as a sales stimulant in dull seasons, or as a 
means of turning odds and ends of inventory into 
cash, but why anyone should voluntarily give away 
his profits in a season when people are going to buy 
jewelry anyway—and especially in the season when the 
jeweler has to make the bulk of his year’s income, is a 
mystery to us. 

Anyone who thinks it’s going to give him a competi- 
tive advantage over his fellow jewelers is only kidding 
himself. There’s no patent on price-cutting, and usually 
when one jeweler begins advertising cut prices, the 
ink is hardly dry on his ads before competitors rush 
into print with equal or greater inducements. 

We've just been watching one of these competitions 
in a good-sized Eastern city. One prominent store 
started it with a big announcement offering “Christmas 
bargains.” Within 48 hours, another replied with ads 
featuring an “anniversary sale’ at discounts up to 
33 1/3 per cent on all merchandise. One after another, 
others followed suit until, at the present writing, no 
less than six stores are trying to see who can give away 
the biggest slice of their Christmas profit. 

Maybe it makes sense, but it looks pretty silly to us. 
As we said at the start of this little piece, we’re curious 
as to why anyone should think it’s good business. 


PATRIOTISM SHOULD GOVERN 
AT FIRST GLANCE it might seem that the retail 


jeweler has little or no part in the program of national 
defense. 

Yet, as J. H. Hufford of the Retailers Advisory 
Committee told a recent conference on national defense, 
every retailer in the land is actually a vital cog in 
the complex machinery needed for the maximum pro- 
duction and efficiency of this vast nation. 

The retailer, Mr. Hufford pointed out, has become 
the very life line of the people and a break in that 
line, if not quickly repaired, would destroy civilian 
morale in a matter of days. The retailer must realize 
that people must have confidence in his ability not 
only to maintain the line of supply, but in his integrity 
and his intention and ability to keep them supplied 
with goods and services at fair and reasonable prices. 

Sudden and unwarranted price increases cause deep 
dissatisfaction and suspicion on the part of the public 
and so break down morale and damage defense efforts. 
Naturally, occasional commodities may become rare, 
but “scare” advertising and “buy now” appeals are 
both dangerous and unjustifiable because of their bad 
effect on national psychology. 


With very few exceptions, jewelers so far have been 
commendably free from indulging in this sort of adver- 
tising appeal. Both self-interest and patriotism indi- 
cate the advisability of continuing the policy of sane 
and sensible merchandising in the present crisis, 


JEWELRY AND FASHION 


“JEWELS are the darling of fashion this season,” 
says the Bureau of Fashion Trends. “Never before in 
our history has there been such a to-do about jewels— 
and never has the dress fashion been more friendly to 
jewelry.” 

New style notes call for such things as huge pins on 
furs; series of three, five or seven clips down the 
diagonal front of a dress; jeweled “tabby” ornaments 
for zipper dress fastenings; jewelry on hats, handbags 


and gloves. 

Fashion has long been recognized as the world’s 
most potent selling force. As Abbott Kimball has so 
aptly put it—‘‘Fashion makes ten sales, where neces- 


sity makes one.” 

Jewelers who are really on their toes will make the 
utmost of the fashion appeal this winter in their window 
displays, their advertising, and their selling talk to 


customers. 


MERRY CHRISTMAS! 


“THE GREATEST gift-giving season in the history 
of the nation,” predicts the National Retail Dry Goods 
Association in a bulletin issued to its members on 
Nov. 20. 

Whether that prophecy is true or not, we don’t know, 
but we are very sure that even if 1940’s Christmas 
business doesn’t break all previous records, it is going 
to be a highly satisfactory one. The generally rising 
tide of business activity and employment which began 
in 1939 and which has been so tremendously accelerated 
in recent months by the national defense program is 
bound to be reflected in greater Christmas giving. A 
clear symptom is the increase in Christmas Club sav- 
ings this year, which will amount to some $16,000,000 
more than in 1939. And remember that these club 
arrangements were started a year ago, before the full 
upsurge began. Recent months have seen a much more 
rapid increase in national income, and therefore in 
money available for holiday spending. 

Yes, it looks like a happy and prosperous Christmas 
for the jeweler, and to every one of our readers go 
our heartiest wishes for health, wealth and happiness 
at this holiday season, and throughout the year to come. 


ne Vo GE 


Editor 
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